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Rough Proofs 


ADVERTISING AGE, the National 
Newspaper of Advertising, ought to 
lead a crusade for the prevention of 
cruelty to what so many of the cus- 
tomers insist on calling noozpapers. 


~— 


Frank Tripp and his United Front 
could agree on no objective which 
would raise the standards of journal- 
ism higher than to see that nobody, 
not even a representative, talked 
about noozpapers. 

v 7 F 


And think of the excitement if 
all of the Daily Newses of the world 
were banded into a great interna- 
tional body upon whose escutcheon 
were engraved in letters of fire the 
words, “Down with the Daily Nooz.” 


7” VF 


Altruism in its highest form is ex- 
hibited by the moving picture com- 
pany which will supply a glowing 
testimonial from its ranking star to 
any advertiser who is willing to 
spend a pittance, say $250,000, in 
advertising the production in which 
that luminary is currently appearing. 


vvwey 
Time says that one of Lucky 
Strike’s United States Senators 


smokes principally Camels. Well, you 
can’t blame a senator for preferring 
a light smoke if it’s accompanied by 
heavy dough. 
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Now that Bob Feller has signed 
an endorsement of a breakfast food 
for a mere $2,500, the youth of the 
land will be let in on the secret of 
what kind of cereal enables a 17- 
year-old boy to strike out 17 major 
league batsmen in one game. 


"3 © 


Babe Ruth—you remember him, 
doncha?— and Lou Gehrig would 
probably be willing to rebut the 
testimonial of the youthful Mr. Feller 
by deposing that the Athletics aren’t 
really major league batsmen. 


, F 


Anyway, now that Cleveland’s stout 
Feller is using the right break- 
fast food, he may be able in 1937 to 
grab one more victim for his added 
year of perfect nutrition and strike 
out 18 batters in one game. 
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Joe Louis is reported to endorse, 
for a consideration, no product which 
he does not actually use. His cauli- 
lower confreres label the prospective 
champ a most convincing chump. 


, > 
Ten daily newspapers will celebrate 
their centennials this year, leading 
the curious to wonder just what 
scorching political campaign was 
burning up these United States in 
1837. 
ey s 
Floods created big demand for 
Chux, the J&J disposable diaper. 
That must have been the silver lining 
in the cloud for the kid in the three- 
rnered pants. 
> i 
The president is reported to be 
Vriting his autobiography, but so far 
hasn’t completed the chapter 
headed, “How I reorganized the Su- 
pPreme Court.” 
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Safety is the theme of the 1937 
ampaign 
\merica. 


tr 


of the Cycle Trades of 

It’s high time the indus- 
was waking up to the menace of 

ese speed-mad scorchers. 

Copy Cus. 


NEW ALL-TIME 
PEAK SEEN FOR 
BUYING POWER 


Succession of Wage Advances 
Fills Workers’ Purses 


(Pictures on Pages 1 and 55) 

Detroit, Feb. 19.— Resumption of 
activities by General Motors Corpo- 
ration has been followed by a series 
of wage increases in this and other 
industries which is rolling up the 
greatest volume of buying power the 
United States has ever known, ac- 
cording to experts here. 

This opinion was corroborated by 
the Bureau of Labor Statistics, 
which in a statement released in 
Washington, pointed out that of 89 
industries reporting, 71 have 
granted wage increases within the 
last four months, with iron and steel 
and the clothing industry alone 
boosting wages nearly $1,500,000 
weekly. This is in addition to pay- 
ments to stockholders, which have 
reached flood tide as a result of the 
government’s tax program. 

With the shackles stricken off, 
General Motors today released the 
first of its new series of advertise- 
ments to 6,000 newspapers in be- 
half of Chevrolet. This copy, to ap- 
pear over the week-end, will consti- 
tute a gesture of thanks to Chevro- 
let buyers who have waited for de- 
livery of their new cars. It will be 
followed by spot radio announce. 
ments over 389 stations starting 
early next week, coinciding with ac- 
tual production of Chevrolets. 


Clothing Workers Profit 


More significant than the opera- 
tions of any one company, no mat- 
ter how large, however, is the una- 
nimity with which.sindustry is re- 
sponding to the mandate for a more 
abundant life for the men who live 
by the sweat of their brows. The 
clothing trade, regarded by statis- 
ticians at Washington as the most 
backward of all in its relations with 
labor, has just atoned for some of 
its past errors by slipping an extra 
$425,000 a week into pay envelopes. 

According to the statement by the 
Bureau of Labor Statistics, the iron 
and steel industry has also added 
$1,000,000 weekly to its payroll in 
an effort to banish the strike sha- 
dow which has stalked recently, 
while the automotive industry and 
its branches have also raised the 
ante a cool million. 

The average increase in weekly 
pay of all workers is fixed by the 
Bureau at two dollars, with further 
gains appearing to be inevitable. 

Henry Ford, the motor magnate, 
smiled a bit here this week as he 
saw his preachings of decades given 
substance by recent developments. 
In an interview with International 
News Service, he remarked that a 

(Continued on Page 49) 
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C. P. Fisken, Chevrolet advertising director (left), W. B. Holler, general man- 
ager, and Felix Doran, Jr., assistant general sales manager, confer on resumption 
of Chevrolet consumer copy halted by the strike. 


Big Campaign Mapped 
by U. S. Liquor Industry 


New York, Feb. 18.—An aggres- 
sive campaign by the liquor indus- 
try to build up public support and 
counteract the increasing activity 
by prohibition groups was set in mo- 
tion here today with the election of 
W. Forbes Morgan, treasurer of the 
Democratic National Committee as 
$50,000-a-year president of the Dis- 
tilled Spirits Institute. 

The organization’s main offices 
will be moved here from Washing- 
ton, D. C., by March 15, when Mr. 
Morgan will resign his present post 
to take up his new duties. 

Members of the Institute said that 
the first steps in the program will 
be the raising of funds to publicize 
the liquor industry and appoint- 
ment of a public relations counsel in 
order to acquaint the public with 
the liquor industry’s contributions 
to prosperity. 

The Institute’s present setup has 
been revamped slightly, with Ows- 
ley Brown, of the Brown-Forman 
Distilling Co., Louisville, Ky., presi- 
dent, assuming the office of chair- 
man of the board; and M. J. Mac- 
Namara of the National Distillers 
Corporation, vice-chairman. Dr. 
James M. Doran will continue as 
director of technical problems. 


Student Copy 
Test Is Staged 
by Pall Mall 


New York, Feb. 19.— Pall Mall 
cigarettes will go national by next 
June with expanded newspaper and 
magazine advertising of this brand, 
it was learned today. 

The brand is also sponsor of an 
unique offer to Princeton University 
students, announced Tuesday in the 
Daily Princetonian, to the effect that 
American Cigarette & Cigar Co. will 
select and pay $50 for at least four 
advertisements on Pall Malls pre- 
pared by students. 


West to Chicago, Duluth 


Pall Mall’s modern version, made 
from imported and domestic tobaccos, 
was introduced in the metropolitan 
New York market during the fall of 
1936, with announcement copy fea- 
turing the fact that the cigarette is 
made of a blend completely devoid of 
any type of unnatural or artificial 
flavoring, since it relies entirely on 
the tobaccos used for its taste. 

Distribution and advertising sup- 
port, principally in newspapers and 
rotogravure, haS been rapidly ex- 
panded, so that 40 newspapers now 

(Continued on Page 50) 


Last Minute News Flashes 


ages today were awarded the Irwin 


sponsor Yankee Network has bought 
1937 football games in the Yale bowl. 


American Management Association distinctive packaging contest. 
Pont de Nemours’ Deluxe Marine Finishers won honorable mention. 


United Drug Wins Wolf Packaging Trophy 
New York, Feb. 19.—United Drug Company’s Adrienne Cosmetics pack- 


D. Wolf trophy in the sixth annual 
E. I. Du- 


Triangle to Advertise Blue Razor Blades 
Philadelphia, Feb. 19.--Triangle Mechanical Laboratories Corporation, 
Brooklyn, N. Y., will launch a newspaper campaign early in March for 
blue oxidized finish razor blades, J. M. Korn & Co., Inc., agency in charge, 
announced. The drive follows end of a suit with Gillette Safety Razor Co. 


Promote Life Insurance Week in 700 Newspapers 

New York, Feb. 19.—Life Insurance Week—May 17-22—will be adver- 
tised this spring in 700 newspapers in 350 cities. Space of 1,000 and 600 
lines will be used. Young & Rubicam, Inc., is again in charge. 


Socony-Vacuum to Sponsor Yale Football Games 
New Haven, Conn., Feb. 19.—With Socony-Vacuum Oil Co. as the 


exclusive broadcasting rights for all 


Second Annual Advertising 
Age Essay Contest Opens 


G.-M. EXECUTIVES IN HUDDLE ON NEW COPY 


Offer Students $1,000 for 
Thoughts on Benefits 
of Advertising 


Chicago, Feb. 19.—The second an- 
nual ADVERTISING AGE contest for 
essays on advertising gets under way 
today. 

Cash prizes totaling $1,000, plus 
two all-expense trips to New York, 
will be awarded high school and col- 
lege students who write the best 
essays of not more than 1,000 words 
on “How Advertising Benefits the 
Consumer.” 

Following the lines laid down in 
the successful competition of last 
year, the contest will be divided into 
two divisions, high school and col- 
lege, with equal prizes for the win- 
ners in each division. 

First prize in each division will 
be $250 in cash, plus a trip to New 
York, where first place winners will 
be presented with their prizes at a 
special dinner to be held in their 
honor. Second prize in each division 
will be $100; third prize will be $50, 
and in addition the winners of honor- 
able mention in each group will re 
ceive $10 each. 


Judges From “Outside” 


The contest will close May 1, and 
winners will be announced as shortly 
after that date as possible. The din- 
ner for prize winners will be held in 
June, at a date to be definitely deter- 
mined later. 

Only one noteworthy change has 
been made in the contest this year. 
Last year judges consisted of the 
heads of all prominent national or- 
ganizations within the advertising 
and publishing fields. This year, 
solely because of a desire to gain the 
widest possible recognition for the 
competition outside the ranks of ad- 
vertising, the judges will not be offi- 
cially connected with advertising or 
the advertising business. 

Judges will be Dr, Herbert W. 
Hess, professor of marketing, Whar: 
ton School of Finance and Commerce, 
University of Pennsylvania; Mrs. 
Roberta Campbell Lawson, president, 
General Federation of Women’s 
Clubs, Washington, D. C.; Thomas 
Robb, manager, sales promotion divi- 
sion, National Retail Dry Goods 
Association; and G. D. Crain, Jr., 
publisher, ADVERTISING AGE. 


Contest Heavily Promoted 


The competition is limited to 
undergraduate students in day high 
schools and colleges because ADVER- 
TISING AGE is convinced that public 
education of students with regard to 
the functions and value of advertis- 
ing is of primary importance. Stu- 
dent and academic circles appear to 
be in the forefront of efforts to dis- 
credit and condemn advertising in- 
discriminately. Consequently, the 
necessity for providing students with 
an opportunity to investigate and 
study the other side of the question 
is obvious. 

Widespread promotion will be put 
behind the contest, in an effort not 
only to secure a large number of 
entries, but also to register an im- 
pression upon the much larger num- 
ber of students and educators who 
may not enter or be eligible for the 
contest. Every college and univer- 

(Continued on Page 51) 
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ADVERTISING AGE 


February 22, 1937 
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MINNIE FROM 
MINNEAPOLIS 
SAYS....... 


Happy hatchets or cherry trees or 
whatever you say on good old Geo. 
Washington's birthday. 


Your litthe Minnie is drunk. Now 
don’t get me wrong, boys. I never 
touch it . . . well, maybe a small one 
when you come to town if you insist. 
What I mean is Minnie is punch drunk. 


Biff, bang, bingo! The boy 
friend took me to the Northwest 
Golden Glove fights the other 
night. It’s sponsored for the first 
time this year by the Northwest’s 
largest evening newspaper. You 
guessed it, The Minneapolis Star. 


Boys, I saw more action at that 
leather pushin’ spree than you could 
cram into 365 page ads! The b.f. says 
I acted like a wild woman, which I’m 
not, of course. But I'll bet the bon- 
net the boy friend jammed over my 
face in the excitement, that I was no 
wilder than the babe who sat at my 


right. 


The largest crowd ever packed the 
Minneapolis auditorium. men, 
women and kids rootin’ and hootin’ 
their heads off. Now as I looked at 
that crowd I came to the conclusion 
The Minneapolis Star must pack an 
awful punch in its columns, too. 


You see, The Minneapolis Star took 
over the amateur boxing franchise up 
here in Minneapolis, so naturally 
sponsored the Golden Glove battles 
for the Northwest. All the dough is 
turned over to a local committee of 
civic leaders and they in turn use 
the shekels to further amateur sports 
of all kinds and buy athletic equip- 
ment for the Neighborhood and Set- 
tlement houses. Swell idea, if you 
ask me. 


Being the sponsor of the Guilded 
Leather struggle, The Minneapolis 
Star naturally had to do all the 
promoting. 


With more entries than ever before, 
with more cash customers than ever 
before, you can get an idea how 
tickled we are around The Star. But 
it seems to me there is a lesson in 
that for you lads, too. 


Doesn't that indicate The Minneap- 
olis Star’s circulation gets out and 
does a bang up job? Doesn't that 
demonstrate that the 127,000 families 
who read this newspaper regularly 
are a responsive bunch of boys and 
gals? (That 127,000 is the January 
net paid average another new 
peak.) 


So to have the most families in Min- 
neapolis . . . 16,000 more than the sec- 
ond evening newspaper, rootin’ and 
hootin’ for you, do your promoting in 
The Minneapolis Star. 


And say by the way, The Star's 
new grocery route list is just off 
the press .. . loose leaf and every- 
thing with all the latest features. 
Drop a note to the National Adver- 
tising department, or to Minnie at 
The Minneapolis Star and you'll 
get one pronto. What a “date” 
book that would make! 


Well, it’s time to say “30”... I 
picked that up from those up-and-com- 
ing lads in the editorial department, 
so don’t chop down any cherry trees 
unless you can take it. 


Maybe the b. f. will take me to 
the Golden Glove finals in Chicago. 
If he does I'll sneak away long 
enough to tell you why The Minne- 
apolis Star is the best bet in Min- 
neapolis for you. So long 


Lawsuits 


Spur Perfection 


of Advertising Coverage 


Chicago, Feb. 18. — While the 
problem of how to dispose of the 
embarrassing brain children of ama- 
teur advertising men may be solved 
by Lloyd’s, the London insurance 
company, which is reported to have 
developed a policy which the Asso- 
ciation of National Advertisers be- 
lieves meets the requirements of 
most of its members, Arthur E. Tat- 
ham, advertising manager of Bauer 
& Black, expressed belief today that 
there are several other solutions. 

The Lloyd’s policy, it is under- 
stood, carries a premium of $350 a 
year for protection up to $10,000. 

Mr. Tatham has made an inten- 
sive study of the liability of adver- 
tisers when perfect strangers sub- 
mit slogans and other ideas, under 
the delusion that a paucity of such 
material exists in the offices and 
minds of professionals. 


All Are Rejected 


He has also approached the prob- 
lem from the viewpoint of the ad- 
vertising man who tries to make 
friends of all with whom he comes 
into contact and does not sympa- 
thize with the viewpoint of one 
large cigarette manufacturer, who 
has adopted the policy of turning his 
back on all such offers. The ad- 
vertising manager of this company 
informs all who approach with an 
idea that the company is not inter- 
ested. 

Bauer & Black believe that the 
situation may be met by the bold 
method of inserting a few lines in 
national advertising to the effect 
that the advertiser is interested in 
ideas, and that he is willing to pay | 
a minimum of $5 for all which are 
acceptable, he to be the sole judge 
of their value. 


Would Limit Liability 


This plan would have the double 
virtue of “giving public notice,” as 
the lawyers put it, while bringing 
into the advertiser’s dragnet any 
valid and original idea extant. The 
statement of a definite sum would, it 
is believed, limit liability to that 
amount, although it would not pre- 
vent the company from paying what 
it considered a fair price for any 
material used. 

Mr. Tatham also made the discov- 
ery that one logical line of defense 
has been neglected in all lawsuits 
thus far fought over ownership of 
an idea.* That defense is that the 
advertiser who spends a large sum 
of money on advertising a_ trade- 
mark or trade name is the sole 
owner of that mark and anyone who 
uses it in a slogan is trespassing. 

An opportunity to prove the value 
of this theory arose in the East a 
year or so ago when the Century 
Brewing Company was sued over 
authorship of the slogan, “The Beer 
of the Century.” Unfortunately, the 
brewery neglected to make _ this 
point and lost the case. 


Must Name Brand 


This defense, of course, would ap- 
ply only to instances where the 
slogan was built around a specific 
brand. When 50 or so readers take 
pen in hand, as they do each year, 
to suggest to Bauer & Black use of 
the slogan, “Great Aches from Little 
(a)yCorns Grow,” the property 
rights of the company are not vio- 
lated. 

At present, Bauer & Black, among 
many national advertisers, are em- 
ploying a form letter to respond to 
offers of new advertising ideas. This 
letter points out that Bauer & Black 
have pondered their own problems 
for many years, while competent 
advertising counsel has also shared 
their promotion burdens. In the 
course of this time, the letter con- 
tinues, many ideas and slogans have 
been conceived, while the company 
has also communed with many free 
lances. Therefore, it is quite pos- 
sible, even probable, that the idea 
the correspondent has in mind has 
already received scrutiny. 

This being true, the letter con- 
tinues, the company must consider 
itself the sole judge of the value of 
any idea submitted. If the corre- 


SEEKS IDEAS 


Arthur E. Tatham, advertising manager, 
Bauer & Black, Chicago, tells how the 
company invites ideas as one means of 

forestalling “pirating” claims. 


spondent desires to send the idea 
along on these terms, the company 
will be glad to accord it considera- 
tion. 

This letter seems to serve the 
purpose where a simple offer is in- 
volved. Many of those who have 
ideas, however, are not content with 
a skirmish with the advertiser, but 
unfold their thoughts fully in their 
first letter. 


New Source of Trouble 


One large advertiser has had such 
a wealth of contributions of this 
kind that he has designated a spe- 
cial clerk to scan the mail and seg- 
regate such letters, returning them 
immediately to the sender with in- 
formation that a preliminary letter 
should be written before the idea 
itself is divulged. Whether or not 
this procedure would satisfy a court 
that no other eyes had fallen on the 
letter is yet to be determined. 

Mr. Tatham has made no particu- 
lar study of relations between ad- 
vertisers and agencies, though sev- 
eral cases are on record where the 
latter, in the course of presenta- 
tions, have submitted ideas which 
they asserted were later used by the 
advertiser. Every advertiser has 
this situation more or less in his 
own hands, while the problem pre- 
sented by suggestions from the gen- 
eral public is becoming more and 
more troublesome. 


ANA Issues Study 
of 3 Advertisers 


A study of advertising departments 
of three advertisers has been issued 
by Association of National Advertis- 
ers, New York, as volume II of a 
series of case studies on “The Or- 
ganization and Operation of the Ad- 
vertising Department.” 

The study covers Borden Company 
Sales division, Anaconda Copper Min- 
ing Co., and Towle Mfg. Co. The first 
volume, issued last year, covered the 
advertising department of Bakelite 
Corporation. 


. . 
Air Condition 1,600 
Homes Last Year 
During 1936, 5,000 installations of 
air conditioning equipment were 
made and 1,600 were in private homes, 
a survey by Kelvin Home division of 
Nash-Kelvinator Corporation shows. 
About 100 were installed in Nash- 
Kelvinator’s modern homes con- 
structed in various parts of the coun- 
try for persons in the average income 
group. 


E. P. Harris, Business 


Paper Pioneer, Succumbs 

Emmerson Pitt Harris, 83 years 
old, early associate of James H. Me- 
Graw and long active as a business 
paper publisher and broker, died in 
New York Feb. 17. 

In 1884 he founded Power, now a 
McGraw-Hill publication, and in sub- 
sequent years he sowed seeds for 


many now famous business papers 
Death was caused by pneumonia. 


Owners Dictate 
Theme for Big 
Plymouth Drive 


Detroit, Feb. 18.—Suggested by let- 
ters of Plymouth owners, a new ad- 
vertising theme, “The Car That 
Stands Up Best” is to be headlined 
in a campaign by the Plymouth divi- 
sion of the Chrysler Corporation, 
W. W. Romaine, director of Plymouth 
advertising and sales promotion, 
said today. 

Approximately 
daily newspaper 
circulation in 
the country will 
be used, together 
with space in 25 
national and 
business maga- 
zines and 30 na- 
tional and state 
farm papers. 
Newspaper copy 
will employ 
black and white 
and rotogravure. 

“Letters from 
owners led to se- 
lection of the 
new theme,” Mr. Romaine said. “They 
are tending more and more to speak 
or the car’s ‘service-free’ perform- 
ance, and point out the short-com- 
ings of any Plymouth advertising 
policy which did not sufficiently 
stress this point.” 


92 per cent of the 


W. W. Romaine 


Testimonials are featured in the 
campaign. One advertisement pic- 
tures Oscar E. Hurless, Hastings, 


Mich., who has driven his Plymouth 
for 102,000 miles, and “still loves to 
drive it.’ 

J. Stirling Getchell, Inc., handles 
the Plymouth account. 


Lavena Account 


Goes to Kastor 


Lavena Corporation, subsidiary of 
Quaker Oats Company, Chicago, has 
placed its advertising with H. W. 
Kastor & Sons Advertising Company. 

Robert S. Macdonald has become 
general manager following resigna- 
tion of D. D. Fuller as president. 


Copeland Bill — 
Amended, Sent 
to the ¢ Senate 


Washington, D. C., Feb. 18~ 
Amended to bar drug testimonials 
except by experts and to relax seiz. 
ure provisions somewhat, the Cope. 
land food and drug bill (S. 5) wag 
favorably reported to the Senate 
Monday by the Commerce Commit- 
tee. 

The clause on testimonials, con. 
tained in Paragraph B of Section 3, 
now reads as follows: 

“Any representation concerning 
the effect of a drug or device shal] 
be deemed to be false and mislead- 
ing if such representation igs 
not supported by persons who, by 
reasons of scientific training and ex- 
perience, are qualified as experts 
on the subject to which such repre- 
sentation relates.” 

Seizure authority of the Food and 
Drug Administration was modified 
by insertion of the word “imminent- 
ly” in the bill, allowing the Secre- 
tary of Agriculture to institute mis- 
branding proceedings only when an 
article is “imminently dangerous to 
health.” 


12C hapters at 
N.1. A. A. Meeting 


Twelve chapters were represented 
at the directors meeting in Hotel 
Statler, Cleveland, Saturday, Feb. 20, 
of the National Industrial Advertis- 
ers Association. 


———— 


\ 4 
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The “average man” eats a’ 
ton of food a year. His food 
purchases attract keenest 
competition. For latest de- 
velopments backstage in this 
battle of the centuries, see 


FOOD INDUSTRIES, a Mc-— 
Graw-Hill publication. | 
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Talking Motion Pictures «© Slidefilms 
NEW YORK 
230 Park Ave. 


DETROIT 
2900 E. Grand Blvd. 


chil J, haw 


FORMERLY ASSOCIATED WITH THE PROMOTION 
OF THE FAMOUS SLOGAN 


ay if with —Apwers 


IN BEHALF OF 


the a mr Jelegeaph Delivery oe ae 


AND ENGAGED IN THE PUBLIC RELATIONS 
AND PROMOTIONAL ACTIVITIES OF 


igidaive, Kelvinator and Leonard 


through their agencies 
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IS NOW A MEMBER OF 


THE JAM HANDY ORGANIZATION 


With an experience covering more than a decade 
in public relations in connection with group sell- 
ing, Mr. Shaw is ready to contribute his experience 
to the power of Jam Handy Pictures in merchan- 
dising all specialties. He will devote his effort 
particularly to radios, electric refrigerators and 
other articles on which we produce motion pictures 
and sound slidefilms for group selling purposes. 


JAM HANDY PICTURE SERVICE 


¢ Group Selling + Sales Conventions 


CHICAGO 
35 E. Wacker Drive 


With permanent producing units in HOLLYWOOD 
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OF METROPOLITAN'S 
CIRCULATION CONCENTRATED 
IN THIS AREA 


U.S. SALES MAP 


THE 48 STATES PROPORTIONED TO DOLLAR VOLUME OF RETAIL SALES 
Somrce: VS. CENSUS OF RETAIL DISTRIBUTION 1933 
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@ The Twenty-State area of the North- this area is the all-embracing circu- 


eastern section of the country embraces 
60% of the population and 67% of all 
retail sales . .. and concentrated in 6,500,000 to 8,000,000* families. 


lation of the Metropolitan Group, from 


*With additional or alternate papers. 
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e/dditional or alternate papers 
e Boston HERALD-8uffo/o COURIER-EXPRESS 
Detroit FREE PRESS-New York HERALD TRIBUNE 
St Lou's POST-DISPATCH —Washingfon POST 


Metropolitan 


@ Baltimore SUN- Boston GLOBE -Buffalo TIMES ~Philadelphia INQUIRER 
Chicago TRIBUNE- Defroit NEWS -New York NEWS~Fittsbu PRESS 
Cleveland PLAIN DEALER-S¢ Lous GLOBE-DEMOCRAT- ington STAR 


THE LARGEST CIRCULATION IN THE WORLD—FROM 6-1/2 TO MORE THAN 8 MILLION FAMILIES 
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“Midweek” Suspends 

Mid-Week Pictorial suspends pub- 
lication indefinitely with the issue of 
Feb. 20, Monte Bourjaily, publisher 
announced. 

Subscribers will have the option of 
continuing with Judge or procuring 
subscription price refund. 


Hough to Caravel 


B. Franklin Haugh, for several 
years sales executive for Jam Handy 
Picture Service and for the past year 
with General Business Films, Inc., 
has resigned from that organization 
to join the sales contact staff of Cara- 
vel Films, Inc., New York. 


Breedlove Claims New Laws 
Spur Co-operatives’ Growth 


Chicago, Feb. 17.—If state legis- 
latures continue to take action 
against chain stores, and if Congress 
“sticks” to the Robinson-Patman 
law, America will witness a great 
growth in consumer co-operatives 
in the next few years. 

This was the prediction made at 
the Inland Daily Press Association 
Convention yesterday by L. B. 
Breedlove, engineer-economist of 


the Chicago Journal of Commerce, 
who has made an intensive survey 
of the co-operative movement here 
and abroad. 


Gray Named Board Chairman 


Robert R. O’Brien, Nonpareil, Coun- 
cil Bluffs, Ia., was elected president 
ot the association yesterday. H. L. 
Davis, Post-Crescent, Appleton, Wis., 
was named first vice-president, and 
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CONGRATULATIONS TO 


NEW INLAND PRESIDENT 


E. R. Chapman, of the Journal, Flint, Mich., (left) adds smiling congratulations as 

Robert R. O'Brien, Nonpareil, Council Bluffs, la., newly-elected Inland Daily Press 

Association president, shakes hands with his predecessor, JS Gray, News, Monroe, 

Mich. John L. Meyer, re-elected secretary-treasurer, approves the felicitations 
highlighting the annual meeting in Chicago last week. 


John L. Meyer, Madison, Wis., was 
re-elected secretary-treasurer. 

JS Gray, News, Monroe, Mich., 
retiring president, was elected board 
chairman, E. R. Chapman, Journal, 
Flint, Mich., was elected vice-presi- 
dent of the board, and H. Z. Mitchell, 
Pioneer, Bemidji, Minn., secretary of 
the board. 

New board members are Tom H. 
Keene, The Truth, Elkhart, Ind.; 
F. W. Rucker, Examiner, Indepen 
dence, Mo.; E. S. Myers, Journal, 
Middletown, O., and Mr. Gray. 

In addition to Mr. Breedlove, the 
association also heard Dr. George 
Crane, psychologist of Northwestern 
University, explain the importance of 
psychology in merchandising and 
publishing, and numerous speakers 
on newspaper problems. Dr. Crane’s 
address is reported elsewhere in this 
issue. Close to 300 editors and pub- 
lishers attended the convention. 


22 Raise Local Rates 


During a discussion of advertising 
rates and practices, conducted by 
A. M. Clapp, Herald, Clinton, Ia., a 
showing of hands revealed that 22 
publishers have raised local rates 
in the past six months, and eight 
have raised national rates. Reasons 
given for raised rates, in a mail sur- 
vey by Mr. Clapp, included increased 
expenses of operation, greater cir- 
culation, new taxes, and more serv- 
ice for advertisers. 

Mr. Breedlove emphasized that 
consumer co-operatives already have 
a strong foothold in the United 
States, but added that the volume 
of business is over-estimated. 

The Co-operative League, he said, 
estimates the present number of 
6,600 and divides them as follows: 
1,500 societies operating various 
types of stores; 1,000 farmer pur- 
chasing associations; 800 gas and 
oil associations; 900 societies pro- 
viding housing, restaurants, bakery, 
milk supply, insurance, telephone 
service, medical care, trucking and 
other services, and 2,000 credit 
unions. 

The League set the volume of 
business of all these societies at 
$300,000,000 in 1934. Estimates by 
many writers placed the 1935 
volume at $365,000,000 and upwards. 

“If the business of the farmers’ 
purchasing societies is not counted,” 
Mr. Breedlove said, “the available 


data amply warrant the conclusion 
that the volume of pusiness done by 
the consumers’ co-operatives in 
19385 did not exceed $180,000,000. 
even allowing for the percentage of 
growth shown by some of the large 
units in the field. This is less than 
one per cent of the retail trade dur- 
ing that year in this country.” 

The American Retail Federation, 
he said, estimated that the business 
of the consumers’ co-operatives, 
which are directly competitive with 
private retail firms, during 1935 to 
taled $148,000,000. 

It is in the small towns that con- 
sumer co-operatives are most pow- 
erful, Mr. Breedlove declared. 
There, he said, merchandising meth- 
ods are often but copies of success- 
ful methods employed in the large 
cities and without consideration for 
local conditions. 

Mr. Breedlove contends that the 
financial results of the consumers 
co-operative store chains do not 
compare favorably with the major- 
ity of the existing wholesale spon- 


sored group store chains, the re- 
tailer-owned aggregations or the 
corporate chains. 

Ralph Kingsley, News, Kenosha, 


Wis., said reports from 50 Inland 
members indicate that there is just 
as much free publicity as ever, but 
that newspapers are handling it 
more intelligently. He added that 
those newspapers which have been 
“air tight’ have not lost any ad- 
vertising by “standing pat.” 

By decision of the convention, the 
association’s headquarters will be 
moved late this year from Madison, 
Wis., to Chicago. 


A Topnotch Window Display 


FOR — SALES RESULTS 


par. 


—then What? 


After designer and lithographer have done their utmost 
to create an outstanding window display, the sales results 
will be disappointing if the installation work is below 


Take a tip from the country’s leading advertisers. They 
make sure of getting the choicest locations, all displays of 
uniform excellence and the campaign completed on sched: 
uled time by placing the installations in our hands. We 
render national, regional or local service. 


For a copy of “Window Advertising” and list of our 
142 Associate Offices, covering 6,087 cities and towns, write 


WINDOW ADVERTISING, INC., AND ASSOCIATES 
175 Fifth Ave., New York 560 W. Lake St., Chicago 
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IF EXECUTIVES ARE 


ORTUNE thinks they are. The most iron- 
jawed and steely-eyed executive behaves 
like any other man when his son has a birth- 
day and a yen for a bicycle, or when his daisy- 
chain daughter hankers for a small car of her own... 
He gives his wife perfumes or jewelry or furs 
for anniversaries; he lives in a house that uses 
rugs and furniture and food and radios... 

In other words, executives are people. On this 
premise FORTUNE rests its case as a useful medium 
for consumer advertising. Just because its pages 
are really important to executives as business 
men, they offer a sure path to them as human- 
beings — as consumers. And make a sound 
medium for selling consumer products. 

Evidence? Statistics? The briefly factual italic 
line at the bottom of this page summarizes quite 
a stack of each. Many such lines have appeared 
over a long period of time—recording the long- 
standing decisions of many of the most experi- 
enced consumer advertisers and media-buyers in 
the U. S. Such advertisers turn to the hard 


facts of sales and profits for a check on those 


people ... 


decisions before they pronounce them sound. 

The advertisers who have long used FORTUNE 
for consumer advertising know something else 
about the top executives, the directors, and active 
business men of America. Know that theirs are the 
families which do the style-setting for a continent. 

Which is to say that FORTUNE’s executive sub- 
scribers, themselves a market, carry other markets 
with them, offer rich returns to the consumer 
advertiser. FORTUNE is read at home by over 
130,000 subscribers and their more-than-a-million 
friends and relatives. Business-minded all, they 
attentively read the advertisements FORTUNE 
carries. (Eighty nine per cent say they read them 
first.) That is one reason why FORTUNE carries 
more advertising—industrial and consumer—than 
any other general monthly magazine. 

FORTUNE, long pointing out to industrial ad- 
vertisers that no business is too “different” to ad- 
vertise in its varied pages, now makes the same 
point to consumer advertisers, invites inquiries 
about the low cost of doing so. Got a velocipede 


to sell—or a diamond watch—or a doll? 


50.4% of FORTUNE'S advertising is directed to readers as executives-in-offices . . . 49.6% to these same readers as peoples-in- houses. 


FORTUNE 


135 EAST 42ND STREET + NEW YORK 
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Thomson Says 
Business Must 


Speak Frankly 


Los Angeles, Feb. 17.—American 
business needs to talk frankly about 
itself to American citizens, William 
A. Thomson, director of the Bureau 
of Advertising, American Newspaper 
Publishers Association, told the Ad- 
vertising Club of Los Angeles yes- 
terday. 

“Here, indeed, is an educational 
job for advertising—-to cut a trail 
through the jungle of _ twisted 
thought, to turn light upon the truth, 
so that an industrious people may 


understand industry,” Mr. Thomson 
declared. 

Discussing shopping news or 
“throwaways,” Mr. Thomson declared 
that such publications have perhaps 
been useful to merchants in some 
cities as supplements to newspaper 
advertising, but that the “mushroom 
growth and general mortality among 
them demonstrate that newspaper 
form and newspaper dress alone do 
not make advertising media.” 


Two Join Leech 


Frank Gurrier has become sales 
manager of Herbert C. Leech Illus- 
trators, New York, and Hervey Smith 
has joined the staff as visualizer and 
letterer. Both were formerly with 
the Robert Reid Maguire Organiza- 
tion. 


JOIN AGENCY 


& 
ae 
| | 


Blount Slade (left) formerly with Maxon, 

Inc., and Grace & Bement, and Thomas F. 

McManus, former art director, Blackett, 

Sample-Hummert, Inc., Chicago, have 

joined the creative staff of Brooke, Smith 
& French, Inc., Detroit. 


CAN COMPANIES 
REPORTS SHOW 
R-P ACT EFFECT 


New York, Feb. 16.—Can buyers, 
principally in the smaller brackets, 
have saved several million dollars 
through combination of the Robin- 
son-Patman Act and lower prices 
in the half-year since the act went 
into effect, it was revealed today in 
the annual reports of the two lead- 
ing producers. 

Although both American Can and 


THE BOY: “You make love and 
you make love dandy. Can 
you make molasses candy ?” 


THE GIRL: “But say, honey, ---- 


can you make much money? 


That's all I want to know!” 


If that isn’t just like a woman! Cutting into the boy friend’s 


panegyrics with a practical question like that. 


$$$ But give her a hand, because she’s smart enough to know 


how much a healthy bank roll helps a happy marriage. 


#$$ Quite a number of newly married young money-makers are 


reading The Wall Street Journal. They’re going places. 


$$$ Some are in banks. More are executives in hundreds of 


corporations, commercial and manufacturing. 


$$$ All of them have at least one single com- 


mon denominator —the will and the ability to 


make money. 


*#$ So they read the paper that is unswervingly 


and wholly devoted to the ways, means and per- 


sonnel of money-making. 


$$$ They know more about advertising’s money- 


making possibilities than their fathers — but they are very will- 


ing to learn more. 


$$$ Where can agencies, publishers and broadcasting chains find 


a more attentive audience than in this particular part of The 
Wall Street Journal’s 31,000 subscribers and 65,000 associate 


readers? Where can so much action be generated? Where can 


so many decisions be made? 


$$$ Why wait longer to reach—easily and economically —a 


group that can do you so much good? Call HAnover 2-3115 or 


write 44 Broad Street; New York, for complete information. 


LIFE-LENGTHENER 


Tie 
Prime of Life ~*! 


| - 

| . 

- - 
————_— a 
New campaign of Metropolitan Life In- 
surance Co., New York, opens with this 


graphic appeal to men from 40 to 60, 
urging regular medical examinations. 


Continental Can did a record volume 
of business in 1936, the former 
earned $5.83 per share, or only three 
cents per share more than it did in 
1935, while Continental’s net de- 
clined to $3.17 per share, from $4.21, 

Prior to passage of the act, dis- 
counts for packers cans began at 
one per cent for $100,000 and ranged 
upward to 5% per cent for $500,000 
annual purchases, and higher. All 
customers were treated alike, but 
discounts varied according to pur- 
chases, and were credited at the end 
of the year. 


Huffman Describes Effects 


What happened next is tersely 
described in the annual report of 
O. C. Huffman, president of Conti- 
nental Can Company, as follows: 

“In November our largest compe- 
titor announced new prices on pack- 
ers’ cans and refunds to such cus- 
tomers for the period June 19, 1936, 
to the end of the year, placing 
everyone whose annual purchases of 
packers’ cans amounted to $500,000 
or less, on the same price basis. 

“In order to comply with the law 
and meet this competition it was 
necessary for us to make provision 
in the fourth quarter for refunds to 
our customers amounting to ap- 
proximately two and a half million 
dollars, which largely accounts for 
the shrinkage in the earnings of the 
company as compared with the pre- 
vious year.” 


Earnings Margin Reduced 


The reduction in earnings was less 
than $2,200,000, indicating that the 
company might have done _ better 
during 1936 but for this circum- 
stance. 

American Can Company’s action in 
announcing new _ prices and dis- 
counts similarly held down its own 
profit showing, but no mention is 
made of this in the report of presi- 
dent H. A. Baker. Unofficial esti- 
mates placed at around two million 
dollars the refunds that were made 
by American Can under the new ar- 
rangements. 

Continental Can is said to do 
more than two-thirds of its busi- 
ness in packers’ cans, while this 
classification accounts for only 25 
to 30 per cent of the business of its 
rival. 

The maximum discount on the 
current basis is 5 per cent for $7,- 
000,000 annual purchases, scaling 
down to no discount at $500,000. 
Prices were lowered at the same 
time, so that smaller purchasers 
were actually buying cans for less 
than they could before the Robin- 
son-Patman Act became effective, 
even with the prevailing discount 
schedule. 


Complies With Act 


American Can Company’s action 
in reducing prices at the time dis: 
counts were adjusted is said to have 

(Continued on Page 49) 
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ee ee Gee 
Five new canneries were 
built in Rio Grande Vul- 
ley, Texas last year. 
Significant trends, like 
this, are analyzed and 


. commented upon editori- 
ally by FOOD INDUS- 
TRIES — a McGraw-Hill 
publication. 


Feb 
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The vice-president in charge of our seeing-how-far-things- realize t we're an invited guest in millions of homes, and 
be invited back. We want to lead in quality of 


llNas in quantity. 


ha 
would-reach-if-laid-end-to-end department has just wriggled we i 


out from under a bevy of scratch paper and handed us the news aye 


rather unsurprising information that if all the scripts from a 


First in News . . . Among Other Things 


year’s news broadcasts over WBBM were laid end to end a es re es 
Well, it’s nicé to hear we’ re first in news among other things. a ai 
they'd reach more than seven miles. ; Peo 
; ee And this leadership must be just another reason we're lead- rae 
He says we lead the radio world in news, which is some- : 
fi aa ing all other major Chicago stations not only in audience, 
thing we've suspected for a long time. We're in a good posi- _ 
' bukin both local and network advertising . . . have for years. 
tion to lead . . . what with the services of United Press, In- 
; , These smart advertisers know that only the leading station 
ternational News Service, Universal Service, and the Press ar 
re and being first in news is only one phase of our leader- 
Radio Bureau all clicking through our teletypes a steady ~~ ; ’ we 
ship . S can produce results most economically in the nation’s 
stream of news from around the world...and around the corner. : : 
second biggest market. That’s why they choose WBBM. ak 


All this has to be culled and polished before it goes on the 
air, and that is done right now by a dozen experienced men. 
And it's our policy to keep our news not only up-to-the- 
minute, but up to the plane we feel all broadcasting should 


maintain. No mad scramble for scandal in our news, for we 


Represented for all national spot business by Radio Sales, a division of The Columbia 
B roadcasting System: New York, 485 Madison Avenue, Wickersham 2-2000; Chicago, 410 
\. Michigan Ave., Whitehall 6000; Detroit, 902 Fisher Bldg., Trinity 2-5500; Los Angeles, 
5939 Sunset Blrvd., Hollywood 3101; San Francisco, 601 Russ Bldg., Garfield 4700. 


vie), 


Owned and Operated by 


- THE COLUMBIA BROADCASTING SYSTEM 50097 
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Give Workers 
Buying Power 
In High Wages 


Chicago, Feb. 17.—The develop- 
ment of satisfactory public relations 
through advertising which empha- 
sizes the romance and glamour of 
industry cannot take the place of 
sound employe relations, asserted 


Edward J. Mehren, president of the 
Portland Cement Association, in an 
address to the Chicago Business Pa- 
pers Association today. 

Many of the attacks on business 
now coming from. political and 
other sources, suggested Mr. 


Mehren, can be defended success- 
fully only by removing the basis of 
the charges, such as a maladjust- 
ment of the distribution of the na- 
tional income. 

Workers should be given as high 
wages as the industry’s economic 
condition will permit, while also be- 
ing assured of higher real wages 
through the lower prices made pos- 
sible by greater efficiency in indus- 
trial production. 


Cites “Basic Inconsistency” 


“As Lewis H. Brown, president of 
Johns-Manville, pointed out only re- 
cently,” Mr. Mehren said, “there is 
a basic inconsistency in offering to 
the public through alluring adver- 
tising the improvements and con- 


veniences which industry is con- 


stantly developing, if those who are 
addressed by our advertising lack 
the buying power which will make 
them potential purchasers of these 
products.” 

Mr. Mehren said that business edi- 
tors and publishers have a great 
opportunity in helping business to 
formulate successful policies, based 
on sound economics, which take into 
account the world movement toward 
a better standard of living for the 
masses. 


Westinghouse Moves 
Westinghouse Electric and Mfg. 
Co., will move its Pittsburgh office 
and some of its general offices from 
East Pittsburgh to the Union Na- 
tional Bank bldg., Pittsburgh, around 
May 1. 


LUCKY TESTIMONY 
FACTS TOLD; NYE 
LEADS OFF DRIVE 


(Picture on Page 55) 

New York, Feb. 18.—With Senator 
Gerald P. Nye, North Dakota, today 
leading off the American Tobacco 
Company campaign in which a 
score or so of U. S. senators are 
slated to testify to the throat-eas- 
ing qualities of Lucky Strike cigar- 


ettes, agency executives disclosed 


Dominion Sq. Building 
Montreal, P.Q. 


Maclean’s readers are Canada’s purchasing power. They are the 
earners and the spenders. They set the best standards of living. 
Their progress and leadership give example and opportunity to 


A Million Spenders 


In Canada, a quarter of a million people constitutes a huge audience. 


For the last six months of 1936, the average net paid circulation of Maclean’s 
Magazine was 254,229 per issue — by far the largest circulation of any national 
magazine in Canada. 


Maclean’s audience actually would be nearly a million. Because copies are read by 
more than one person, 


Who Are These Readers? 


That is more important than their number. What type of Canadians constitutes the 
greatest market in all Canada reached by a single national magazine? 


They are the substantial citizens who are the real builders of the nation. A greater- 
than-average percentage of them own their own homes. They own twice as many motor 
cars as the national average. They are ambitious, industrious, discriminating and self- 
reliant; the people whose sentiment is the national sentiment, whose confidence and 
leadership form the backbone of business. 


Why Do They Buy Macelean’s? 


The editorial policy of the magazine is the answer. Its readers can appraise the conduct 
of national affairs uninfluenced by partisan bias. It gives the news behind the news. 
It mirrors industrial, mining, agricultural, educational and social developments; 
makes known the men and women of Canada who are accomplishing things. 


Maclean’s is a service to the reader, to the citizen, to the taxpayer. It fights against 
injustice, dishonesty, chicanery and waste in public and private business. Constantly it 
is enlisting the best and most informed talent; finding and developing native writers 
and artists, while bringing to Canadians outstanding fiction, entertainment and 
instructive features by authors famous in the international field. 


thousands upon thousands of others. 


To the advertiser of a product or a service whose problem is to 
develop a national market of substantial proportions and potenti- 


alities, Maclean’s is the answer. 


Maclean’ 


Canadas National Magazine 


481 University Avenue 
Toronto, Ontario 


New York, Chicago 


London, Eng. 


HEADS REA 


John M. Carmedy, New York, former 

publisher, was appointed by President 

Roosevelt last week as new head of the 
Rural Electrification Administration. 


background on the “independent 
survey” emphasized in current 
Lucky Strike copy. 

Copy declares: “An independent 
survey was made recently among 
professional men and women—law- 
yers, doctors, lecturers, scientists, 
ete. Of those who said they smoke 
cigarettes, more than 87 per cent 
stated that they personally prefer a 
light smoke.” 

Emphasizing the truth in adver- 
tising effort in the campaign as de- 
scribed in Apvertisinc AGE of Feb. 
15, Lord & Thomas, agency handling 
campaign, pointed out that 161,000 
persons were actually contacted by 
mail and personal call and that, of 
that number, 122,000 replied. 

Biggest single professional group 
among those contacted is the medi- 
cal profession and, according to the 
agency, the percentage of doctors 
going on record as favoring a 
‘light smoke” is greater than that 
of any other group. 


Survey Representative 


The “light smoke” 
Luckies, as featured in the present 
testimonial campaign, was defined 
by Lord & Thomas executives as a 
smoke free from throat irritating 
qualities. 

An echo of the flurry which pre- 
ceded the introduction of the sena- 
torial testimony in behalf of Lucky 
Strikes will appear in the “Letters” 
department of the forthcoming issue 
of Time in the form of a letter from 
United States Senator Robert R. 
Reynolds from North Carolina. Sen- 
ator Reynolds’ letter will protest an 
article in the last issue of Time 
which indicated that the senator, 
reputedly numbered among those to 
appear in subsequent Lucky Strike 
advertising, is, like so many other 
North Carolinians, actually a con- 
sistent smoker of the Camel Cigar- 
ettes produced by the R. J. Reyn- 
olds Tobacco Company at Winston- 
Salem in his home state. 

Luckies, Too, Made in N. C. 

This Senator Reynolds will em- 
phatically correct, pointing out that 
he smokes Luckies, has smoked them 
for years and, what’s more, has seen 
them made at the Lucky factory in 
Durham, N. C. 


UNUSUAL OPPORTUNITY 
FOR EXPERIENCED 
ADVERTISING MAN 


| A large Ohio manufacturer with 
| national distribution needs a 
| good advertising man. Prefer 
| college graduate, thirty-five to 
| forty years of age, with indus- 
trial and sales experience. 
Knowledge of all advertising 
| work essential, but prefer one 
who has majored in copy writ- 
ing and copy editing. Applicant 
should have an earning record 
| of $10,000 or more per year. All 
| 


replies confidential. Our em- | 
ployees know of this advertise- 

' 
ment. 


_ Box 1014, ADVERTISING AGE, | 
| Chicago 
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‘., its more 


than 600 standard catalog size 
(8 2xI1) pages AIR CONDI- 
PIONING BLUE BOOK will 


ontain: 


More than 150 pages of tech- 
nical reference data essential 
in figuring air conditioning re- 
quirements—an unusual fea- 
ture in this type of publication. 
-.-A classified directory of every 
product entering into air con- 
ditioning and heating. 


\ trade name section showing 
every trade name by which 
products in the field are 
known. 


“ha > q 
(he names and addresses of 
more than 3,500 manufactur- 


eT NP 


Catalogs of leading manutac- 
turers, separately indexed and 
with the names of such manu- 
tacturers prominently identi- 
ed throughout the other sec- 


tions, 
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NEXT SATURDAY. . FEBRUARY 27° 


After February 27th, AIR CON DITIONING BLUE BOOK, the first com- 
plete reference data book for men 1n air conditioning, closes its forms to advertisers. 

After February 27th more than 17,000 men in air conditioning and heating will 
use the BLUE BOOK to buy and specify. 

After February 27th manufacturers who have their specifying information in the 


Catalog Section will enjoy the vigorous support of these men who are sweeping forward 
to undreamed-of success. Write or wire today for complete information on copy require- 


ments; agency commissions, ete. 
After February 27th it will be too late. 


AIR CONDITIONING BLUE BOOK 


Published by the Publishers of AUTOMATIC HEAT and AIR CONDITIONING .. . 
DOMESTIC ENGINEERING . . . THE PLUMBING and HEATING CATALOG-DIRECTORY 


1900 PRAIRIE AVENUE CHICAGO, ILLINOIS 
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ADVERTISING AGE February 22, 1937 


a 


During 1936 the Catalog 
Reference Section of 


AMERICAN BUILDER 4 
brought " 


requests for catalogs of 


advertisers to publication 
headquarters (not count- 1 T 2 0) 4 
ing those that were sent J 

direct) of these inquiries were 


produced by the April 


issue alone. 


192 advertisers used space in the 
= April, 1936 issue of AMERICAN 
ane BUILDER. Of these concerns’ 


20 began advertising in AMERICAN BUILDER from 1905 to 1910 
9 began advertising in AMERICAN BUILDER from 1911 to 1915 
16 began advertising in AMERICAN BUILDER from 1916 to 1920 
ae seaetiats Sas 8 ees 29 began advertising in AMERICAN BUILDER from 1921 to 1925 


ently for 32 years. More than 66 


ar anak at tain eae 48 began advertising in AMERICAN BUILDER from 1926 to 1930 


advertised consistently in AMER- 


| a_i 38 began advertising in AMERICAN BUILDER from 1931 to 1935 
, iy 32 began advertising in AMERICAN BUILDER in 1936 ' 


The record speaks for itself. These concerns use space in 
AMERICAN BUILDER year-after-year for only one reason— their 
advertising pays! 
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ADVERTISING AGE 


1! 


Distribution to the men 


who control purchases 


of more than 


April is the high point of the year for 
advertising building products. 


Some of the features that make April 
American Builder the best advertising 
“buy” of the year: 


CATALOG REFERENCE SECTION: Val- 
uable to readers; more valuable to adver- 
tisers because of the live inquiries it 
produces. 


HOW TO PLAN A MODERN HOME: 
Timely and valuable pointers on the bud- 
geting of homes in each price class. Be- 
ginning with the basement, readers will be 
taken step-by-step through the house. 


HOME DESIGN SECTION: This popular 
feature, printed on enamel stock, is used 
constantly by professional builders as a 
source of ideas and as a sales help. 


COMMERCIAL AND INDUSTRIAL: 
Space will be devoted to store building, 
light commercial and industrial buildings, 


covering both new construction and re- 
modeling. 


EQUIPMENT AND MACHINERY: Will 
be adequately covered by illustrated ar- 
ticles showing how contractor-builders are 
lowering costs and meeting labor short- 
ages with power equipment. . 


-... and all regular departments. 


of ALL the materials and 


equipment used in residential 
and light-load-bearing con- 
struction.. 


{ Simmons-Boardman Publication 


CHICAGO: NEW YORK CITY: ANN ARBOR, MICH.: 
105 W. Adams Street 30 Church Street 1930 Norway Road 
SEATTLE: SAN FRANCISCO: LOS ANGELES: 


1038 Henry Building 11 Sutter Street Union Bank Building 
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The Colleges and Advertising 


A few weeks ago ADVERTISING AGE | 


published an editorial on the subject | 


of “Advertising and the Colleges,” 
in which the good work of many 
teachers of advertising and market- 


ing was referred to, and the sugges- 
tion made that advertising clubs and 


associations develop more active Co- 


operation with these men to take 
advantage of their knowledge and 


enthusiasm. 

Unfortunately there is another side 
of this story which is not fully vis- 
its destructive 
important to 
constructive 
the 
the 


teachers 


ualized, but which in 


may be more 


than the 


effects 
advertising 
work the teachers 
ot business. That is attitude 
toward advertising ot of 
economics, sociology, psychology and 
which 


of in schools 


various other subjects are 
taught in general courses in colleges 
and It frequently 


reflected in unqualified assertions to 


is 


universities. 


students that advertising is an eco- 
nomic waste and that much adver- 
tising is a deliberate attempt to 
separate the suckers” from their 
money. 

Required reading in many of these 
courses consists of books such as 
“Your Money’s Worth,” “One Hun- 


dred Million Guinea Pigs’? and other 
products of the Consumers’ Research 
school of thought, in which the faults 
advertising advertised prod- 
ucts are held up to the scorn and ridi- 


of and 


of the reader. These books 
endorsed by the professors, many of 
among the 


subscribers to 


cule are 


whom are most enthusi- 


astic services which | 


| ject of advertising as a badge of 


the business of 


udvertisers. 


are in “exposing” 


Hence the colleges as a whole may 
be regarded as on the one hand teach- 
ing the legitimate use of advertising 
and other marketing and 
on the other as destroying belief in 
advertising the part of students 
will be the business executives, 
housewives and consumers of tomor- 


activities 


on 
who 
row. This is an inconsistency which 
may be defended by those who speak 
for academic freedom, but which the 
college or university 
difficult to explain to 
trustees. 


president of a 
might find it 
his board of 

It is obvious that educational work 
is needed to offset destructive influ- 
ences which are at work in many of 
institutions higher learning. 


Some been made along 


our oft 


efforts have 


this line already; more should be 
made, ADVERTISING AGE is announce: | 
ing its Second Annual Students’ | 
Kssay Contest, in which $1,000 in| 
cash prizes and trips to New York | 
for the principal prize-winners are | 
offered to high school and college | 
students for essays on “How Adver- 
tising Benetits the Consumer.” The 
1936 contest, we believe, stimulated 


constructive thinking on advertising, 
hope that the 1937 
tion will be equally effective. 


and we competi- 

In the meantime we suggest that 
the advertising field as a whole give 
consideration to the 
the 


who regards his ¢ynicism on the sub- 


some problem 


college 


presented by professor 
his 


intellectualism, 


The Amateur Testimonial 


a 
rhe 


according 


American Tobacco Company, , 
in the 
tf ADVERTISING AGE, 
the 


its 


to a news story 
February 15 issue « 
surround testimonials 


in 


intends to 
it 
Strike 


safeguards 


of | 
addi 

the 
curacy of the statements imputed to 
United States 
celebrities who 


which advertising 
Lucky 


tional 


uses 


cigarettes with 


to 


insure ac 


and other 
the product 


senators 
endorse 
advertisements 
We think that this is a step in the 

right direction, 


li) 


Our enthusiasm for 


the general idea of dry-cleaning testi- 
monials is reduced, however, by the 
statement in a recent issue of Time 
te the effect that one of the testifving 
Lucky Strike senators is known to 
be an addict of Camels. The current 
issue of The Saturday Evening Post 
reflects another angle of the general 
situation when in ane article on 
job Feller, the Cleveland pitching 


money offered them by advertisers 
| Joe Louis is reported to be one ot 
the tew top-notchers in the sports 


it 


stVle his acceptance of 


matter-of-fact | 
$2 
breakfast 
paid-for 


prodigy, relates in 


500 for an 


endorsement of a cereal 


Can a teStimonial be 


entirely true?) Human 


it 


nature being | 
those who are offered sub- | 


is, 


what 
stantial sums for endorsements may 


stretch the facts in order to earn the 


field, for instance, who endorses noth 
ing he does not actually use. 

It's too bad that the amateur testi 
monial cannot 
larity A 


who 


be promoted to popu 


testimonial by someone 


uses a product, appreciates its 
enthusiastic | 
the | 
would 

The 


in 


sood qualities, and is 


enough to write about it without 


expectation of reward 


high 


hope or 


testimonials 
badly 


advertising 


set a new in 


needed 


is 


of 


amateul 


this 


spirit 
department 


| forever, 


ated 


a 


PROPER DESIGN FOR SALES 


"Well, well, well! 


The Rotarian 


| see business is picking up out in the country.” 


Views from the Outside 


“Packing” 


(As viewed in Automotive Daily 
News) 


Following 
advertising 


the ban of “rate plan” 
by finance companies, 
dealers and manufacturers, there 
have been numerous reports of a 
growing tendency among shortsighted 
unscrupulous dealers to “pack” 
their finance charges. 
had been kept well in line under the 
so-called “6 per cent plan,” which 
gave the purchasers of a car 
clear basis for computing his finance 


or 


Costs. 

Now that the down and 
the purchaser has no definite means 
of computing his costs, it 
that some charges are being “packed” 
unmercifully. 

Excess charges financing 
not only offset the in 
cost and carrying charges which have 
been accomplished but can destroy 
the contidence of the public in 
representatives of the automobile in- 
dustry. 

The “budget 
customer. 


bars are 


for can- 


economies car 


purchaser” is the 
There’s more 
To 


de- 


Cal 
dealer’s best 
of him than of the cash Variety. 
antagonize him, to 
stroy the dealer’s best source of 
tential sales volume. 

We that the national 
finance companies advertise the true 


therefore, is 


po 


suggest sales 


finance rates just as car manutac- 
turers today are advertising locally 
the delivered cash prices. To do so 
will mightily increase car purchaser 
good will and confidence and = end 
once and for all the pestilence of 


” 


‘packing. 


by Alfred 
Link-Belt Co., 
Vanufacturing District 


Kauffmann, 
Central 
Magazine) 


(As viewed 


president, in 


What better investment can we 
ake than an investment in human 
beings, for the long-pull future of 


| both the individual and our company? 


All here 


train 


be 
to 


not going to 
takes time 


ofr us are 


and it 


ithe younger men to take our place. 


There 


f men 


is at present a great dearth 
handle men, 

all shop appren- 
systems have disappeared during 
the last tive to eight years, there have 
not been enough skilled hands cre- 
to fill the caused 
natural mortality 


The 


who 
practically 


ean 
because 


tice 


even by 


Laps 


most pressing task today fue 


This practice | 


some | 


is claimed | 


all | 


| do 


And | 


ing men like myself and my associ- 
in managerial positions, there- 
fore, is to supply this lack. Let our 
ambitions be to develop an organ- 
ization such spirit, loyalty and 
efficiency that it will be possible for 
each member to earn and receive bet- 
ter compensation here than if he were 


utes 


of 


| performing a similar service in other 


fields of effort. 


Architects 


(As viewed in Linoleum Logic) 


Contrary to some opinions, the ar- 
chitect is not “queer” or hard to sell. 
He surprisingly like any other 
prospect, and interested in learn- 

about a product at the time, he 
working on a job in whieh 
product can be used. 

Because the architect 
man today and is visited by 
of salesmen, he has been forced 
eliminate those solicitations which 
not pertain directly to the 
ject on which he is working. Nor is 
he interested in generalities. 

The architect's problem is always 
an individual problem and he wants 
specific information the job on 
which he is working—-whether it be 
a school, an apartment house, a fac- 
tory, 


is 
is 
ing 
is 

is a busy 
scores 
to 


for 


church, or residence. 


Testimony 


in the Daily 
London) 


(As riewed Ewpress 


Major-General Lord Loch, chairman 
ot the Greyhound Racing Association. 


Ltd., was accused by a shareholder 
at the annual general meeting of 
“lack of decorum” in allowing a pie- 


ture of himself to appear in a tailor- 
ing advertisement. 

The shareholder 
we shall see is our 


said: “Next thing 
chairman wearing 


au particular brand of bathing cos- 
tume.” 

Lord Loch replied: 

“As the result of my ‘self-adver 


tisement, 30 men from the distressed 
areas have now found employment.” 
(Cheers. ) 

Afterwards, Lord Loch said that he 
is actively interested in the Heding- 


ham Training Scheme for training 
men from the distressed areas in 
trades other than their own. 

“The money I received,” he said, 


“went direct to this organization, and 
has been of immense assistance to the 


men concerned.” 


—— 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from compa. 
nies sponsoring them, or through 
ADVERTISING AGE, by any national ad. 
vertiser or advertising agency execy. 
tive writing on his business letter. 
head. 


| No. 1107. 
This brochure, issued jointly by 
National Home Monthly, Canadian 
Hiome Journal, Chatelaine, Maclean's 
| Magazine and Canadian Magazine 
gives a comprehensive picture of 
/Canadian markets. It marks the first 
co-operative presentation of their 
market by Canadian magazine pub. 
lishers. 


Dynamic Buying Powe) 


No. 1108. “Will You Love Me_ in 
December As You Do in May?” 
This booklet issued by American 

Can Company contains a report of 

two surveys made for Canco by the 

Psychological Corporation. In both 

surveys 10,000 people in 72 cities and 

towns were asked, “In what container 

did you last buy beer for home use?” 


that | 


No. 1109. 


| KFH. 

| Radio station KFH, Wichita, Kans. 
has issued this brochure which pre 
sents, in addition to market data, a 
history of the station and a descrip 
tion of its equipment, programs and 
merchandising service, 


Standard Market Data fo; 


No. 1110. Vhe Bigsby Survey. 
Compton Printing Company, Los 

Angeles, has issued this folder de 

scribing its house-to-house distribu 


tion service, which is based on Car! 
M. Bigsby’s ‘“Type-of-Home” survey ot 
the Los Angeles market. 


No. 1111. Half a Century—Forward 
Bakers’ Helper, celebrating its 50th 
anniversary this year, has planned a 
|Golden Jubilee Number, which will 
lreview the 50-year history of the 
| baking industry. This booklet out- 
'lines plans for the special number. 


| 
| 
| 
| 


| No. 1090. The 1937 Circulation and 


Market Data Book. 

| This circulation analysis issued by 
| Metropolitan Sunday Newspapers 
|/makes markets the basis for consid 
;eration, establishes the relative sales 
of different sections of 
|/the national market, and applies cir: 
|culation to these markets of varying 
| importance. 


| importance 


|No. 1092, Business 1935 
Over 1933. 
Household Magazine has issued this 
| breakdown on the percentage of in- 
|crease, 1935 over 1933, in retail sales 
| by leading commodity groups. Fig: 
| ures are arranged to show a com- 
|parison between metropolitan and 


Increase, 


sub- | 


'small town states. 
No. 1085. The Agricultural Outlook 
Figures on farm income, prices, 


implement sales and farm electrifica- 

|tion progress are some of the farm- 
business high spots of this folder 
issued by Midwest Farm Paper Unit. 
| Inc. 


No. 1105. 

Columbia Broadcasting System [las 
issued this brochure which contains 
a chronology of the Great Atlantic & 
Pacific Tea Company’s 78 years 0 
selling. It covers the com: 
pany’s radio history and gives details 
of the current Band Wagon program. 


Command Appearance. 


coffee 


No. 1095. A New Service in Screer 
Advertising. 
| This folder describes the sales an¢ 
service activities of the Jam Hand) 
Theater Service, Inc., and gives 4! 
idea of the growth of screen adyvye! 
tising as an advertising medium 
No. 1016. Route List of Retail Gr 
cers. 
This route list of retail grocers 


in Portland, Ore., issued by The 0'® 
gonian, also contains a directory 
wholesale grocers and buyers, ¢h4i® 
store groups and buyers, wagon 
bers and buying associations 


sob: 
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Or on the dealer’s sales floor 


Selling merchandise today is primarily 


a retail selling. The way to promote factory 
output is to increase the sales of the individual 
: dealer. Long range operations are helpful. 
; But they cannot pay out as well as working 


elbow to elbow with the dealer. 


Retail selling calls for localized advertising. 
; And that means the newspaper—the main- 


stay of retailers. 


The newspaper reaches the prospects which 
the dealer must sell to stay in business. It 
reaches all of them. It has the density of 
coverage that makes ratio of prospects to sales 
mean something. Its high volume, low cost 
| record makes it the sales manager's own 


medium. 


If your budget will not stretch far enough 
(o localize advertising nationally, Chicago is a 
good market in which to make a start. Present 
sales are fine. General conditions are grounds 


lor sound expectancy of higher volume. 


Chicago’s first newspaper is the Chicago 


“ Tribune. It is the one most widely read and 


quoted. It reaches not only the cream of your 


Where does a consumer sale begin? 


It may start in the kitchen of the prospect 


Prospects—but practically all of them in 


7) 


IWVO4 
gua 


11 
fe a 


ae Ay 


But not in the factory or in the laboratory... 


metropolitan Chicago. It carries more adver- 
tising and sells more merchandise for retailers 


than any other Chicago newspaper. 


Rates per line per hundred thousand circu- 


lation are among the lowest in America. 


To put your dealers over their quota, see 
that your advertising runs where they and 
their prospects see it. You can do it in 
Chicago at lowest cost and with greatest re- 


turn by concentrating in the Tribune. 


Chicago Tribune 


THE WORLD’S GREATEST NEWSPAPER 
Tribune Tower, Chicago 

220 East 42nd Street, New York 

5-167 General Motors Building, Detroit 


820 Kohl Building, San Francisco 
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NYTHING TO A FISH [ 


: aa N. need to spray your radio 
| messages on a lot of ocean. It’s people that & 
make your cash register ring. And most of Cali- & 


és 


= fornia’s people spend their lives and their money 
in or very near the ten cities in which Don Lee mee 
Golden Group Radio Stations are located. You get # 
concentrated coverage in these golden areas 
| where it counts..PLUS..when you use the DonLee @ 

Golden Group Radio Stations. For this California 
network gives you coverage in the country 
where money is made and in the cities where 
money is spent. And remember . . . for FIFTEEN 
years these stations have won their way through 
Californians’ EARS into their HEARTS and habits. 
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NETTLETON NOTES 
LUXURY REVIVAL 
IN SHOE DEMAND 


Syracuse, N. Y., Feb. 16.—That | 
buyers of higher priced merchandise | 
are coming back into the market with 
a rush, after a long period of inactiv- 
ity during the years of the depres. 
sion, was indicated today in a survey 
for consumer purchasing activities 
made by the A. E. Nettleton Co., Sy- 
racuse, men’s footwear, among 40 re- 
tail stores the company operates in 


Advertising Was Maintained 


larger cities throughout the country. 

This tendency first became appar- 
ent early last fall, it was disclosed, 
but has since increased rapidly with 
the result that December and Janu- 
ary were two of the largest sales 
months through its own stores in the 
company’s history. January sales to 
independent retailers also exceeded 
by 100 per cent the same month in 
1936. 


Company officials this 


attributed 


QUALITY DEMAND 
WHO mzade zt ? 


motos cans Swoms 


—— 


WHAT SHOE 


CARRIES THE MAKER’S IDENTIFICATION 
WHERE ALL CAN RECOGNIZE IT? 


hand crafted character is unmistabable | 
A NETTLETON 


Tlettleton 
ALGONQUIN 


60 NO 
mrers *12.%* 10 920 


“0 


‘we Jlettleton sunees 


1 wore HT NATIONAL BLe 
tied So Mh A 


With luxury demand back, A. E. Nettle- 
ton Co., Syracuse, tells ‘quality'’ points 
in its new advertising efforts. 


partly to steady upturn in all lines 
of business and partly to the fact that 


ADVERTISING AGE 


‘through the lean years the company 
|continued its national advertising, 
|primarily in magazines, despite the 
fact it makes a high-priced line. 

At present most of the Nettleton 
advertising is in the daily newspa- 
pers in cities where the company op- 
erates its own retail stores, and, 
with the return of quality demand, 
it is planning to magazines 
again next season. 

Moser & Cotins, Utica, N. Y., is the 
company’s agency and H. W. Glaeser, 
account executive. 

Marshall, Meadows & Stewart, Au- 
burn, N. Y., manufacturers of Mar- 
shalaise Styel shoes and Miss Pirate 
shoes for ladies, as well as private 
brands for leading department stores, 
also reported plans to conduct a ia- 
tional advertising campaign, follow- 
ing the recent appointment of Moser 
& Cotins to handle the account. 

Mr. Glaeser likewise will have 
charge of the Marshall, Meadows & 
Stewart account. 


| 


use 


Turco Has Film 

Turco Products, Inec., has released 
an industrial motion picture, “Grime 
Marches Off.” The picture shows 
methods of cleansing with Turco, 
and will be shown to clubs and as- 
sociations. The account is handled 
by Advertising Arts Agency, Los 
Angeles. 
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GARAGE — hve '50x100. feet. Splendid tore | post 
Stone but poulevard, nine miles fr (ist 
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and Sunday American 


Average net paid circulation of the Sunday American for six months 
ending September 30, 1936—230,239; the largest in all the South. 


Nationally — Hearst International Advertising Service —R. E. Boone, Gen’l Mgr. 


| of the largest 
| America, 


| the kitchen and pantry. 
| to be a 


AID TO PROFIT, 
PUBLISHERS TOLD 


Or. Grane Cites Use of Sci- 
ence in Merchandising 


Chicago, Feb. 16. 
ful manufacturer or newspaper pub- 
lisher tests his merchandise and 
keeps his finger on the consumer's 
pulse, Dr. George W. Crane, eminent 
psychologist of Northwestern Uni- 
versity, told the Inland Daily Press 
Association today. 

Emphasizing the medium’s educa- 
‘ional influence on vast numbers of 
Americans, Dr. Crane described the 
newspaper as the “family textbook.” 
Most effective editing of this book, 


-The success- 


he declared, is made possible’ by 
use of psychology, much as has 
been done by business. 

He urged the necessity of being 
on guard against “becoming en- 
amoured of our inherited factories 
or newspaper plants.” People are 


always changing, he said, 

“Just because predecessor 
| believed in the value of a certain 
| Manufacturing method, or a certain 
editorial policy, this is no sure rule 
; one can succeed by blindly adher- 
| ing to it in 1937,” Dr. Crane as- 
| serted. 
| 
| 


one’s 


Cites Mail Order Success 


Dr. Crane cited the success of one 
mail order houses in 
which years ago took a 
university psychologist to head up 
its merchandise aevelopment  de- 
partment. 

“There he anticipates human 
Wants even before they have ex- 
pressed themselves’ fully,” Dr. 
Crane said. “He helps determine 
the pricing of merchandise, which is 
a distinctly psychological task, and 


| ticed a combination stool and _ step- 


ladder, for use by the housewife in 


highly practical item, was 


| was only valued at that figure in her 


| budget.” 


Price Conformed to Demand 


| The mail order house informed 
| . . 

the manufacturer that it had to 
have the stool wholesaled to them 


PSYCHOLOGY IS | 


SEALS POWER 


AMERICA’S ACE MECHANICS Say: 


STOP FEEDING 
YOUR CAR OIL 
“BETWEEN MEALS” 


Ss {= 
Wryacre Mee 


THOUSANDS OF CARS GO 
FROM DRAIN TO DRAIN 
WITHOUT ADDING OIL 
AFTER INSTALLATION OF 


Cartoons of Wyncie King, veteran maga- 

zine artist, give central power to the 

new national campaign of Sealed Power 
Corporation, Muskegon, Mich. 


at 50 cents. Engineers from the 
mail order house visited the manu- 
facturer, and showed him how he 
could make a reasonable profit, at 
a price of 55 cents, by shifting from 
rolled steel to wood, making short 
cuts in production, and other means. 

“Even before placing the order 
for 50,000,” Dr. Crane emphasized, 
“the mail order house had 300 of 
the stools made and placed on the 
counter of one of its Chicago try- 
out stores. They disappeared be- 
fore nightfall, without advertising. 
So the order was let.” 

300 Stools Disappear 


Turning to the application § of 


| psychology to writing, Dr. Crane de 


plots and plans the new products 
which will more conveniently meet 
| current human needs and wishes.” | 

For example, Dr. Crane pointed 
out, some time ago this merchan- 
dising development manager no- 


It appeared | 


clared psychologists have shown the 
short paragraphs are the best. Long 


paragraphs connote expository and 
“dry” material. Short paragraphs 


suggest narration. 

“And use more quotation marks!” 
Dr. Crane exhorted. “Human. be. 
ings are where there are quotation 
marks. These marks are the 
interesting signs in print.” 


most 


Tests Publisher’s Choice 
Testing the publisher’s knowledge 
ot human motivation by the printed 
word, Dr. Crane gave them a list of 


15 pairs of book titles, and asked 
them to judge which of each two 


| titles sold in greater volume. 


| well constructed out of rolled stéel, | 
| ence, 
| that 


| sold 


but sold for about $3.50 in the 
catalog. 

“This article never sold in large 
| volume until the price was dropped 
to $1," Dr. Crane said. “In other 
| words, the average housewife | 
| deemed this article worth only $1 
| to. her. Its functional usefulness 


CONDITIONING 


=“) HEADQUARTERS. 
gong 


Loud groans came from the audi- 
when some publishers found 
“The Secret of Self-Improve- 
ment,” their choice as the winner, 
56,000 copies, while “How to 
Improve Your Conversation’ sold 
77.000 copies. 
Dr. Crane also pointed out that 
the book titled “The King Enjoys 
Himself” sold only 8,000 copies, 
while “The Lustful King Enjoys 
Himselt” rolled up a volume of 388.- 


000. “Markheim’™” was bought by 
less than 100 persons, but ‘Mark- 
heim’s Murder” proved attractive 


to 7.000, 


——— 


@ Residential 
Air Conditioning 


@ Industrial 
| and Commercial 
Air Conditioning 


Cy) Effective coverage in this Important Dual Market 
. +. two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 


“Headquarters” for complete market and media data. 


KEENEY PUBLISHING COMPANY 


a 


6 N. MICHIGAN .. CHICAGO 


MEW . 2 © timely 


STOCK PHOTOGRAPHS 


Ready - to- use 
tions’’ submitted 10 days approv@! 
by mail from world’s largest file- 
Cost only $10 each. 
for advertising use. 


‘)” UNDERWOOD & UNDERWOOD 


NEW YORK 


‘*Reserve IUllustra- 


Model releases 


CHICAGO perroll 
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ales-Spot Advertising alone gives 
your sales message 100% Point-of- 


4 J ia ‘ 
Sale eireulatiom « ¢ Its circulation can be calcu- 
lated and its pulling power measured just as accurately as any 
other medium. Without it, you do not get your money’s worth 


from that portion of your “‘circulation dollar’ spent for con- 


sumer advertising. Think that over when making up your list. 
r 
. This free book, *Sales-Spot Advertising”, was prepared for Sales, 
Advertising and Agency Executives. It will help you make — = 
‘ your advertising dollars more productive. Use the Coupon, 
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Virginia’s Ban 
on Poster Liquor 


Copy Postponed « 


Chicago. Feb. 1S Prohibition of 
outdoor advertising of alcoholic bev 
ages in Virginia will not become 
effective for one year after the o1 


der has been issued by the Virginia 
Alcoholic 
of Richmond, J. B. Stewart, vice 
Outdoor Advertising 


America, was 


feverage Control soard, 


president ot 


Association ol advised 


today 
The Virginia 
ly announced 
effect 
Outdoor 


had 


that its ban 


board previous 


would 
as soon 


take as promulgated 


advertising interests argued 


would be uncon- 
modified 


that such an order 
stitutional and the 
its plans. 


board 


State legislatures have been con- 
idering many 
outdoor advertising but 
forms, Mr. Stewart 


prominent of 


reported, Most 
these is 
proposal to levy a 


oU per cent tax on 


from all liquor 
This bill is 


chance of 


the gross receipts 


advertising 
slight 
bills 


have passing. 


Two prohibiting use of wo- 


Minnesota's | 


believed to | 


laws hitting not only 
other | 


| 
| 
| 


| 
| 


men’s pictures in either beer, wine, | 
liquor or tobacco advertising were 
killed in South Carolina One was 


H. 62, the other H. 63 
In Idaho, a import tax bill 
contains a prohibition on 


bee 


outdoor 


advertising of beer. This bill passed 
the House, but appears to have died 
in the Senate. 


JOINT DEBUT 


Promotion plans for the Golden Gate 
International Exposition and the new Owl 
Drug Co. ‘Treasure Island” program 
were launched at the same time, so Col. 
J. Franklin Bell, executive vice-president 
of the Exposition, and W. M. Berg, Owl 
president, spoke at the radio program's 
inaugural over NBC Pacific Coast Red 
network, February 7. The program is 
giving effective aid to the exposition. 


N.Y. DRUGEISTS 
PROPOSE PRIVATE 
-FAST-SELLER LINE 


New York, 
gists in this 
the formation of a _ subsidiary to 
produce and market “fast selling” 
home remedies, which 
insufficient margin to the 
keepers, it learned this 

The private brand move 
ommended by a 
New York State 


Feb. 18. 
state are 


Retail drug- 
considering 


now 
store- 
week. 
Was rec- 


was 


committee of the 


afford | 


Pharmaceutical As- | 


ahead with tou 


yond this peak 


returns and p 
full of 


backbone med 


cost results. 


tures and fat agricultural profits. 


New York 


I, JORIDA’S peak market lies just 


rist business at its height 


and the pockets of Floridians a-jingle 


with cash from heavy tourist expendi- 


Be- 


lies the summer income 


period, full of happy prospects for crop 


And 


leasure spending. 


sales for aggressive advertisers. 


In Florida the Times-Union is your 


tum. for profitable low- 


The Times-Union domi- 


For Spring and Summer Sales, Too 


The TIMES-UNION 
is FLORIDA'S 


Backbone Medium 


nates Florida’s biggest 


—Jacksonville and its trade territory. 
Times-Union coverage of this primary 


market may modestly be 


—in Jacksonville 89°, 


families take the 


96°, on Sunday. 


—in the rich trading area 68°, 


ALL. 


daily ; on 


74°; 


And the pulling power of the Times- 
U'nion’s statewide circulation 1s a eon- 
stant surprise even to those advertisers 
who have come to expect the unusual 


from Florida’s backbone medium. 


Average Circulation, January 1937 


Philadelphia 


Daily Times-Union, 71,754—an increase of 6,067 over January, 1936 
Sunday Times-Union, 79,839—an increase of 8,540 over January, 1936 


The Florida Cimes- Union 


LARGEST CIRCULATION IN JACKSONVILLE 
Daily — FLORIDA'S LARGEST NEWSPAPER Stireclay 


Represented Nationally by REYNOLDS-FITZGERALD, Inc. 
Chicago 


Detroit San Francisco 


GARNER & GRANT, Atlanta, Georgia 
MEMBER AUDIT BUREAU OF CIRCULATIONS 


Times-Union daily; 


families read the 


Sunday. 


Los Angeles 


and best market 


called thorough 


of all literate 


of . 


Times-Union 


Seattle 


ee 


"ROUND THE BEND 


j \ 


POST CLASS = STS - CARD GLASS. S05 


Gn ano @ haw Si Batvom uime~octanmc ve 


Rapidly- resumed adele acta. fol. 

| lowing ends of the maritime strike, were 

| evidenced in this large newspaper inser- 
tion last week of the Matson Line. 


sociation in an 
Within a month it 
the executive 


informal repo 
will come before 
committee of the as- 


sociation. Should this group be in 
favor, approval of the membership 
will be sought, and then operations 


cotnmence, 
The association 
nish, at 


proposes to fur- 


competitive prices, proprie- 
taries of equal or superior quality 
to the items which are said not to 
provide adequate profits, many ol 
them being nationally advertised 
products. The association’s mem- 
bership consists of 6,600 druggists 
nearly all of them _ independent, 


though several chain owners belong 
as individuals. 

While so-called “fast - moving” 
items now yield retailers from 15}. 
to 21 per cent margin, the associa- 
tion feels that a minimum of 28 per 
cent is needed merely to meet es 
tablished costs of operation on this 
type of merchandise. Slower 
ing items require 331!:, per 
Was stated. 

The committee, in its informal re- 
port, does not contemplate the es- 
tablishment of a line or family ot! 
products to be marketed under the 
association label, but rather the 
offering of three to six products, 
each with an individual brand name, 
;}on which prices would be main 
‘tained at a level with fast-sellers, to 


mo\ 
cent, it 


vield the druggist full profits, from 
| 28 per cent upward. 
| Claim Loss on Fast-Movers 


In following out this plan, the as 


sociation would form a_ subsidiary 
| which would order the products 
is ‘ 

from manufacturers, and then sell 


them through wholesale distributors 
to its membership. 

Retailers have objected = strenu- 
in the past to the low margin 
of profit on fast-moving items, claim- 
ing that all other factors in the dis- 
tributive system receive adequate 


ously 


compensation, while they sustain 4 
loss. 

“The retailer has been the mes 
senger boy, kicked around )b) 


the manufacturer, wholesaler and 


even the consumer,” an association 
spokesman said. “All of them have 
been receiving adequate value 0 
compensation but the druggist.” 
Possible reversal of a previous 
decision declaring the stati 
Feld-Crawford fair trade act const! 
tutional, » of the Tydings 
Bill in Congress may accelerate thé 
activity of the 
moting 
dies, 


court 
and passage 


association in pro 
its own line of home reme 
inasmuch as many manutat 
turers are expected to 
their products at a | vel 
below the 2S per cent minimun 


sought by the association. 


stabilize 
prices on 


Food makers now place emph 
sis on quality. They are inter- 


ested in better products and 


better packages. Tell them. 
through FOOD INDUSTRIES, how 
you can help . . . Published by 
McGraw-Hill zoy 


ipa: 59 
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a HAT small boy kneeling before a rock in the woods vancing new ideas on home equipment ... revealing new beauty secrets... 
; hasn't cussed the tough green outer hull of a suggesting better ways to prepare foods. ‘Through women’s magazines, these 
A ° ‘ . . . . 
d hickory nut? advertisers reach a rich market that stands ready for brand selling. 
What big-time advertiser doesn’t gladly avoid the tough In Weman’s Home Companion especially, they find an editorial policy that 
| ’ ; 
outer hide of sales resistance, when he can... and go lightens their job. 
| straight to work cracking open the order! a ; ; pi eer , | 
= SF With its national Reader-Editor staff, 1500 strong—its completely equipped 
‘ o> Hlome Service Center. where readers. editors and manufacturers work out | 
oor years, shrewd manufacturers who sell to women have been capitalizing the solutions of mutual problems—its notable array of service departments : 
bs : : i ae : ‘ . . ‘ ‘ ‘ : 
| market where the outer hull of indifference is removed for them. and features—the Companion today is edited closer to women’s buying 
| “oC. find that women’s magazines editorially contribute much to the pre- habits than any other medium in advertising history, | 
liminary steps of selling... pointing out needs and creating desire .. . ad- The result is what you might expect: a market that is virtually PRE-SOLD. 
— 
tnans Hone 
: s 
j CIRCULATION 2,889,000 OMPAanloNre PRE-SOLD MARKET 
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Voice of the Advertiser 


§ This department is a reader's forum. 


Business is Human, 


Pioneer Workers Find 

To the Editor: I thought that you 
and your readers would be interested 
in this because the whole situation 
indicates such a marvelous spirit be- 
tween employer and employe. 

Theoretically there is no room in 
business for sentiment but, insofar 
as Pioneer is concerned, that theory 
does not hold true. 

The company this year is cele- 
brating its 60th anniversary in busi- 
ness, Recently Tillman Cahn, who 
is now president and who was vice- 
president for 21 years prior to assum- 
ing the presidency in 1935, was 
visited by a committee of employes 
who presented him with a huge book 
on the pages of which were pasted 
personal letters of congratulation 
from each employe. 

That a feeling of pride in the com- 
pany’s products themselves and in 
the family spirit which prevails 
throughout the organization is felt by 


all of Pioneer’s hundreds of em- 
ployes was made apparent by the 
letters. Each employe seemed to 


write from the heart. 
Moriz M. DREYFUS, 
Advertising manager, Pioneer 
Suspender Co., 
Philadelphia, Pa. 
vvy 


Reach of New Food 
Bill is Too Broad 


To the Editor: We have collab- 
orated in the printing of the present 


definition of “drugs” in a circular 
citing the absurdity of proposed 
legislation. 


If the present Food, Drug and Cos- 
meties bill becomes a law there will 
be a great deal less advertising than 
formerly. Those who merchandise 
patent medicines are naturally in the 
drug field, but there are many of us 
who buy motors, cabinets, glass, 
chemicals, ete., and who ordinarily 
would have no connections with the 
drug field, that are sadly affected by 
this drastic legislation that actually 
is a medical prohibition law. 

It is all right for the Proprietary 
Association, or someone like that to 
acquiesce in some new bill, but some 
of us have been to court and have 
proved that our products do not be- 
long in the drug or medicine field, 
and we resent being brought under 
the dictates of the medical trust. 

F. L. RocGErs, 
President, Trepezone, Inc., 
Chicago, Ill. 
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Luck and a Lick 


To the Editor: Just at the moment 
it seems to be the popular pastime 
to take a crack at “Box 963’—so— 

Isn’t his picture of himself just a 
little» out of focus, perhaps? At the 
age of 26, shouldn't it be sales “fore 
ground’? 

In other words, isn’t that “experl- 
ence” too close to him to be correctly 
called “background”? 

Or, maybe I shouldn't 
tioned it. 

Anyway, here’s wishing him luck. 

Howarp Law, 
Howard Law Advertising, 
Philadelphia, Pa. 


have men 
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The Best in Art oa 
For Advertising 

To the Editor: Several days ago I 
addressed the Omaha Advertising 
Club at a dinner held at the Elk’s 
Club in that city. The lecture dealt 
generally with my theory on reasons 
why works of art are good 
while others are bad. In this talk I 
endeavored to show, with the aid of 
charts, how advertising illustrations 
could be made more effective and 
therefore more efficient in creating 
sales. 

Among others, I suggested that ad- 
vertisers follow the precedent estab- 
lished by radio operators of 
the best talent obtainable in their 
programs. 1 suggested that adver- 
tisers use poster commission art 
ists such as Grant Wood, Thomas 
Benton, Rockwell Kent, and others 


some 


using 


THREE SCORE TRIBUTE 


Tillman Cahn, president, Pioneer Suspen- 

der Co., (left) received a bound vol- 

ume of congratulatory letters from an 

employe committee recently during a 

celebration marking Pioneer's 60th anni- 
versary. 


of equal ability to illustrate their 
messages. I pointed out that the 
added beauty and quality of their 
work would not only improve the ap- 


pearance of the poster but would 
create greater attention. 
An editorial controversy resulted. 


Now I feel the subject should have 
further explanation. I believe that 
printed advertising deserves as great 
talent as radio programs offer. 
Radio programs are sponsored by 
advertisers. Are these artists 
to be rated as being “commercial” 
because they lend the beauty of their 
talents to an advertising message’? 
A work of art today is judged upon 
its Own merits, and not by the pur- 
pose for which it might have been 
used, whether this purpose is for ad- 
vertising or for a museum, 
DALE NICHOLS, 
David City, Neb. 
° s ¥ 


A Friend Guys the 
Guy Smiths a Bit 


To the Editor: Why this problem 
of the Guy C. Smiths? I don’t know 
what their middle names are but, 


even though they be the same, the 
obvious solution is for one of them to 
become G,. Carlton Smith (or what- 
ever the C stands for.) 

It would be classy and distinctive. 
(remember F. Hopkinson Smith?) 
They would still be the same old Guys 
to me and their many other friends 
and the loss of the pleasure of read- 
ing each other’s intimate correspon- 
dence would be compensated for by 


the elimination of unwanted bills, 
duns and solicitations. 
If they could not agree which 


should become the impressive G. C 
Smith and which should remain just 
a plain old Guy, they could refer the 
controversy to their own Governor 
Murphy, of Michigan. He's pretty 
good, 
Oo. C. Harn, 
Managing director, Audit Bureau of 
Cireulations, 
Chicago, III. 
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Felicitation on 
“3 Score and 10” 


To the Editor: Will you please 
spare two or three minutes to glance 
at these greetings from national ad- 
vertisers and leading advertising 
agents on the occasion of our “Three 
Score and Ten” anniversary. 

Naturally, I am very proud to have 
them, and perhaps you will consider 
this occasion worth a line or two 
in ADVERTISING AGE, 

Ronerr SHAW CROSSLEY, 

Owner and Manager, Accrington 

Observer & Times, 


Accrington, England. 
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Expectation Bitter 


Without Realization 

To the Editor: My letters have 
found a resting place in a great many 
advertising agencies (the 
that I’m looking for a 
office boy). 
I could 
why some 


reason is 
job as an 


never quite 
agencies give 
by telling you “if anything comes 
up IT’ll be glad to call you,” then 
tell the same to the next applicant, 


understand 
you hopes 


Letters are welcome. 


est about the matter. If I surmised 
that I was not wanted in a place 
and was told so, I would never go 
back; but instead they antagonize 
you by implying in their speech or 
letter that you are next in line for 
the job. When I say this I voice 
the opinion of all those who look for 
jobs. 

I’m the young man who has called 
so often and still hasn’t boarded the 
train bound for success. I'll get the 
job. 

ALEXANDER ALLEN, 
Bronx, New York. 
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Consumer Welfare 
Must Come First 


To the Editor: It is of prime im- 
portance for any industry, the but- 
ter or margarine industry included, 
to determine whether it is the friend 
or foe of the greater body of con- 
sumers, rather than of any particular 
group of producers. In fact, indus 
tries will be obliged to answer that 
question in the period of rising con- 
influence into 


sumer which we are 
passing. 
There is already ample evidence 


that the leaders for high taxes on 
margarine are only motivated by a 
desire to make the consumers pay 
the highest price for butter, which 
may be obtainable through the arti- 
ficial means coerced by legislative 
edict and the patience of the people 
They are not interested in anything 
but raising the level of prices for 
butter in which commercial butter 
manufacturers will be the first hand 
beneficiaries. 

However, availability of margarine, 
without restrictions, will not affect 
price of butter or change normal con- 
sumption. If there were any benefits 
in price or consumption of butter in 
states where taxes have been as- 
sessed, it did not go to the dairy 
farmers. Margarine distributors de- 
creased and margarine sales declined. 
The tax did not force people to buy 
or eat more butter but many people 
were deprived of buying a low priced 
wholesome palatable table fat. 

Most industries have learned by 
bitter experience that progress de- 
pends upon the degree in which con- 
sumer welfare is regarded and 
served, Increased sales volume, 
greater profits, higher payrolls, these 
are the natural rewards of high and 
intelligent regard for the consumers’ 
best interests. 

Consumers will not support a spe- 
cial taxation program because it is 
unsound, unfairly discriminatory in 
principle and confiscatory of con- 
sumer money and self respect. 

Public sentiment everywhere is 
overwhelmingly against such laws 
and wherever the people have had a 


chance to express themselves, they 
have spoken decisively to defeat 
them, 


All laws to put a special tax on 
margarine have been defeated by 
heavy majorities. The last Cali- 
fornia vote was 345,470 for and 1,- 


359,096 against. This consuming 
public does not consider a_ special 


discriminatory tax on any food prod- 
uct a friendly gesture. 

CHARLES H. JANSSEN, 
Secretary-manager, National As- 
sociation of Margarine Manufac- 
turers, Columbus. 
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Those Fleeting Moments 
Around Wrapped Interest 


To the Editor: Many thanks for 
your letter of Feb. 2, but I am afraid 
that you will be unable to get an 
additional “buck” out of me for those 
52 big issues of your unusual news- 
paper. 

The that I am 
already a subscriber and avid reader 
of your splendid publication. I 
would not miss a copy for anything. 
As a matter of fact, the last time I 
sent in my filthy lucre I think I sent 
you enough money for a couple of 
years. 

So you see I look forward to read- 


obvious reason is 


without ever being sincere and hon-| ing ApverTiIsing AGE for quite awhile 


to come. 
’em” 


I admire your “up and at 
attitude. 

W. B. MONTAGUE, 
Advertising and Sales Promotion 
Manager, National Radiator 
Corporation, 

Johnstown, Pa. 
vey 


The Re-Write Man 
Writhes; Drops Dead 


To the Editor: This item from 
ADVERTISING AGF of Feb. 8, is all right 
except that it isn’t R. O. Eastman, 
Inc., but just R. O. Eastman, and 
that it isn’t a marketing and research 
organization. 

Announcement was sent you about 
a month ago with the enclosed book- 
let, Marketecture, which tells what it 
really is. 

Incidentally this is the first time 
I’ve been accused of being “for self” 
except by my wife or secretary when 
they get mad. 

Shoot that rewrite man. 

R. O. EASTMAN, 
R. O. Eastman, 
New York, N. Y. 


OUT IN THE OPEN 


Advertising ‘‘as she is did,’ near Cin- 
cinnati. 


Something Ought to 
Be Done About It! 


To the Editor: I think something 
ought to be done about the enclosed 
photograph. It is an example of 
“Advertising and How She Is Did” in 
the provinces. 

This photograph was taken on In 
dian Hill Road, near Cincinnati. J 


—= 


can’t think of any publication more 
deserving of the privilege of running 
this “advertisement” than yours. 
C. W. Browne, 
Manager, Marketing Service, The 
U. S. Printing & Lithograph Co., 
Cincinnati, 0 
vvy 


News-Heralding a Record 

To the Editor: I believe you wi}; 
be interested to know that our [pn 
dustrial and Progress edition ,; 
Jan. 30, is the largest ever published 
in Suffolk. 

May I add a word to say your pul 
lication ADVERTISING AGE is Tread 


thoroughly and appreciated by al] 
our staff each week. We wish you 
continued success with this ver 


good weekly newspaper. 
J. W. Borts, 
Suffolk News-Herald, 
Suffolk, Va. 


Some Relief From the 


Curse of the Industry 

To the Editor: Phil Wrigley, you 
report, is looking forward to nex! 
July to see how his new restaurai| 
air conditioning system works. 

That is one of the curses of the ai: 
conditioning industry, lusty youth 
and fast grower though it be. The 
man who says: “It’s August—too late 
for air conditioning—<«all on me nex' 
spring,” is the fellow who makes thy 
Air Conditioning Manufacturers’ As 
sociation ery into its coffee. Peaks 
and valleys are too accentuated in 
this field. 

WILLIAM SHAW, 

Publicity counsel, Air Condition- 

ing Manufacturers’ Association, 

Chicago, Il. 


vvegy 
“8,000,000 Women” 

To the Editor: This card created 
so much comment out at the Food 
Convention that I thought you folks 
might like to see it. As you notice, 
appended to my name on the card is 
the “selling” statement, ‘and 8,000,- 
000 women,” 

Here is my subscription for the 
next three years—you've got a great 
newspaper! 

HARRY SINGER, 
Simplicity Publications, 
New York, N. Y. 


media. 


OWN 


In 1936. 


*Publisher’s 


statement 


sentatives 


Definitely... 


The Newark market can 
not be covered by any outside 
But it can be covered 
definitely, completely, and etfec- 
tively by one newspaper 
newspaper 
EVENING News. Actual reader- 
paid circulation 141,354" daily 


Newark Evening News 


O'Mara & Ormsper, INc.. General Advertising Repre- 
New York, Chicago, Detroit, 


Francisco, Los Angeles, 


its 
the NEWARK 


NEWARK, 
NEW JERSEY 


Boston, San 


Atlanta. 
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THE CHICAGO DAILY NEWS 


does not employ contests or premiums to increase its circulation 


AUGUST, 1935 FEBRUARY, 1936 AUGUST, 1936 
GAINED 1,644 GAINED 9,150 GAINED 11,810 
SEPTEMBER, 1935 MARCH, 1936 SEPTEMBER, 1936 
GAINED 4,112 GAINED 14,667 GAINED 8,200 
OCTOBER, 1935 APRIL, 1936 OCTOBER, 1936 
GAINED 9,168 GAINED 22,281 GAINED 8,838 
NOVEMBER, 1935 MAY, 1936 NOVEMBER, 1936 
GAINED 6,284 GAINED 11,301 GAINED 21,345 
DECEMBER, 1935 JUNE, 1936 DECEMBER, 1936 
GAINED 4,740 GAINED 14,937 GAINED 23,287 
JANUARY, 1936 JULY, 1936 JANUARY, 1937 
GAINED 9,312 GAINED 18,084 GAINED 17,887 


The Chicago Daily News has both MORE and BETTER Home Coverage than any other daily newspaper in Chicago 


THE CHICAGO DAILY NEWS 


Chicago’s HOME Newspaper 


WITH THE MOST VALUABLE CIRCULATION IN THE CITY 


GEORGE A. McDEVITT CO., Eastern Advertising Representatives * 444 Madison Avenue, NEW YORK © 12 South 12th Street, PHILADELPHIA 
JAMES L. LENOX, Eastern Representative, Photogravure, Color Comics and Retail * 444 Madison Avenue, NEW YORK 
J. RAY SCOLARO, JR., Manager Detroit Office * 4-119 General Motors Building, DETROIT 
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FEET OF HOLLYWOOD merchandising helps for dealers has ® ° year the refiners are using black and 
e 
|} been developed by the Tober-Saifer o-0O er a t 1V @| white pages in The Saturday Evening Seeks Sal s Letters 
. ; Prizes of $100 and $50 will bh 
|advertising department, including ° Post, Current plans call for one page awarded for the best two conventi e 
'full-color blow-ups of national adver- Drive Renewed a month, through May, although the|.aies jetters prepared in semmestion a. 
| tising, shoe bags with dealers’ names program is flexible and newspapers | with the Tenth Annual Hotel Busi. 
"4 imprinted, uniform Jolene stock VY ugar roup may also be included, it was said. ness Promotion Conference to he 
| boxes, newspaper mats and individ- — held in March. 
B }ual mats of each style, for dealer- aad Frank T. Hendrickson, publisher 
| co-operative efforts, direct mail fold- New York, Feb. ie -A co-operative wanes Stewart Ankeney of World Convention Dates, is spon- Ja 
ers and neon signs, sactietih iments aalcebieiiies ae 1e Joyce-Cridland Co., Dayton, O.,|soring the competition. Details may wort’ 
Hoi:1 088 compnarviarts Anfenger Advertising Agency, St.|--. agazine advertising cam-jmaker of railroad and industrial/pe secured from the Conference futu 
: ~ Golene! Louis, is in charge of Jolene Shoes | P@*S” has been launched today by | jacks and automobile lifts, has re-| office, 330 W. 42nd St., New York. “ 
; , advertising. G. Gordon Hertslet is the United States Cane Sugar Re-| tained Stewart H. Ankeney Adver- ei 
account ieniutie’. finers Association, comprising 12 re- iret Service, brary Direct mail endl 
HOLLYWOOD STYLED SHOES Af 7 - finers in the East, South and West. a ae er wilt Ge used. Redwood to E-W : rT 
1 PRICE VOU CAN WELL SFPORD Ellsworth Bunker, vice-president of | Derr with Agency The California Redwood Associa. c 
| ey ar ae Sere aiteica i h é inted Erwin, Wasey 
| the National Sugar Refining Company | ; tion has appoint , y & + 
Agency for Glassware ‘of New Jersey, is chairman of the|. 4fter several years with the Bos-|Co., San Francisco, as advertising a 6B 
| Cambridge Glass Co., Cambridge, | iach suiekes WF WE taunt office of the Western Union Tele-|counsel. The agency is making a Fl 
1O., has appointed Mumm, Romer, | “ M t ° irae hae eo | graph Company, Ray Dorr has joined | study of the redwood marketing pro}- new 
| Robbins & Pearson, Inc., Columbus, | © 50M, Inec., New York, Is the agency.) Larchar-Horton Company, Provi-|lem as a basis for sales and advertis- and 
to handle its advertising account. Continuing the joint effort of last | 


dence. ing promotion. 


. 


Hollywood styles and actresses are fea- 
tured in the first national advertising for 


the new Jolene line of Tober-Saifer Shoe 


Co., St. Louis. 


HOLLYWOOD FEET 
STAR IN FIRST 
JOLENE DRIVE 


St. Louis, Mo., Feb. 17.—Feet of 
famous Hollywood women will be 
featured in the first national adver- 
tising effort of Tober-Saifer Shoe Co., 
St, Louis, for 23 years in stock dis- 
tributors of high-styled women’s 
shoes retailing from $3 to $5, it was 
announced today. 

National magazines will be used in 
the drive, announcing a new line of 
similar type shoes to be sold under 
the trade name “Jolene.” 

A new method of styling has been 
created for the line, it was said, with 
Jolene, a Hollywood style authority, 
retained to supply Tober-Saifer de- 
signers with sketches made on the 
spot of shoes on the feet of the movie 
capital’s best-dressed women on the 
lot, at play and in the social whirl. 


These sketches form the basis for 
current Jolene models. 
Hollywood motion picture’ stars 


have voiced definite approval of the 
idea of styling shoes in Hollywood, 
the copy will proclaim, and among 
those who have publicly congratu- 
lated Jolene and made statements to 
appear in the advertising are Jean 
Parker, Columbia Pictures; Andrea 
Leeds, Sam Goldwyn Productions, and 
Jean Rogers, Universal featured 
player. 

The first magazine in which Jolene 
Fashion Footwear advertising is to 
appear is Harper's Bazaar, which will 
carry a full page in its March issue. 
Other magazines to be used on a 


staggered schedule this spring are 
Good Housekeeping, Modern Screen, 
Modern Romances, Radio Stars and 


True Story. 


A complete line-up of selling and 


Growing children, 


though bother- 


some cusses, are 
dandy circulation 


pluses. 
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Chains Add Egg 
and Potato to 
Florida Drive 


Jacksonville, Fla., Feb. 18.—Ad- 
yertising of Florida eggs and the 
future plans to advertise Florida 
srown potatoes were projected to- 
day in co-operation with three chain 
store groups. 

The Great Atlantic & Pacific Tea 


rer Winn & Lovett and Piggly 
Wiggly stores have featured the 
Florida produced eggs in weekly 
newspaper and radio advertising, 


and announced plans here to push 


Florida potatoes throughout this 


area as long as the price and qual- 
ity of the Florida vegetable is with- 
in a reasonable range. 

A decided market rise has been 
noted in the chain store egg sales, 
it was reported. Eggs and potatoes 
were added to the co-operative 


pushing grapefruit sales, 
have increased about 100 per cent 
over the same period last year. 


City Aadiidiine E-W 


to handle the educational publicity 


with the 
program 


campaign in connection 
“Forward Philadelphia” 


|sponsored by the Real Estate Board 


'and industrial leaders. 


steps taken by the chains while still | 
which | 


The Philadelphia office of Erwin, 
Wasey & Co., Inc., has been named 


LETTER TWISTS 
“GIVE TANG TO 
G&W CAMPAIGN 


| 


New York, Feb. 18.—Gooderham & | 
| Worts, Ltd., has taken an unusual | 
j}advertising theme for its current 


|}campaign. on G & W whisky, capital- 
izing the unusual name by 
headlines containing a phrase begin. 


featuring 


ning with G and W, such as Getting | 
|and a group of the city’s financial |Tich quick or getting rich whisky, | 


|} watch out for Guess Work. 


“HOLD 'ER, KNUTE,"" ON THE WAY TO COPY 


wa Ba 
" ; 
1 oe 


As it appears in new G&W whisky copy 
open spaces. 
of W. J. Weir, Fletcher & Ellis copywri 


| 

| Other 

| Serving mushrooms or manhattans, 
remember your Guest's Welfare! Buy- 
ing a bonnet or a bottle of whisky, 
| be sure it Goes Well; Purchasing a 
| pinto or a pint, Go Warily! One sen- 
sible rule to observe when drinking, 
Giddy-ap Whoa! 

The copy bears out the same gen- 
eral theme, with a number of ital- 
icized phrases similarly featuring G 
and W, such as good whisky, get 
wise, gin wonders, go wrong, good 
word, ete. 


Grows Into Contest 


Search for phrases that begin with 
G and W became such a game around 
the offices of Fletcher & Ellis, the 
G & W agency, that it was decided to 
make a contest out of it, and incor- 
porate it into the national campaign. 

The contest starts off with a bang. 
since the prizes carry on the G and W 
theme, with Gruen Watches being the 
obvious and happy selection. Ten 
watches will be given for the 10 best 
lists of 10 expressions beginning with 
G and W, together with comments on 
G & W whiskies or gins. Entry 
blanks are to be obtained at dealers. 

Announcement of the campaign to 
dealers produced a further riot of 
G and W phrases: Guess Work is out 
in putting this slogan to work, the 
portfolio states; Glimpsed Widely in 
a national list of magazines; Grip- 
ping Words in captions that tell a 
G & W story; Gaining Watchers with 
illustrations that stop readers; Giv- 
ing Wisdom in copy packed with 
sound reasoning; Gifts Worthwhile 
in a contest to draw trade your way; 
and Good Will gained through a slo- 
gan that’s sincere. 


Search Goes Wild 


Just to make sure that the point is 
clearly understood, the campaign is 
|said to be Going Wild, Gaining 
Weight, Gathering Wallop, a Gate 
Way to profits and a sure means for 
dealers to Get Wealthy. 

The copy is scheduled for Cosmo- 
politan, Esquire, Life and Time, as 
well as 108 newspapers in 98 cities, 
where space from 150 to 500 lines will 
be used. 

Previously advertising of G & W 
products featured recipes, while the 
current effort is characterized as 


headlines in the series are, | 


, this scene gives the impression of wide 


But back stage it's close, strenuous work as indicated by expressions 


ter (left), and Hubert Townsend, agency 


art director (right). 


Vollrath Will 
Tell Housewife 
of Mystery Rim 


Sheboygan, Wis., Feb. 18.—Report- 
ing that the thoroughgoing job being 
done by the American housewife in 
repairing the ravages of the depres- 
sion is finding especially vigorous 
expression in a sphere which is her 
particular pride—the  kitchen—the 
Vollrath Company will place a spe- 
cial campaign back of its medium 
priced Queens Ware line. The first 
advertisement appears in the April 
11 issue of The American Weekly, 
with support from newspapers. 

The “mystery rim” will be fea- 
tured, a blindfolded woman symboliz- 
ing the claim that edges of the cook- 
ing utensils have been so effectively 
sealed against water and grease that 
they can be cleaned “with your eyes 
closed.” 

Feature Color Range 

While copy also will stress other 
utilitarian aspects of the line, such 
as non-burning handles and handy 
inside measure, the aesthetic appeal 
has not been neglected. The adver- 
tising points out that seven colors 
have been made available in the 
covers for each utensil, so that any 
color scheme can be matched. The 
same feature is stressed in a display 
for windows and interiors. 

Some vigorous merchandising 
among department stores, the princi- 
pal outlet, has yielded heavy advance 
sales and promises of hearty co-op- 
eration. The opening advertisement 
has been scheduled with regard to 
the Easter holidays, department 
stores preferring at least a two week 
lull after Easter before entering upon 
any new promotion. 

C. Wendel Muench & Co., Chicago, 
are in charge of the campaign. 


“name activation’ by W. J. Weir, 
copywriter who has the advertising 
theory that a seeming weakness, such 
as an unfamiliar name in this in- 
stance, can be converted’ into 
strength. Sidney Hamilton is account 
executive. 
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pound package of Hazel pancake Salt Lake Dailies TORONTO DEAN 
‘ Muttenal Tin flour. The next dividend, Monday, in Used Car Effort 
- D N Feb. 22, consists of one regular five- hn Gale tae Gee . wel 
3 ounce package of Fort Dearborn 1e Salt Lake fribune and /€te- 
eve ops ’ ew Wheat Puffs, while the following one | ie are taht & a for LEADERS FETE 
‘ es ie a o,.|dealers’ advertising of used cars 
Dividend Idea on Friday, Feb. 26, calls for a 20 through large-space copy signed by 


ounce package of Fort Dearborn 


: ’ cakaianie the two newspapers. 
a rolled oats. While some of the advertising pro- | 
- t Chicago, Feb. 16. To stimulate Each check is drawn ona particu- vides for interpolation of special bar- 


store traffic on favorite shopping! lar store—the only one which will|gain copy by dealers, most of it is 
days and to create more popularity| honor it. The checks, made out in|devoted to selling the idea, The 


alate” 


for its private brands, National Tea|the conventional form, are distributed | Campaign runs through February. Toronto, Feb. 18. ‘Development of 
Company is distributing good will|in territory surrounding each store, a Canadian advertising was given a 
dividend checks in its stores in Chi-| encouraging housewives who have Three to Metropolitan kaleidescopic revert last week as 
cago, Milwaukee, Minneapolis, Des| been taking their trade elsewhere to| Woods of Westchester, Mt. Vernon, | 300 Toronto business and advertising | 
Moines and other cities. get acquainted with their neighbor-|N. Y., real estate, has appointed Met-|leaders gathered at the Hotel York 

Each check, when endorsed with] hood National Tea establishment. ropolitan Advertising Co., New York,|here to stage a birthday party for 


the name and address of the bearer,| Andrew Duncan, advertising man-/to handle gfe Pyne Robert C. Smith, president of the 
: ’. C. Reeves, New York, real estate, : : ; 

entitles her to one specific product | ager, said the experiment has not ee pair sen ' I prot agency bearing his name, and a pio- 

The divide ay, Fe 5 ‘ogressed fi ough to give a line|‘ eeere od +e eaetgee ar in Cé ian ¢ rtisi 

The divide nd for Monday, Feb. 15,| progressed far enough to g a li estate. also have named Metropolitan neer in anadian advertising. . 

for instance, was one regular 114| on results. to handle their accounts. Specifically there was little by way | 


ee 300 advertising leaders in Toronto last 


week staged a birthday party for Robert 
C. Smith, agency president and known as 
“Canada's grand old man of advertising.” 


of discussion of trends and tenets. 
But there was a wealth of anecdotal 
background bandied as the dean of 
Toronto advertising cut the cake 
with ‘21” candles. 

One of the reminiscent pearls was 
the story of Mr. Smith’s long associa- 
tion with the W. K. Kellogg Co., as 
Canadian agency for the huge cereal 
company. 

In the early days of Mr. Smith’s 
representation of the company, it 
was recalled, a bitter court battle 
found the key which unlocked the 
door for Kellogg’s march to victory. 

Since then, it has been common 
understanding that as long as Bob 
Smith operated an agency in Canada 
his agency would be advertising 
counsel for the cereal company. 

Mr. Smith, during the party, 
marked by hundreds of letters and 
floral tributes from friends in all 
parts of the Dominion, was coy about 
names and dates. He did confess to ’ 
leaving Scotland at the tender age 7 
of eight months some four score 
years or more ago and beginning his 
business training as a_ traveling 
salesman, 

His agency was launched before 

the real memory of most active Tor- 

: oe ; . P 7 onto advertising men today and he 

Aamvovinsiny two million babies Markets of people move in, on and out of the buying picture still is the min eaday ~ ie det 
are born every year. Most of these as the years go by. Magazines, like mighty combs, select their ganization. 

; eee oe ‘ ae : 7 F wee . a It was also recalled during the 
are their mother’s first children, audiences at various points along the march. MODERN _E| party that a large retirement fund 
some the second, third, and so forth. MAGAZINES, by careful editing, corral a concentrated unit of has been set aside by the agency to 
pas es . ee . 3 permit Mr. Smith’s withdrawal with- 
The chart (below) plots the first, young women under 30 who are in their first years of buying out disturbing the agency financial 
second, third and fourth children by experience. With years of purchasing ahead, these young women a ae Sree ern 
ages of mothers, As a measure for constitute the primary market for advertised merchandise. They mediate intention of utilizing this 
showing the starting point of the are your new Customers, anxious to replace the older customers fund. 


family market, this chart fairly you lose from year to year... an unsaturated market for your SAE Ee Rn 
shouts “buying begins in the twen- product. MARKET ANALYSIS 


* 49 What is the nature of your most vital problem? 
lies. An analysis of your vital marketing, distribut- 
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A. C. WEICK CO. 
20 W. Jackson Blvd. Chicago 
Wabash 6890-1 


y » 


HELP WANTED? 


ee r. Are you looking for facts, fig- 
THE PRIMARY MARKET WHERE BUYING BEGINS © SECONDARY MARKET WHERE BUYING oa: ures and market data about 

* LEGEND s~ FIRST CHILD comms SECOND CHILO semmesmm THIRD CHILD sermons FOURTH CHILO sureqmees bakers and their billion dollar 

: business? If you are, stop look- 

— ing. Let BAKERS’ HELPER, the ' 

industry's 50 year leader, help 


you. 
Check the data you need below, tear 
out this advertisement, attach to your 


letterhead and mail to us. 
CI; ‘The Bakers’ Billion,” a 
market data folder. 
A sample of “Selling Leads,” 
Lj an every week service. 
eo Sample pages from the “Bak- 
oe = Industry Blue Book.” 


opies of BAKERS' 
Hie LPER, issued fortnightly. 


Audit Bureau of Circulations 
statement. 


BAKERS HELPER 


THE FIRST BAKERY PAPER 
In Its 50th Year § 


330 South Wells Street 
Chicago 
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OF 
650 PROSPECTS, 
584 HAD IT! 


Advertised exclusively in the Chicago 
Sunday Herald and Examiner, a model 
suburban home (price $17,500) drew 
thousands of interested visitors. 3,300 
were later questionnaired—by mail. 650 
responded. Among other things, nearly 
90% of them — 584— said: “I have $2,500 
or more in cash ready for a down 


payment on a home.” 


Proved responsive, able to buy, ready 
to buy — the advertiser's dream come 


true! Vast groups of such prospects in 


the ‘most-a-million-family circulation of 


the Chicago Sunday Herald and 


Examiner await the buying suggestions 


your copy would give them. 
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CHICAGO 
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pe ‘e , iV 4% 
NATIONAL ADVERTISING REPRESENTATIVES 


PAUL BLOCK AND ASSOCIATES 


NEW YORK - DETROIT ~- PHILADELPHIA 
CHICAGO - BOSTON - - CINCINNATI © 
LOS ANGELES - SAN FRANCISCO 
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February 22, 1937 


Added to Line by 


Zonite Products 


New 
ucts 


York, Feb. 17.—Zonite Prod- 
Corporation announced today 
the acquisition of Bacon’s Canadian 


Emollient, together with all copy- 
rights, trademarks, and formula, 
The product is a skin lotion, non- 


greasy, and is claimed to soften and 
whiten the skin, prevent and relieve 
chapping, may be used as a powder 
base and is slightly astringent. It 
is packed in two and twelve ounce 
bottles, and a new eight-ounce bot 
tle is contemplated. 


Canadian Item Is 


W. C. House of the Zonite organi- 
zation, who now handles advertising 
and promotion of Larvex and Ann- 
ette’s Cleanser, will take charge of 
Bacon's Canadian Emollient. 


——E 


Brewer Names Howard | 

Christian Feigenspan Brewing} 
Company, Newark, N. J., has ap- 
pointed E. T. Howard Company, Inc., 
New York, to handle advertising of 
P.O.N. beer in New York City. News- 
papers and outdoor will be used. 
Dewey Pinsker is account executive. 


School Picks Agency 


Hemphill Diesel Schools, Long 
Island City, N. Y., has appointed the 
Equity Advertising Agency, Inc., New 
York, to direct advertising promotion 
and publicity. 


NEW I. M. C. OFFICERS 


‘| 


fs 


St. Louis. 


vES 
TT cAg0> J 


Oakleigh R. French (left) agency head, 
and L. C. Blake, Curtis Pneumatic Ma- 
chinery Co., will be installed Feb. 26 as 


president and vice-president respectively 
of the Industrial Marketing Council of 


epeeetiont 


SAYS PREMIUM 
WAVE. VITIATOR 


OF ADVERTISING 


Detroit, Feb. 16.— Advertising 
| just as much as offices or plants, is 
an investment, Guy C. Smith of Jam 
Handy Pictures Service, Inc., and 
former president of the Association 
of National Advertisers, told the Ad- 
craft Club of Detrvit at its noonday 
meeting Friday, and many advertis- 
ers today are jeopardizing the value 


. 


TIED TO A TUNE 


= — 


HEAVEN “= PENNI 
fhalining- ° 


Another SHOW’ that 
you can enjoy the year ‘round 


Presenting a new note in utilities adver. 
tising, Consumers Power Co., operating 
in Michigan, takes a cue from a current 
motion picture hit for a new institutional 
campaign in newspapers. 


of their stake of many years of ad 
vertising. Mr. Smith made a plea 
for good salesmanship in both ad 
vertising and personal selling. 

“Never has there been a time 
when good salesmanship has been 
more important,” he declared, ex- 
pressing the opinion that sound 
merchandising today is being side 
tracked for what he termed “drug 
habits” of premium inducements or 
dealer allowances. 

“Building up the idea of a prod- 
uct seems to have become less im- 
portant than building up the gadget 
that goes with it,” he asserted. 

Many advertisers are laying less 
attention to the quality of the prod- 
uct than ever before, he declared, 
and went on to say that much of 
this attitude was caused by a desire 
to lure the customer to purchase 
without due regard for what he was 
buying. Consequently, he said, “the 
consumer public vacillates from one 
product to another as contests are 
staged.” 

Perhaps, he added, a Robinson- 
Patman act for advertising has be- 
come necessary. 

Beyond the matter of presenting 


the product itself, Mr. Smith said, 
is the basic problem of selling 
goods fairly, and at a fair profit. 


He said that advertisers taught re- 
tailers they could handle all kinds 


of goods if their dealer allowances 
were large enough, and manufac- 


turers became affected by the same 
attitude. 

“The advertiser got an idea that 
if a hypodermic was good for gro- 
cers, it was good for consumers, 
too,” said Mr. Smith, tracing such 
a feeling to the spreading of the 
premium and contest idea today. 


Kindy to McCord 


Kindy Optical Co., St. Paul, Minn.., 
has appointed The McCord Co., Min- 
neapolis, as advertising counsel. 


Multigraphing © Mimeographing 
Addressing and All Mailing Service 


THE LETTER SHOP, INC. 
440 S. Dearbom St., Chicago 
Telephone Wabash 8655-8656 


A FINE HOTEL 


in the 
GRAND CENTRAL ZONE 


Opposite the Waldorf-Astoria 
= 


Single, $4 Double, $6 


Featuring two-room suites from $8 
daily. Serving Pantries, Electric Re- 
frigeration. 

e 


Special monthly and yearly rates 
* 
Excellent Restaurant 
and 
Duplex Cocktail Lounge 
Air-Conditioned 
Music during Cocktail and 


Dinner Hour 


Pyeverly 


125 EAST 50th ST. 


WM. A. BUESCHER, Manager 
NEW YORK 
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He comes in slowly ... he 
feints ... his opponent is 
thrown off guard and walks 


right in to a fast left that hits 


the mark ...! ‘a 
ed 
CHANGE OF /aice WINS THE BATTLE! ex 
© Change of pace is smart in media selection, too! There's a vast, rich small town 
market in America that won't open up for those fast, high-geared big city media. 
It takes a publication geared to small town tempo to connect. 
@ The small town has a tempo all its own. Small town people like it that way. And i 
they're quick to respond, quick to buy. They "walk right in to’ advertising keyed : 
to their tempo. And then they're wide open for that swift sales punch of yours! - 
@ 1,350,000 small town women choose to read WOMAN'S WORLD every month, i : 


rf because it's paced to their way of life... ie z 

e€ac neg - 

© 1,350,000 women eager for all the materials of living . . . necessities and lux- = 

ies, tool They don't splurge today and rue t ; th bstantial, - 
1 . 3 5 O . O Oo O uries, too ey don't splurge today and rue tomorrow; these are substantia = 


steady spenders. . . 


| ‘/ @ 1,350,000 women waiting to read about your products in their own kind of 
AM LLLES . 
magazine. .. “ 
* & & WOMANS WORLD ok 


shows advertising and revenue 
gains in 33 out of the last 36 issues. 


~ WOMANS WORLD 
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Farm Department 


Chicago, Feb. 18.—Frank J. Reyn- 
olds, former county agent of Polk 
County Farm Bureau, Des Moines, 


Ia., joined the staff of the American 


Steel & Wire Co., United States 
Steel subsidiary, 
today as man- 
ager of the 


Agricultural 
Extension De- 
partment. 

The improve- 
ment and devel- 
opment of farm- 
ing is important 
to the American 
Steel & Wire 
Co. and its dis- 
tributors. The 
relationship of 
agricultural ex- 
tension work 
and sales of farm products, company 
official said, go hand in hand. 


This department will maintain 
close association with agricultural 
development. The booklets, bulletins, 
charts and other information, which 


F. J. Reynolds 


the activity. 

The offices of the Agricultural Ex- 
tension Department will be located 
in Chicago. 


Club Honors “Nationals” 


“National Advertisers’ Day” 
celebrated at the Boston 
itising Club meeting Tuesday noon, 
| Feb. 16, at the Hotel Statler. Fea- 
| turing a talk by Elmer Wheeler, of 
|Tested Selling, Inc., New York, the 
|program will be broadcast over 
WMCA. 


will 


e Adver-: 


Gets Lavena Account 


H. W. Kastor & Sons Advertising 
Company, Inc., Chicago, has been ap- 
pointed to handle advertising of La- 
vena Corporation, Chicago, subsid- 
iary of the Quaker Oats Company, 
and maker of Lavena oatmeal facial. 
Henry Kastor Kahn is the account 
executive. 


Ashby Joins Strong 

Bruce Ashby, formerly product di- 
vision sales manager of General 
Foods Corporation and more recently 
with Lord & Thomas, Inc., New 
York, has joined the Harold F. 
| Strong Corporation, public relations, 
|New York, as vice-president. 


NEW TELEVISION 
441 RECEIVERS 


Ramsdell Outlines Hurdles to 
Be Crossed | 


Philadelphia, Feb. 16. Philco | 
served notice today that it is pre- 
pared to enter the television field “if 
and when” commercial television be- 
comes a reality. 

A demonstration of its new 441 
line receiver was given at the Ger- 
mantown Cricket Club here before | 
150 editors and publishers, present- | 
ing a 15-minute fashion show, news 
reels, an interview with Boake Car- 
ter quizzing Connie Mack; baseball 
manager, and news reels. 


At the same time, Sayre M. Rams- 
dell, vice-president, Philco Radio 
and Television Corporation, stated 


that television, in his opinion, would 
not supersede sound broadcasting. 
Each would hold separate fields, 


R. W. McCARTHY 
Manager National Advertising 


THE HOUSTON CHRONICLE 


Largest Daily in Texas—Lowest Milline Rate 
Leads the State in National Advertising 


THE BRANHAM COMPANY 


National Representatives 
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Sep . have been used extensively by agri- TELEVISION GOES ON PARADE 
§ American Steel cultural schools and colleges, and | PHILCO UNFOLDS 
e other agricultural groups, will be im- 
2 Opens Extension portant subjects of this branch of 
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One, 


Action scene at the special Philco Radio and Television Corporation television 


preview in Philadelphia last week shows 


a back-stage hint of future production 


routine. 


with sound broadcasting continuing 
to occupy its important place in the 
home. 

He mentioned five factors as de- 
termining when television can be in- 
troduced to the public: 

Approval of technical standards by 
the Federal Communications Com- 
mission, so that any receiver will 
receive from any transmitter within 
range. 

Extension of the present limited 
range or television broadcasts, now 
averaging 25 miles, with key cities, 
such as New York, Philadelphia, Chi- 
cago, Boston, Washington, getting 
television first. 

Issuance of, government, licenses 
in the television wavelength. 

Refinement of costumes, rehearsal 
and stage properties more than for 
any known entertainment field, with 
the problem of giving the American 
people television programs 365 days 
of the year assuming staggering pro- 
portions, so far as personal energy 
and finances are concerned. 

Reduction of cost of television re- 
ceivers. 

Here Mr. Ramsdell cited the ex- 
perience in Britain, where “there is 
no great rush to buy television re- 


- TELEVISION ACTION 
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Connie Mack (left), Philadelphia's base- 
ball dean, and Boake Carter, commenta- 
tor, go “on the air" at the Philco tele- 
vision preview. 


ceivers now selling from $500 to 
$600.” 
Philco officials stated that televi- 


sion would not become developed for 
wide offering before 1938, at the ear- 
liest. Nevertheless, they have lost 
no time in designating their receiv- 
ers as “High Fidelity.” which 
ready-made for the copy writer 
feature in national advertising, 
and when.” 

Early last fall Philco demonstrated 
sets on the 345 line system, and to- 
day’s show was designed to exhibit 


is 
to 
ad 


progress on the new 441 line system, 
Which is apparently accepted 


standard among television set manu- | 
ot | 
lines is said to provide for increased | 


facturers. The greater number 
clearness in the pictures. 

The broadcasting studio for to- 
day’s demonstration was the top 
floor of the Philco plant, three miles 
away from the Germantown Cricket 
Club, where the receivers were lo- 
cated. 

To prove the 


“High Fidelity” of 


as 


their receivers, Philco engineers 
mounted a one-dollar bill on a card, 
flanked the sides with similar bills 
placed vertically, so that the width 
of the entire group was 11% inches. 

The entire area of the bills is com- 
pletely scanned by the _ television 
transmitter, and the test here was to 


MAKE-READY 


Make-up is most important for television 
as these girls demonstrated at the Philco 
preview. 


show clearly the serial number on 
the central bills. This was easy for 
the Phileco Merlins. Another test 
was the receiver’s visibility of the 
second hand on a watch. 

Ordinarily viewing distance from 
the receiver is planned for five feet, 
but fairly good visibility is available 
some distance farther. 

The fashion show was staged by 
Bonwit, Teller & Co., Philadelphia 
store, with Miss Margaret Case, of 
Vogue, explaining the new fashions. 

The predominantly male audience 
was not abashed by the showing of 
new bathing suits, lingerie, negligee 
and evening wear styles. 
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More punch for prem- 
ium offers! Show prem- 
ium and your product in 


j 


actual colors. Newscolor 
does both with convincing 
realism. | 


Send for samples of low- 
cost premium advertising, 
printed in four colors on 
newsprint. 


EXCLUSIVE PRODUCT OF 


SHOPPING NEWS 


CLEVELAND, OHIO 
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SAYS: “We obtained 


ROTOGRAVURE advertising” 


"For about four years we used nothing 
but rotogravure and succeeded in giving 


the sales force definite results in 


arousing dealer interest in the new line. 


"In fact, in a number of cities 


obtained distribution by merely merchan- 


dising our rotogravure advertising. 


we 


"We look upon rotogravure as coming 


closer to having 100% reader intere 


st 


than any other section of the news- 


paper. Moreover, we find that local 
dealers favor its use and in many c 
are glad to tie up with it. Therefo 
our preference is for rotogravure. 
has made good!" 
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It 


Slitehing 


Alone 
Does it! 


Little stitched 
is” give firm 
uplift su un- 


v 
der the breasts be obtained in 
harm brassieres 


separate 
as well as in one- 
piece garments. 


A New ‘ONCE-OVER’ with the 


REG. U. 6. PAT. OFF. 


Bo ciee ‘OVER-TU RE Brassiere 


R86. VU. &. PAT. OFF. 


For a smooth, streamline silhouette and lift support plus 
og our foundation choice Id OT et new “Once- 
er” by en Form—combining Broadcloth and Lastex in the 


add a brassiere 5 
girdle section and ad OS, top of Maiden Form’s own 


There’s a ¥ LEADING 
Maiden Form 
B ere for ote. && Saf ry $5.00 De 
EveryType of LOOM FOR THIS TRAOL-MARA ON cy 
re. 8B AS SIE 
anki! Sirmaeues AER Ro KR 1.00 to $2.08 


H 
‘fi Ege Lares same 4 : es 
eee. eS 


Advertising by Arthur Rosenberg Co., Inc. 
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DIRECT COLOR 
MAKING DRAIN 
ON HOLLYWOOD 


Rosenow Expert Describes 
New Requirements 


Chicago, Feb. 17.—Not only is the 
direct color camera opening up new 
opportunities for the artist and de- 
signer, but it is creating a demand 
for specialists in make-up and light 
ing, a rare breed which hitherto has 
had its habitat exclusively in Holly- 
wood. 

This was one of the points made 
py Roy Knipschild, of the Rosenow 
Company, engravers, in an address 
before the Direct Mail Advertising 
Club of Chicago at the Hotel Sher 
man, 

Lighting plays uncanny tricks with 
colors and proper manipulation of 
the 60,000 watts or so required for 
high lighting the advertiser’s prod- 
ucts is an assignment for an expert. 
The same bank of lights which causes 
variations in color also demands 
highest skill in the make-up of live 
models, so that the lighting special- 
ist must needs be accompanied on the 
scene by one of the modern Rem- 
brandts whose canvas is the human 
countenance, 


Color Comes Back 


Mr. Knipschild prefaced his talk by 
running through a current copy of 
The Saturday Evening Post to make 
the point that well over 50 per cent 
of the color advertisements in that 
publication have their basis in direct 
color. He said that the peak in color 
was about 70 per cent, reached in the 
late twenties, and after a decline, 
has reached the 50 per cent ratio 
again, with a strong trend upward. 

Many of the advertisements in the 
current Post, Mr. Knipschild pointed 
out, represent a collaboration of the 
cameraman, the artist and the de- 
signer, who found that none could 
operate successfully alone. The de- 
signer is finding a new field in back- 
grounds, another art which until re- 
cently was practiced only in the 
movie colony. 


Opening New Fields 


The expert was besieged with ques: 
tions about one-shot direct color 
cameras, which have made the use of 
direct color photography practicable 
for the first time in connection with 
perishable foods and with babies and 
Other models who have their own 
ideas about holding a pose for any 
length of time. There are a couple 
of dozen of these cameras in the 
United States today, Mr. Knipschild 
Said, almost all coming from the 
home of the Nazi, whose genius along 
Scientific and mechanical lines per- 
SISsts, 

This camera takes three exposures 
Simultaneously by employing a trans- 
Parent mirror which allows the light 
to pass through while it registers the 
images with the assistance of the 
usual color filters. It grasps the 
Smile of the infant in 1/50 of a sec- 
ond, permitting it to be passed down 
to posterity through the medium of 
process plates. 

And no longer does the ice cream 
melt and change its contour while 
the photographer frets with his filters 
and plates, the expert pointed out 
Both it and the celery are accurately 
Pictured in their natural glory for 
the benefit of the advertiser and his 
prospects, 


Reynolds Appointed 


Frank J. Reynolds has been ap- 
Pointed manager of the agricultural 
Civision of the American Steel & 
‘ire Co., Chicago, under supervision 
of the sales promotion-advertising 
department. 


To Fraternity Magazines 
H. W. Kellogg, founder and for- 
mer head of the Kellogg group of 
“liWay magazines, has joined the 

Ww York office of Fraternity Maga- 


Ne 
“ines Associated, 52 Vanderbilt ave. 


WITCO MARKETERS 


Hawaii Boosts 


Advertising to 
Offset Strike 


Honolulu, Hawaii, Feb. 9.—The 
Hawaii Tourist Bureau recommend. 
ed that advertising effort during 
1937 and succeeding years’ be 
strengthened to win back some of 
the staggering losses which Hawaii 


Cc. R. Johnson 
Witco Carbon Co. technical director and 
Carl J. Minnig, general sales manager, are 
mapping plans to market the carbon black 
product of the recently-formed New York 


(left) 


company. 


newly-appointed 


Hazard Advertising Corpora- 
tion, New York, is handling the advertising. 


has suffered as a result of the re- 
cent Pacific Coast maritime strike, 
it was revealed today in the annual 


report of George P. Denison, chair- 
man. 

Mr. Denison pointed out that the 
tourist bureau in 1936 staged an 


$80,000 campaign in magazines, in- 
cluding a total printing of 8,442,915 
full-page advertisements. No defi- 
nite budget for ’37 was outlined in 
the report, but the statement was 
made that advertising would be in- 
creased. 


Placed on 18 Steamers 


The Bureau spent a total of $175,- 
269 during 1936. In his report, Mr. 
Denison cited the inauguration of 
new colored movies on all passen- 
ger steamers coming to the Islands 
as “the most effective form of pro- 
motion instituted in the year.” 

Eighteen steamers now carry five- 


reel sets of local moving pictures. 
|These movies were likewise shown 
|by Harold P. Coffin, editorial direc- 
| tor of the bureau, on a recent tour 


of the mainland, and H. F. Cullen, 
assistant secretary, who attended 
three Mainland expositions. 

A survey made by the bureau’s 
advertising agents revealed that ap 
proximately $1,000,000 had come to 
the Territory through investments 
in Hawaiian real estate by visitors 
during a 12-month period. 


Brings Island $10,000,000 


The report added that, despite ef- 
fects of the maritime strike on 
Hawaii’s tourist trade, record of 22,- 
199 Island visitors during the year 
1936 was registered. For the first 
nine months of 1936, tourist travel 
to Hawaii was the best on record, 
bringing more than $10,000,000 into 
Island trade for the year. 
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yg] ALL PAY LONG 1 PACK 


5 a eee NATTY rp 


‘EM IN AND PYVSH EM OUT! 
2 JUST ON ACCOVNTA THE © 
Boss iS NUTS ON ww | 


Ask Portland Merchants! They know! Their advertising must ring the 
cash register. They buy space carefully, safely, wisely. 


They know that the daily Journal with a circulation lead of 31% in Portland, 
Oregon, reaches 4 families to every 3 families reached by the second paper. 
They know that the Fourth Family gave them *20,630,000 in added sales 
last year, and they backed that knowledge in 1936 by using 3,024,949 
more lines of retail advertising in the Journal than in the second paper. 


Sell the Fourth Family. It's good space-buying, good sales-sense. 


THE JOURNAL 


PORTLAND, 


REYNOLDS-FITZGERALD, Inc., National Representatives 
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Court Proposal 


New York, Feb. 17. 
advertising tieups to 
Roosevelt’s plan to increase the 
membership of the Supreme Court 
resulted today in booming sales fig 
ures for Doubleday, Doran & Com.- 
pany'’s book, “The Nine Old Men,” 
by Drew Pearson and Robert S. 
Allen. 

Immediately after the court story 
broke, the publisher, through 
Schwab & Beatty, New York agency, 
expanded the original promotional 
campaign and planned new copy and 
layouts to take full advantage of the 
book’s timeliness. 

The largest single advertisement 
in the new campaign was a seven- 
column layout that appeared on the 
back page of the New York Times | 
tual news headlines on the Supreme | 


Spectacular 
President 


RE oem go 
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New Advertisers: 
from 


BAUSCH & LOMB 
_ BEHR-MARNING 


CASCO GLUE 


CONOCO TRAVEL BUREAU 
CORONA TYPEWRITER 
DISSTON SAWS — 


DUPONT HANDY CEMENT 
EASTMAN KODAK 
ETHYL GASOLINE 


FLEISCHMANN’S YEAST 
FORD MOTOR CO. 


GILLETTE RAZOR CO. 
GOODRICH TIRES CO. 
HOHNER HARMONICA 
INDIAN MOTORCYCLE 


OLD TOWN CANOE 
PRESTONE 
PUROLATOR 


RUSSIA CEMENT 


RUTLAND PLASTER 
SANI-FLUSH 


e SCHICK RAZOR 
: STANLEY TOOL WORKS 
ho ee THREE-IN-ONE OIL 


i 
f 
b ROYAL TYPEWRITER 
f 


be WALKER-TURNER COMPANY 4 
Bee WESTERN CARTRIDGE CO. 


ane many other Jer he ter 


BLACK & DECKER CO. (Tools) 


CHESTERFIELD CIGARETTES 
CLIPSHAVE ELECTRIC RAZOR 


E. |. DUPONT de NEMOURS CO. 


EVINRUDE OUTBOARD MOTORS 


GENERAL ELECTRIC PHOTO 
BULBS CO. 


NATIONAL CARBON CO. (Batteries) | 


» REMINGTON ARMS CO. (Arms & anmunition) 1 
REMINGTON ARMS CO. (Cutlery) , 
REMINGTON RAND (Typewriter) 


publisher exploited the book as one 
that “reveals what’s really behind 
the greatest issue in American poli- 
tics today.” 

Booksellers’ stocks were complete- 
ly exhausted before Tuesday after- 


noon and the publishers’ presses 
were kept going at full speed to 
turn out new editions. Sales of 


10,000 copies of the book are attrib- 
uted to this one advertisement. 

Smaller size layouts also 
peared simultaneously in other 
York newspapers. The theme fea- 
tured was, “If you want to know 
what’s behind the President’s dras- 
tic message to Congress, ask your 
bookseller for ‘The Nine Old Men,’ 
by Drew Pearson and Robert §S 
Allen.” 

Since 
Tuesday 


ap- 
New 


the book was published last 
morning. Reproducing ac- 
October almost 50,000 copies have 
been sold. Several magazines and 
newspapers in New York, Chicago, 


The 25th anniversary of his agency work 


was marked by Charles L. Eshleman, 
(left), president, Griswold-Eshleman Co., 
Cleveland, with the broadcast staged by 
his company in the current WGAR 
agency series. Earl R. Preble, radio di- 
rector, aided his chief in the broadcast 
broken, appropriately, into 25 episodes. 


Philadelphia, Washington, Boston, 
Los Angeles and San _ Francisco 
have been used. The timeliness of 
the expanded campaign has stimu- 
lated sales to three times what they 
were a week ago and new plans are 
}now being formulated for a continu- 
ation of spot advertising based on 
inews developments. 


TIPS WHAT MAKES 
CONSUMERS TICK 


McMurray Describes Psycho- 
logical Pegging of Buyers 


Feb. 18.—A new special 
technique for measuring consumer 
reaction, and an exact amount of 
“shift of attitude” which an adver- 
tising campaign may produce, was 
described to ADVERTISING AGE today 
by Dr. Robert McMurray, executive 
secretary of The Psychological Cor- 
poration. 

A large Chicago advertising agency 
recently retained Dr. McMurray to 


Chicago, 
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: REDUCED COLOR RATES 


1934 to 1937 


: AMERICAN SAFETY RAZOR CO. : 


FE 1 TIME 
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: ON INSIDE COVERS 


(Effective with May, 1937 Issue) 
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To be used within one year. Based on 250,000 average net paid 


A. B. C, Average net paid last six months 1936— 


not get in touch with our nearest office? 


M 


ECHANIX 


271,142. 


Modern Mechanix reaches over one-quarter million readers in an All-Man-Mar- 
ket. 210,406 own automobiles. 191,426 own home workshops...112,524 own 


It represents tremendous buying power and merely to maintain present activi- 
ties and possessions Modern Mechanix readers will spend at least $50,000,000 


WER souMsOn BICELe : “4 annually. They buy automobiles, trailers, and afhliated products, building 
JOHNSON OUTBOARD MOTOR a materials, household furnishings, workshop accessories and sports equipment 
- JOHNSON & JOHNSON Fs for recreations that include hunting, fishi ti 
LUCKY STRIKE CIGARETTES = ¥, asa tetbicandiacd tae ae ey 
MONITE GLUE Fy ou can now reach them with color for as little as $1.60 per page per 1,000. Why 


HOBBIES AND INVENTIONS 


MODERN MECHANIX PUBLISHING CO. 


1501 Broadway, New York - 360 N. Michigan Avenue, Chicago 
536 S. Hill Street, Los Angeles - 1014 Russ Building, San Francisco 


Walton Building, Atlanta, Georgia 


30 ADVERTISING AGE February 22, 1937 
4 Court story, includi e hich x 
Book Promotion a 3 4 poorly A = QUARTER-CENTU RY NEW T F C a N | Qu F PROPELS THE BALL 
° tor Duffy demanding an investiga- 
Tied to Supreme tion of “The Nine Old Men,” the | 


= 


New seal adopted by the St. Louis 
Browns, American League baseball club, 
will have its part in the forthcoming 
campaign in directing favorable atten- 
tion to the long-time cellar-dwellers. 


study the effectiveness of a 12-week 
campaign of newspaper advertising, 
designed to create doubt concerning 
the sincerity of advertising run by 
competitors of a client of the agency. 
The agency also wished to determine 
the reliability of the “shift of atti- 
tudes” technique itself. 

The technique used 
disclosure of consumer 
toward all advertising in the field 
under consideration, before, during 
and after the campaign, Dr. Me- 
Murray pointed out. And, he said, i 
also showed a “statistically signifi- 
cant” shift in the direction desired 
by the advertiser. 


enabled the 
attitudes 


Measure Copy Power 


“Much research has confined itself 
to the development of techniques for 
measuring the attention and memory 
value of advertising copy,” he ex- 
plained. “The ‘shift of attitudes’ 
technique is therefore important in 
that it measures what the potential 
buyer actually thinks or the extent 
to which his thinking has been 
altered by the material he has seen 
or heard.” 

In 1928 Prof. L. L. Thurstone of 
the University of Chicago devised 
a “scale of attitudes,’ of which an 
adaptation was made for the study 
conducted for the Chicago agency. 

The scale employed consists of 20 
questions, which range in sentiment 
from extremely favorable to the 
question under’ consideration, 
through neutral or indifferent, to 
extremely unfavorable. 


Covers Reaction Range 


“By a statistical procedure,” Dr. 
McMurray said, “a weight was as- 
signed to each of these statements 
which was directly proportionate to 
the degree of favorableness or unfa- 
vorableness which it represents. 

“The statements were then printed 
in random order on a form, and pro- 
vision was made for three columns, 
in which the consumer could indicate 
the ones with which he is in agree- 
ment, disagreement or is uncertain 
about. This makes possible the as- 
signment of a definite numerical 
value to the degree to which each 

(Continued on Page 33) 
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When your ‘‘dogs" 
begin to bark at the 
Packaging Show (New 
York, March 23-26) 
come to the FOOD 


INDUSTRIES (Mc- 
Graw-Hill) booth and 
stake out a claim on 
a big easy chair. | 
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When flood waters crippled 
Cincinnati’s power, only es- 
sential needs could be sup- 
plied. One of those essential 
needs was radio, according to 
the dictum of City Manager 
Dykstra, upon whom powers 
of a dictator were conferred 
during the emergency. 


One light... 


Not only during emergen- 
cies, but always, the service of 
the Nation’s Station fulfills 
an essential need. 


That is the reason why W LW 
is essential to any compre- 
hensive broadcast advertising 
campaign. 
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. £2 ° ° ° barber as “an expert on the care of 
Consumer Representation Cosmos Advertising Up Vitalis Fin ds scalp and hair.” Reference is also 
: tat hr ace aot Med, ae made to the new single application 
Called Retail Advertising household deodorant, has increased arper eacts Sealtube wales = yee wens = bar. 
. ° its advertising activity for 1937. A ber shops. This package is said to 
Manager Ss Primary Duty weekly newspaper campaign will run to Copy Boosts be more sanitary and to eliminate 
,: in 29 cities in New England and ad- the possibility of brand substitution 
+ joining territory, and the Yankee net- omen ae or dilution. 
Chicago, Feb. 17.-Importance of,a different story,” Mr. O’Brien ob-| work and New England section of : : = ae A similar institutional theme has 
“consumer representation” through | served. Columbia Broadcasting System will New York, Feb. 17.--Institutional also been introduced on Vitalis’ 
the retail store’s advertising staff] “Men’s business, as a rule, is|be used. The Boston office of Batten,| copy promoting the tonsorial arti-| .oncumer packages. One end of the 
was emphasized last night by J.| much harder to get,” he said, “but | B@rton, Durstine & Osborn, Inc., is} sans in all consumer advertising of| carton suggests that the user “in. 
Chalmers O'Brien, sales promotion] this is compensated for by it being placing the advertising. Vitalis will be continued by Bristol- sist on the new sanitary, single ap. the 
manager, Carson Pirie Scott & Co.,| relatively easier to hold than is a . Myers Co., New York, following the! plication Sealtube’ when having cone 
Chicago department store, in a lec-| woman’s. Men read advertisements Joor Heads Committee fine acceptance accorded this good] yitalis applied by barbers. yest 
ture on “Retail Advertising Man-|much less readily, 1 believe, so Samuel F. Joor, Jr., advertising| will gesture by barbers throughout Th 
agement.” there must be more effort to get mes segs Ele ing edly sve deo the country, it was announced today. incre 
Fg tld video ad Suan “— agg 8 rertising ’ entertainment committee chairman Aged) a nt oe Schellenbach Advanced a 
— : ee a - J. Mills Easton, advertising man-|foy the annual Financial Advertisers |‘ a@sency. ; Burton Schellenbach has been ap. — 
¢ Federated Advertising Club, dealt ager, Northern Trust Co., will be Association convention to be held All Vitalis national advertising pointed copy chief of Larchar-Horton Wi 
be with the qualifications and primary) the speaker next Monday evening. Sept. 13-16 in Syracuse. now carries a box referring to the'!Co., Providence, R. I., agency. — 
ii activities of the retail advertising aes ee 5 SF ae * a RT are a SO ' 
manager, ie 
Of the three major roles the mod- 
ern retail advertising manager must 
play—*‘expert consultant to depart- 
ment heads;” “advertising manager 
for the store,” and “consumer repre- 
sentative’’—-Mr. O’Brien rated the last 
as most important in the present- 
ta 1935 RETAIL STORE SALES 
Manager Best Fitted 
“It does not take up a_ lot (U. S. CENSUS OF DISTRIBUTION) 
of time,’ Mr. O’Brien declared, “but 
it should occupy a large part of any 
advertising manager’s waking hours. 
“Representing the consumer is, of 
course, the business of everyone in SPOKANE MARKET 
the store because filling the wants ae en ae” Pe aaatiplans 
of the consumer is the only reason jf Mt ‘ 
for the store’s existence. But the Le “uy NITED TATES 
advertising manager is perhaps the y, ceasiittie U 
best fitted single individual in the Z Y Mdddltlriy,, 
organization to be the conscious and Z 4 “Ny, 
deliberate representative of the A V2 % 
ultimate consumer. , F site mi 
“Chances are the advertising Z 
manager can mix more gracefully Z 
with the sort of people the store is Z 
trying to attract than can either Z 
the owner or the buyers. In this Z 
capacity the advertising manager 4 
may find himself opposed to both 4 
the buyer and the management. pm, 
Growing in Importance 4, 
4 
“That he may succeed in convince- 4 
ing others in the organization of YG 
this point is not at all assured, but %, 
it is distinctly a part of his job to 7 
try and do so and, I believe, a YY 
growingly important part.” 7 
Mr. O’Brien stressed that in fram- yy MA 
ing all copy directed to women, 4 
whether the principal play is on y 
price, selection or sizes, a “must” Z 
is to make the reader feel that she 4 
is going to look her best in what you Z 
mae” have to offer. Z Z 
“If you don’t,” he said, “she’s go- Z Z 
ing to continue her search until she A Z 
2 finds something in which she is sure 
: she will look her best.” 
Advertising to men is “altogether 
“Oklahoman” Adds 
Chezem and Green 
Herbert Chezem has joined the ad- ® 
vertising art department of the Okla- 
homan and Times, Oklahoma City. 
Lawrence Green, formerly assist- PER CAPITA 
ant advertising manager of Aansas 
City Star, also has joined the local 
display department of the Oklahoman 
and Times. 
_ 
68,1 74,00 
\ 
\ : 
: Wr 
“¥ wae zs dies 
1936 Mining Dividends Jan. |, 1937 Bank Deposits 
Ahead of 1929 Ahead of 1929 
¢ 
| 
STOCK PHOTOS TH S Ww | 
/ neal 
Thousands of ready - to - use E POKESMAN EVIE ( 
illustrations, on all subjects, SUNDAY MORNING 
are available for i - 
, , ’ your inspec SPOKANE, 
tion. Write, wire or phone. . ( 
einiiiennens a0 More Than 105,000 Net Paid Circulation 
eres Oe Largest Circulationinthe . 
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February 22, 1937 


Strike Snag Is 
Taken from Path 
of Kelvinator 


Detroit, Feb. 17—The way was 
cleared for the release of Kelvina- 
tor’s $3,000,000 advertising cam- 
paign Feb. 20, as scheduled, when 
the strike which closed down the 
concern’s Detroit plant was settled 
yest erday. 

’ The settlement provided for wage 
increases, evacuation of the plant 
last night, and the resumption of 
work today. 
With the 


threat to production 


ended for the time, officials of the 
company’s agency, Geyer, Cornell & 
Newell, Inc., breathed a sigh of re- 
lief and went ahead scheduling copy 
for the tremendous spring drive 
which Kelvinator will stage in be- 
half of its refrigeration and air 
cooling apparatus, and its new line 
of household appliances. 


Agency for Ken-Wel 

Ken-Wel Sporting Goods Co., New 
Hartford, N. Y., manufacturer of 
athletic gooods, has appointed Moser 
& Cotins, Inc., Utica, N. Y., to 
handle a national campaign aimed to 
reach professional athletes and 
coaches of professional teams. George 
Mumford is Ken-Wel advertising 
manager, and Harold Symonds, ac- 
count executive. 


NEW TECHNIQUE 
TIPS WHAT MAKES 
CONSUMERS TICK 


(Continued from Page 30) 
person is for or against the ques- 
tion,” 

Typical 
following: 
“In their advertising, some 


companies try to exaggerate the 


statements included the 


good qualities of their products.” 


“Manufacturers of ... have the 
most truthful advertisements in the 
whole advertising field.” 

“Advertisements of all... 
facturers are lies.” 


manu- 


Values Are Sealed 


The scale of values for these state- 
ments, used in scoring the blanks, 
were 32, 93, and 6. respectively. 
These values were not shown on the 
copy presented to the subjects. 

This scale was presented to repre- 
sentative users of the product con- 
cerned on three separate occasions, 
once before the campaign began, a 


second time after it had run a 
month, and a third time after the 
12-week newspaper campaign had 


19.4% ABOVE U.S. AVE 


ORKS OF MAN and bounties of Nature combine to make 
the earning power of Spokane and Inland Empire residents 
far above the nation’s average year in and year out! 


The 1935 U. S. Census of Distribution showed what these ad- 


vantages mean in terms of retail sales. 


RETAIL STORE SALES, 1935* 


Total Retail Sales—Spokane Area...... $230,282,000 
Per Capita Sales in Spokane Area...... $349.47 
U. S. Pew Camttn Babes 2... ccs cc cccccess 270.09 
EXTRA Sales for Each 

Person in Spokane Area............. $ 79.38 
Extra Sales for Entire Spokane Area Due 

to EXTRA Buying Power .......... $ 52,306,736 


* U.S. Census of Distribution, 1935. 


That $52,306,736 ‘*Velvet”’ is alone worth going after. 


Spokane area sales in 1935 gained 61% over 1933. Total Spokane 
city sales in 1935 compared with 1929 showed the highest percent- 
age among all Pacific Northwest metropolitan centers. 


No wonder so many ‘‘A”’ schedules are being placed in this 
area’s dominant dailies, The Spokesman-Review and Spokane 


Daily Chronicle! 


Pictures Show Pertinent Facts 
Spokane Market. 


About 
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Farm Income Double 
Depression Low 
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Review-Chronicle Circulation 
11% Above 1929 
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Grand Coulee Dam is In 
Spokane Area 


Anily 


EVENING 


Polk & Co. ) 


History of these papers 


Chicago—Detroit—Boston—Kansas City—San Francisco—Los Angeles 
Magazine and Comic Sections — Associated Weekly 


hronitle 


Resembling a fortune teller's crystal, this 
“Magic Ball" has been introduced by 
Magic Mirror Corporation, New York. 
It becomes transparent when a passerby 
approaches, and reveals a platform under 
a spotlight for display of small objects. 


ended. 

“For purposes of comparisons 
among the three groups and the de- 
termination of the shifts from one 
to another,” Dr. MeMurray said, “the 
mean or average score for each of 
the groups was calculated.” 

Before the start of the campaign, 
the mean score was 57.6; after one 
month, 57.13; and after three 
months 55.04. 


Demonstrates Campaign Success 


“It is evident from these figures,” 
he said, “that the effect of the cam- 
paign at the end of the first month 
was negligible. At the end of the 
12-week period a much more signifi- 
cant shift was to be noted. 

“From a pre-campaign mean of 
57.60, the post-campaign mean drop- 
ped to 55.04, a difference of 2.56. 
The standard error of this difference 
is 1.19, making it significant statis- 
tically although by a rather small 
margin.” 

While this shift is by no means a 
striking proof of the effectiveness of 
the campaign in altering the attitude 
of the public toward the question in- 
volved, the chances are about 95 out 
of 100 that the change indicated had 
actually taken place, Dr. McMurray 
declared. 

“Furthermore, it is in the direc- 
tion to be expected by the nature of 
the campaign,” he said. ‘“‘The public 
has indicated on the scale that it has 
been influenced to believe in the ne- 
cessity for the use of greater care 
and judgment in weighing competi- 
tive advertising claims. 

“Likewise, the fact that the shift 
at the end of the first month was in 
the same direction as that observed 
at the close of the series, but was 
of negligible importance, suggests 
the possibility that the effect of the 
campaign was cumulative. The data 
may reasonably be interpreted to 
show that the first few presentations 
of the advertising material made no 
appreciable impression on the think- 
ing of the public. Instead, numerous 
repetitions of the theme were re 
quired to impress it on the minds of 
the users, at least to a degree that 
would show significantly on the atti- 
tude scale.” 


i SEND FOR THIS 
_ FREE BOOK | 


*** Constructive 
— Informative 
— Profusely 
Your request will 


Illustrated. 
bring only the book—no sales- 
man. 


{| PORCELAIN ENAMEL INSTITUTE 
612 No. Michigan Ave., Chicago 


Send me = free book on Porcelain 


Enameled S: 
| Name eT Serre ee eee Tee eT ee 
1 DS 5 ik ciNiecc eceeaseereennereneeienes 
I 

MOEN .oces Scseeeneee ensaeeecee éeeeee 


—~ so 


Ca ae —— SF 


y= | 


| ee 


ae SO ee 


é i : J v< ze. a hy Bs ’ y . PRS tah Pee P $ i“ f “a en i 4 a ae = . ee = > a oe if te . +. nal ‘ el ig ~. : — ae i* 4 ee : 5 2 a ‘ f a | 
ad “a oe < “a 4 
| = oe 
a * ,) ys 7 
= , Aa eR RAINS, tN EO TEETEET REET Gg os a TS mncammaamma — | 
| | SALES SEER : 
aT ;. = - sagas Pe 
~ - a 
| " % ™ : . 
| ™ <i d a 4 
| SS | * : | 
—— | ca | 
| | | | | | : ’ 
| | : 
————————— ——— : en ee er ee ” . 
eal || \ oe 
(Baw WP. | - FS : a 
j iS ; \l: | if soe 
: { . | Ty 
\VhKhiiie = ss : “ het " , : : : ‘ : : s 
\ > nell 
a ee 
ee ae 
ee fe 
“at 
a % 
q (2s - 
Bay iN = 
rd Range eS teteletee deities oa 
Way, EN 
~ aad 
‘Allis 7 ( "Vl Cascs eere 
a7 & BE. Aly | EE i 
LIC xtely/ / \S lS 
nn le ve / / -_ 
eg i » <3 
; roa 4 3m ‘ 
+4 J F — 1 oe Ga 
” if ae 
Building Within 5% i 
ae ES AE mm 2x 
fy GP TEN + a 
yy, Xe Alin . ee 
. — = — a cat 
ee Aa (\\ep \ i | id 
P| : y . : 
Eat —— en eS 
7 Be | eae 4 
\ Ae A a 
oa . 
fro” 
og = 
Meer sities Po eH aan ~ a 7 . 
Kei” > LEE § Hist ie 
Ca pee YER Coe erenet | / EE ap Th {aS 
C'S SN JE ES ee Dp e eS ee -— 
rl \ _ Sree uy -7/ Yyr S — oF 
Ly 4 AEN Ripa OS ON, Sis, - KM tie BS eae) ee 
e WOES Seta RT / Wee Poks re 
t AB ga [ =) \ a / 6 ime ae yo nV | ne - 
‘ Eg : , oe j — seen AL AY / 4: NEES ESE pea agg be — paar es Dis 
7 (Ee DY = awe | | arkes ah. . | 
! a =~ aay Sy YE: \- Prog " A\N © ese. 3 ee cat 
a an , N. \ = BE tne 1/19 “Ces pORCEL Ey ig. a a 
Se coon lias Bt 1 =] =% '} '/ / Ls Ff nat; melt i Nae 
—~ : — \\ SSS F Ut Las Py of nap tOn’s wh ENA GNS aes: = arte 
v : , ——S— nv" r= 3 of nation,’ apples! st Oo : ia 
/ : a Cia. = 
; a ae 1 °F natin he Silve, 9s -_— ol ay a a, 
; + &\ 9 \ of _— Ss] mite. — ess rs stg a 
A Nation ad OA gd G BS a 
— P88regare “ld Ne - 
; ° ann NY tt 4 ue Be 
a Pokane Mental ali ; fg po : Be. 
ucts more 44 °t Prod. a a e Ff ao 
; $. re th hes a: Be 
400 an ee a a 
a, DAYS YH E “< i ae 
Z 900,009 ad 5k a i 
. Pry ee en _ 
: {Cy . 
= ~- > y m4 
. mo. ig (FP EDI AD Oh EE OD SSD - | 
| 2 Nee es Ric 
ee ep — eos ALS: = 
FART Or Tes ON As 4 An Pose ; Ss 
PS = PACIFIE~O Pe 
. ST = 3 
ae 
SI rk ies PO aa oe eR ee a ie kG a ee a ie i eg Oe ae er ter. | 
i MM se Mie Ne i eg, ee Pe ccs ee 


34 


ADVERTISING AGE 


February 22, 1937 


Books from 50c 
to $36 Parade 
at N. Y. Show 


New York, Feb. 18.—The fifteenth 
annual “Fifty Books of the Year” ex- 
hibition, sponsored by the American 
Institute of Graphic Arts, opened 
here Monday at the New York Pub- 
lic Library, with outstanding ex- 
amples of craftsmanship selected 
from more than 600 books submitted 
by 119 publishers throughout the 
country. The number of entries ex: 
ceeds the total for any previous year 
and will be on display until March 15. 

The books, representing a wide 
range of price classifications, were 
all chosen because of their outstand- 
ing physical appearance. One 50-cent 
seller, for example, is “Puss in 
Boots,” published by Holiday House, 
New York, designed by Helen Gen- 
try, and printed by William KE. 
Rudge’s Sons, New York. In con- 
trast to this is a $36 seller, “A 
Papermaking Pilgrimage to Japan, 
Korea and China,” by Dard Hunter, 
published and printed by Pynson 
Printers, Inc., New York, and de- 


OMETIMES the very fact that a test is 
S a test keeps it from being a test at all! 
If youre considering a test campaign of 
any sort, let us consult with you. 
quite a lot of experience in this work, we 


signed by Elmer Adler. The edition 
was exhausted on publication. 

Included in the exhibit are 16 
trade books, 16 limited editions, 6 
juveniles, 8 University presses and 
4 textbooks. The jury was composed 
of Ruth S. Granniss, librarian of the 
Grolier Club; Hellmut Lehmann- 
Haupt, curator of Columbia Univer- 
sity’s rare book department; and 
Rudolph Ruzicka, artist, designer 
and illustrator. 


Time Signals Sponsored 

WOR’s time signal service will be 
sponsored daily by Longines-Witt- 
nauer Company, Inc., New York, 
watch maker, beginning Sunday, 
March 14, every hour from 7 p. m. 
to 11 p. m. This is the first time 
the signals have been sold. Arthur 
Rosenburg Company, New York, is 
the agency. 


Dreyfuss Speaks 

Leonard Dreyfuss, president of the 
United Advertising Corporation, New- 
ark, N. J., spoke on “What the 
World’s Fair Means to New Jersey” 
at the annual dinner of the Chamber 
otf Commerce of the Oranges and 
Maplewood on Feb. 18 at the Hotel 
Suburban, East Orange, N. J. Mr. 
Dreyfuss has recently completed a 
survey of the World’s Fair’s public 


program. 


Having 


can tell you what cities will make the most 


truly typical test markets for your product 
what stations, what hours, what kind of 


“the works.” 


PRIZE WINNERS GO ON EXHIBITION AFTER DISPLAY CONTEST 


B. R. Canfield, sales and advertising director, Babson Institute, Wellesley Hills, Mass., looks over point-of-sale display winners 


And you ean bet your bottom 
dollar that we'll work toward having the 
results typical rather than tempting. Be- 
cause we're going to have to live with you 
afterwards! ! ! 


So yell, Sir, if you want to give your plans 


We're listening. 


REE & PETERS. inc. 


FREE & PETERS LIST 


WHO ___Des Moines 
WGR-WKBW __ Buffalo 
WHK Cleveland 
WHKC Columbus 
KMBC. Kansas City 
WAVE Louisville 
WTCN 
Minneapolis-St. Paul 
KOIL _. Omaha 
KOIN-KALE Portland 
KSD St. Louis 
WEBL Syracuse 
KOL Seattle 
WKBN Youngstown 


FREE, JOHNS & FIELD 


LIST 
WIS Columbia 
WOC Davenport 
WDAY _...Fargo 
KTAT Fort Worth 
WDRC Hartford 
WNOX _. Knoxville 
KFAB. Omaha-Lincoln 
WMBD Peoria 
W PTF Raleigh 
KVI Tacoma 
KTUL Tulsa 


FREE, JOHNS & FIELD, inc. 


in the contest staged by the Institute last week. 


Skip-Flea and 
Baby Powder Win 
Babson Contest 


Boston, Feb. 16—With more than 
75 advertisers entering window and 
counter displays, one of the most 
successful exhibitions in Greater 
Boston was staged at Babson Insti- 
tute for Business Education, Welles- 
ley Hills, Mass. 

Johnson & Johnson Company win- 
dow display for Baby Powder won 
top honors in its class and the coun- 
ter display featuring Sergeant’s dog 
medicine, Skip-Flea, took first place 
in the counter display group. 

The Johnson & Johnson display 
was adjudged best on grounds of its 
human appeal, design, durability 
and influence on sales. This dis- 
play was enhanced by the motion 
applied to the mother’s arms pro- 
ducing realistic effect of a mother 
rocking her baby. 


Display Synchronizes Movement 


The center design was also ani- 
mated by the use of flashers. The 
display was manufactured by Ein- 
son-Freeman Company, Long Island 
City, New York. 

Sergeant's Skip-Flea counter dis- 
play was awarded first place in its 
group because of its compact size 
and unusual application of motion 
and lighting. The display synchro- 
nized the movement of the dog’s 
hind leg with illumination of the 
animal’s eyes in an effective man- 
ner. This display was made by 
Polk-Miller Products Corporation. 
Richmond, Va. 


Judges, Leaders Listed 


The last day of the exhibition was 
featured by student discussion of 
the displays. Judges of the dis- 
plays and leaders in the discussion 
were B. R. Canfield, director of the 
sales and advertising department of 
Babson Institute; George Kennison, 
sales promotion manager in charge 
of window displays for United Drug 
Company; Robert H. Brinkerhoff, ac- 
count executive, N. W. Aver & Son, 
Boston, and S. A. Golden, promotion 
director, Hotel Essex, Boston. 


New Measure 
Forbids Sales 
by Reciprocity 


Washington, D. C., Feb. 18.—Reci- 
procity, an obstacle over which both 
good advertising and fine salesman- 
ship have taken some severe falls in 
the past, will be outlawed if a new 
bill introduced by Congressman 
Wright Patman is passed. 

The new Patman bill would outlaw 
reciprocal buying and selling ar- 
rangements where the effect would 
be substantially to lessen competi- 
tion or tend to create a monopoly. 

Designated as Section 3a of the 
Clayton anti-trust act, it reads: 

“It shall be unlawful for any per- 
son engaged in commerce, in the 
course of such commerce, directly or 
indirectly to make a sale or contract 
for sale of commodities or a contract 
for furnishing any service on the 
condition, agreement or understand- 
ing that the vendor of such com- 
modity or the furnisher of such serv- 
ice will in turn purchase from the 
vendee or person to receive such 
service, or from any person desig- 
nated by him or it, any commodities 
or service, where the effect of such 
sale or contract for sale or contract 
for service or such condition, agree- 
ment or understanding may be sub- 
stantially to lessen competition or 
tend to create a monopoly in such 
line of commerce, or to injure, de- 
stroy, or prevent competition be- 
tween competitors in such line of 
commerce. 


‘If you need some SILENT SALES- 

MEN to assist in selling your 
product at point of purchase 
choose §S AMCO porcelain fused 
into steel SIGNS. 


It is a modern sign with EYE 
APPEAL—Designed by us in ac- 
cordance with your desires and 
is—well, we will guarantee col- 
ors for 15 years. 


Let us know your needs. 
SAMUEL STAMPING & 
ENAMELING CO. 


516 N. Chas. St., Baltimore, Md. 


Chicago Journal 
of Commerce 


Provides the most effective 
coverage of Central Western 
executives 
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Albany Times-Union New York Daily Mirror 
Atlanta Evening Georgian New York ........ Evening Journal 
Baltimore __. Evening News-Post Oakland _................ Post-Enquirer 
Boston = DailyRecord Omaha... Bee-News 
Boston Evening American Pittsburgh ....... Sun-Telegraph 
Chicago EveningAmerican Rochester... Evening Journal 
| Chicago Herald and Examiner San Antonio ...... Evening Light 
| Detroit Evening Times San Francisco ...... Examiner 


| Los Angeles Examiner San Francisco Call-Bulletin 
Los Angeles Herald & Express Seattle Post-Intelligencer 
| Milwaukee Wisconsin News Syracuse ....Evening Journal 
| New York American Washington ......_.......... Herald 
| Washington _....... .. Times 
| HEARST SUNDAY PAPERS 
| Albany 2 .. Times-Union New York ........ Sunday Mirror 
Atlanta... American Omaha .................... .. Bee-News 
| Baltimore 0... American Pittsburgh ......... Sun-Telegraph 
| Boston Advertiser Rochester .................... American 
| Chicago Herald and Examiner San Antonio ............... Light 
Detroit Times San Francisco............. Examiner 
| Los Angeles Examiner Seattle __.......... Post-Intelligencer 
New York American Syracuse...................... American 
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The HEARST Market buys more cigarettes 


Ret tet Qa 
feds Geen 


than any one firm could supply! 


RECENT STUDIES have revealed that the Hearst news- 
papers reach a much bigger market than the average 
advertiser has the means to supply. Advertisers can 
use the Hearst newspapers alone and reach more than 
30,000,000 people. 

This is a tremendous market. It buys so many ciga- 
rettes, for instance, that no one manufacturer has the 
facilities to supply it. 

And not only is the Hearst market a big market— 
but it is also unusually responsive. 


The Hearst editorial and news appeal are almost 
as uniform in spirit as a national magazine. Built to 
a set formula...all reflecting the ideals of William 
Randolph Hearst...and employing the most widely- 
read group of feature writers in America...they inspire 
a unanimity of thinking and acting among Hearst 
readers that can be found nowhere else in the news- 
paper world. 

A tremendous national advertising appeal can be 
made to the Hearst market. 
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Chrysler and 
G. M. Improve 
Ratios in ’36 


Detroit, Feb. 18.—Final figures on 
1936 automobile sales released here 
this week show Ford giving ground 
to its two chief competitors, while 
the humble independent also im- 
proved its position to some extent 
during the past year. 

The big three accounted for 91.47 
per cent of total passenger car 
sales in 1935, but only 90.54 per cent 
in 1936. The 1936 total was 3,400,- 
848, that for 1935, 2,742,439, accord- 
ing to the revised figures. 

Chrysler, which sold 22.94 per cent 
of all passenger cars in 1935, had 
a prosperous 1936, pushing its 
share up to 25.03 per cent of the 
larger total. General Motors Cor- 
poration also maintained the pace, 
selling 43.07 per cent of the 1936 
total, compared with only 38.33 per 
cent in 1935. 

Ford got 30.20 per cent of the 
1935 sales of passenger cars, but 
dropped to 22.44 per cent in 1936. 

Hudson, Nash, Graham, Packard, 
Studebaker and Willys made gains 
in 1936, Hudson, Packard and Stude- 
baker doing especially well. Nash’s 
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Wide influence of auto production is shown on this interesting map, prepared 


by Automobile Manufacturers’ 


Association, 
except Ford. 


representing all major producers 


increase was made in the face of a | were surpassing all previous records. 


slight decline in sales of Lafayette. 
Surpass Previous Records 


While passenger car manufacturers 


were enjoying the second best 
their history, truck 


manufacturers 


According to figures 


1936 truck production amountec 
611,644, as compared with 527,58 


1929, the best previous year. 
gain was 84,587 or more than 16 
cent. 


year in 


The Small Town 
NEWS WEEKLY 


The news weeklies have 
found their place in the sun 
because they meet a defi- 
nite human need. 


The idea back of this 
type of publication is not 
especially new. GRIT has 
been reporting the news of 
the week for more than 50 
years—as one of its regular 
features. 


GRIT’S review of the 
week’s newsworthy events 
is complete, but concise. 


And because 83 per cent 
of GRIT’S circulation is in 
towns of less than 10,000 
population, every para- 
graph is written specifically 
for Small Town families. 


Use ‘‘the Small Town 
news weekly’’ to influence 
buying of Small Town 
families. 


released here, 


1 to 
7 in 
The 
per 
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Aid of Cominean and Industr, 
Demand of President 


Jobless Man Bus 
$200 in ys 


Officers ey Deetee Porter Murder 
Mrs. Mary Harriet Case 


CONFESSION IS SIGNE 


Fierce Battle — Husband Discov 
ers Body — Funeral Services 
Held in Pennsylvania 


With the arrest of a 33-year-old « 
red man, New York City police 4*® alter 


Claims to Enormous Garrett 
Fortune Entered by 16,70 


pe aeeen: * Ee Y SPEEDED gnc 
Svar Resource ot Nation? ARADE 10 BE FEATURE 


wo PORL STILL IS AHR 
pi EW oi gster™ 
i CUR ST 


Townsend Plan T- 


Oa, attr at Chetan NAVE G0 INTO EPPECT 
HOLD NEGRO AS KILLER —_ 4 and Eros = _— — 


CHOOLBOYS and girls and the 
American people in general wi 


in n Rescue Work 
Only Military 


Ait Lin 


M rion 
ws 


dures 
. germane peo and Meat 
ne? ry) 


1s 
NCE 
ott wit —— 


Sattortal Streamlining Alters 
Typical Congressman Picture 


States congressman 


Albert, brocaded vest, and sideboy 
: lar typify the men of Capitol Hill. 
of Yesteryear 
by trim business suits; 
vests by soft shirts in pastel 
[have and the number of government s 


their mental picture of a United who have taken to wearing spats 
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No longer does 
Woman Strangled and Beaten Af Trim Suits and Pastel Shirts Now the portly gentlemen in trailing Pr 

Replace Prince Alberts 
The Prince Albert is being replaced 
the brocaded 
shades, 
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- - - how GRIT handles the week’s news 


DID YOU KNOW— 


nation’s total retail sales? 


that the towns of less than (0,000 
population ring up one-third of the 


—U.S. Census Bureau 


= »- SAmerica a’s  Groaieal Weekly? Newspaper\= 


READ BY 


MORE THAN 500,000 
SMALL TOWN FAMILIES 
EVERY WEEK 


Magazine Type asian — Sells Goods With Newspaper Speed 


SELLERS, BUYERS 
ADOPT STANDARD 
ON RETURN GOODS 


NRDGA and Apparel Manu- 
facturers Establish Policy 


New York, Feb. 16.—Department 
store men and manufacturers today 
are considering a plan to bury the 
hatchet of returned goods, through a 
statement of policy that defines 
under what circumstances returns 
may be agreed to by both buyer and 
seller, and in the event of disagree- 
ment, machinery is established for 
arbitration. 


Proposal Awaits Approval 


The procedure has been worked 
out between the vendors’ relations 
committee, National Retail Dry 
Goods Association, with Irwin D. 
Wolf, of Kaufmann Department 
Stores, Inc., Pittsburgh, as chair- 
man, and representatives of the 
apparel industries. 

The proposal is now being sub- 
mitted to the department store men 
and manufacturers, for approval. 

Merchandise returns, under the 
proposed policy, would be made 
only where it is alleged that the 
merchandise is defective in work- 
manship or material, or has not 
been delivered as agreed upon or 
for non-conformity of any of the 
conditions of the order. 


Returns Within 5 Days 


made 
after the 


These returns are to be 
within 5 working days 
merchandise is received, unless 
good reasons involving reasonable- 
ness or practicability are present. 

However, defects in workman- 
ship, material, fit, etc., that are not 
discoverable by ordinary, usual in- 
spection may be made at any time 
that such defects are actually dis- 
covered, the policy provides. 

Failure to return goods within the 
5 days shall place the burden of 
proof of the reasonableness of such 
failure on the buyer, it is stated. 


Must Write Reasons 


Retailers are required, in fairness 
to vendors, to notify them in writing 
of returns, giving reasons, and ‘are 
urged to agree that disputes be arbi- 
trated. 

The policy on arbitration machin- 
ery sets up a representative chosen 
by each of the disputants, and in 
the event of their failure to agree, 
they select a third impartial indi- 
vidual to serve in making the de- 
cision. Use of American Arbitration 
Society facilities are recommended 
in cases where large quantities of 
merchandise and considerable sums 
of money are involved. 


NEW NASH BID 


GET OUT OF THE 
ALL THREE CLASS 


THIS GREAT BIG NASH 
> JUST A FEW DOL 


LARS MORE: 


“10ST A few Pouses | 
| mont 


vA naan 


In an extensive bid to revamp the 

phrase to “Big Four,” Nash Motors is 

using this adapted competitive head. 
line in a new denise. 


Treile Exhibits 


are Sectional, 
Ferguson Says 


Milwaukee, Feb. 17.—Trade shows, 
even when national in name, were 
found in a survey to pull 7d pe 
cent of their attendance from within 
500 miles, Earl Ferguson, manage: 
of the convention division of the 
Milwaukee Association of Com. 
merce, told members of the _ local 
chapter of National Industrial Ad- 
vertisers Association here last 
week. 

“Sectional or regional attendance 
should be an important factor in de- 
ciding where and what to exhibit,” 
Mr. Ferguson said, “and 
as the average trade show is not 
attended by purchasing agents, the 
main appeal of the exhibit should 
be toward the technical men or com: 
pany officers who do attend. 

“Whether the attempt should b: 
toward a selling or a good will ad 
vertising job depends on the show 
and the product.” 

Mr. Ferguson 
industrial 


said that typical 
concerns spend varying 
amounts of from 3 to 15 per cent 
of their total advertising appropria- 
tion on shows, depending on individ- 
ual conditions. 


Robertson with Agency 

William Robertson, formerly with 
South Bend Tribune and _ Station 
WSBT, has joined Carter, Jones and 
Taylor, South Bend, as account ex: 
ecutive. The agency has moved to 
larger quarters at 515 Associates 
bldg. 


Divides Appropriation 

Virginia Conservation and Devel- 
opment Commission’s advisory com- 
mittee on advertising recommended 
expenditure of 65 per cent of its 
$21,500 advertising fund in news 
papers and 35 per cent in magazines. 


Janesville Market 


1937 Retail Directory—Classified Retail and Wholesale 
outlets in Janesville and 42 communities in 5 counties covered in- 
tensely by the Janesville Gazette and WCLO. Write for it. 


Combination Rate Card—Newspaper and Radio rates, 


maps, data just completed. 


GM's 3rd Largest Chevrolet Plant— Speeding _pro- 
duction of 1937 models—3,000 employes get 3!/4 Million Annual 


Payroll. 


Write for New Data 


1937 Information 


Full 


Member Wisconsin Markets, Inc., Carpen- 
analyzed 
order, one billing covers Wis- 


ter Bldg., Milwaukee—33 
markets—one 


nutside Milwaukee. 


fully 


consin 


now available. 


Janesville, Wis. 
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ERCIAL MOVIE STUDIO! Se THE (a 


COMM 


Productions current or recent 


EXPANDS STAFF, FACILITIES ==: == 


Berwind Fuel Co. 

National City Bank 

Westinghouse Elec. & Mfg. Co. 

Standard Oil of N. J. 

National Cash Register Co. 

National Carbon Co. 

Consolidated Edison Co. (N. Y.) 

Johns Manville Corp. 

Batten, Barton, Durstine & Osborn, 
Inc. 

Niagara Hudson Power Corp. 


Complete Creative, Production 
And Projection Unit for Movies, 


Slidefilms 


l its fourth year of activity. 


° : : ° | 
wing commercial motion pic- | 
‘ | 
| 


ies for many leading business 
rms of the Nation. West Coast 


~ 
{ 
y 
| New York City Organization Has 


years Formerly Sunday Editor, ee 
s d Studios, Inc. announces im- Chicago Tribune, “feature idea 
he tunt additions to its technical man,” Scripps-Howard Syndicate 
is ; (NEA). 
d- 


Qwnership of all equipment and 
ities going to makeup a com- 
sound picture production unit 
West Coast in a position to 


STUDIO MANAGEMENT: 

George Goman, former assistant 

to general manager, Keith - Albee- 
Orpheum Corp., member executive 


e business firms and other or- 


committee, RKO Corp. 
ations in this field with speed DIRECTORS: 
economy, } ' i 
: : { Headed by Martin Henry, associ- 
Ss Located am the heart of ™ ated since 1926 with such producers 
"3 theatrical headquarters, est os. Pamons Players Lasky, Para- 
; (oust has immediate access to the ie wah Don 
VS, ‘ . : ’ ) 
sas est professional tulent—both ol 
re : 7 
“ stage and radio—many of whom, SOUND: . 
1in weause of New York engagements, | | Under general direction of Allen 
ss nnot be secured by out of town | Manchee, one of the Industry's lead- a 
“§ eenessge te: Rat }ing sound engineers, formerly with nies 
he ommercial studios at all, | Sa Western Mince. aan ; 
oe? Considering the cost of send ng] |ERPI. Mr. Manchee came to West 
— ‘ ° ° J > 2 s ° a - wee « g : 
oe bbe directors to New York for Coast four years ago from Metro- San 
ae selecting casts, cost of transporta- ew ee me ea = Goldwyn-Mayer. PIE el 
tion of talent from and back to : ee ee ee ee ee pee fo ye es ia 
at Wailea war. aE a a TECHNICAL: : 
= Xi ¥ — age — ce pel peony | One of the most modern talking picture studios in the country—built for the purpose. isendiad tw Gace York: wt dite, 
result, uvers ¢ uCTUres WILL ap- |} ——— — : : : ‘ — , : 
de. 4 ‘ t ” Ht he bare ar additi bi tor. Many years’ experience with e 
t \peicanag de spgcdle % , f ees ‘ . TRAINING ADVERTISING, | Paramount, First National, and Uni- 
ich tractor of economy which West} Sound equipment is the latest | HIGHER QUALITY. WITH go ge etnad Mae Alien be Aa peg | POR ORY ty 
lot Coast offers. PR. C. AL Tigh Fidelity Ultra | Q ’ SELLING, CONVEN TIONS, apes " 
he | Violet Recording System. A NEW ECONOMY, SALES PROMOTION, DEALER| EDITING, CUTTING: 4 
| 7 me Pad bl TAO rover ie ts 
ld OWNS MODERN | ‘This is the newest development IN SLIDEFILMS MEETINGS, PRODUCT EX- Under direction of Leonard Weiss, 
= STUDIO BUILDING lin the R. C. A. System of sound PLOLTATION, PROCESS Dk-|formerly with Consolidated Film 
pe poate Se Te ee aes mee The West Coast System of LINEATION, PROPAGANDA, |Industries, Universal, Pathe, and 
be Phe studios were designed andj] recording. It is such an improve- processing sound or silent slide- Senden meseneareny Slee ign 
ver , ' — : PUBLICITY AND INSTITU-]| Paramount. a 
i lt four years ago for West Coast! ment over the other systems that films produces a high degree of nd a a. wae taiite ciiieeeien iid Pal a 
OW nd e uipped tor the production technical quality, each step in TIONAL EXI LOLTATION, eaikedh saambniel a . pe = : 
ha \" sth ace oS 80 , production—creative assistance, Animated _ technical drawings, technical assistan Ss are among the 
Ing pictures along the mos continuity writing, model pos- cartoons. natural color, slow mo.|™0St capable in the commercial 
cal modern lines comparable In every ing, art work, photography, di- ts ; eee: 7. _._| talking picture industry. 
ng \ Hollywood. rection of recording—being un- tion, stop motion, and mie FOSCOpIC | _ a eae i . 
nt —— = " der the direction of experienced photography are at the service of —— 
ia: supervision. the client. pers 
id- This System protects clients ‘i aah 
in getting the greatest possible EXPERIENCED PEOPLE di 
value from slidefilm investment, IN KEY POSITIONS i: >» 
and a production which effectu- : ai 4 
y ally accomplishes its objectives. West Coast is committed to the 
th policy of using salaried staff super- ‘Saag 
- Finany of the major studios in MAKE WIDE RANGE visors which insures a personal in- BT hes 
- | Hiollywood have ordered its instal- terest in the quality of our pic- % 
2X: : ‘ Se oO ¢ OF PRODUCTIONS ere t ‘y A 8) . ) } a 
to I lation. . tures, often not possible when tran- 
es There is a West (oust sound West (Coast is producing talking sient or “free lance” people are 
} truck always avatlable for “sound and silent motion ycetures and em ‘loved tor “duration ot a lob”. 
. * . . . ‘ . ‘ - . | ales é 
on location. istidefilms for purposes of SALES] In this way, clients get the utmost ie 3 
eeemnaseanin in results from the picture invest- i: ¥ 
el: ment made. The West Coast staff Bik eal? 
uA Ix headed-up by people of long ex- ae 
its perience and strone position im the ast 
rs: Industry: F 
OS. 
“—— PRODUCTION: 
_ Personally supervised by H. G. One of our latest type sound cameras 
( hristensen, president and general with Velocilator. 
| manager, West Coast Sound Studios, — = <= ad 
Inc., 25 years’ experience directing es 
Pe Hi H | = e . ‘ 
atest eile "rag Microphone and producing business motion pic- PROJECTION: ae 
— tures for leading American organiza- Projection equipment, sound or ? 
tions. Formerly picture Director for]|silent, slidefilm or motion picture, 
building has ai modern Universal Film Company, and more|both sold and rented to clients for 
ier and fire alarm system, recently, general production manager showings locally or Nationwide. 
=pace to accommodate several | for Jam Handy Studios, Detroit. Practical and economical plans are 
sets at one time. dressine | furnished for efficient showings of 
b Wage iets + SCRIPT AND STORY client’s productions to the public or 
sass 3 price | DEPARTMENT: to special groups. 
construction department Headed-up by Lyne S. Metcalfe,| West Coast Sound Studios, 
$i and large enough for 16 years’ experience as senior through direct control of all equip- 
(ine of any size or type ol scenario writer for Jam Handy Pic-| ment, personnel, and facilities is in 
Phe Company and its clients ture Service, the quality of whose |a position to give highest possible 
; protected by Publie Lia- work is reflected in many outstand-| technical quality with economy and ; : 
i d Workmen's Compensa- ing business pictures of recent | efficiency. 
“Urahnce in connection with = ee ee es 5 
Thon Work. . . Ce 
aw Ideas, Proposals, Plans, and Cost Estimates Furnished ee 
ed MODEL Without Obligation for Motion Picture % 
MENT or Slide Film Productions 
Coast's equipment is of the 
st tvpe— Mitchell cameras, Address— 
ilators. Mole Richardson 
one Booms, ample lighting WEST COAST SOUND STUDIOS, INC. 
ent for larevest sets * fae- ” / . 5 
\- <M eh Bigs | re cal Studios Executive Offices , ees 
} enes, both  incandeseen —— — 
, ] rotary ares. ( for natural 510 West 57th Street 522 West 57th Street | eo 
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ATHLETES WILL 
PAY TRIBUTE TO 
WILLIAMS’ CREAM 


Glastonbury. Conn., Feb. 18 Luimi- 
naries from the baseball field, hockey 
rink, tennis court and squared circle 
will provide the testimonials with 


Williams 


1L000.000 new 


Which J. B 


pects to create 


Company ex 
custoni 
ers for its Luxury shaving cream and 


Aqua Velva during 1957. Lou Gehrig, 


Come to the Packaging Show 
in New York, Pennsylvania Ho- 
tel March 23-26, and see. 
for yourself many of the most 
interesting developments in 
food packaging . . . FOOD 
‘INDUSTRIES, published by Mc- — 
Graw-Hill. 


|Whiskers closely without 


CHANGES CAP 


MBP Misra 


Cork closure long used by Lambert Phar- 
maceutical Co. has been newly replaced 
by this molded cap. 


Little, Big Bill Tilden and 
other sport celebrities will be quoted. 

Meanwhile, “reason-why” copy will 
be put behind Glider, Williams’ new 
brushless cream, Readers of Collier's 
Life and a heavy newspaper list will 
be told that this “new type shaving 
cream Torms a film between razor and 
skin, allowing the razor to cut off 
irritation.” 


Lawson 


Copy for Glider and Aqua Velva 
will be couponed for the reader's con 


venience in asking for samples. 


Psychology of Males 


The use of athletes is based on the 
premise that every man follows some 
sport and that that sport 
is likely to be regarded as an author 
ity on all of the affairs of life, as well 
us his own specialty. 


the star of 


This copy als 
will contain a strong scientific flavor 
however, One typical piece reads: 


“Takes the starch out of whiskers 


say these famous hockey stars.” Con 
tinuing, it refers to “40,0000 wiry 
bristles and tells how Williams 
“twin-action softens outer skin-—wilts 


whiskers down to the base.” 

will run on sports pages 
of leading dailies twice weekly, while 
full pages will run in a magazine list 
which includes Collier's, Esquire, Life, 
The Neu and The 
Bvening Walter 
York, is in 


This copy 


Yorke 
Post. J. 
Company, New 


Naturday 
Thompson 
charge. 


Three Name Ridgway 


Ridgway Co., Inc., St. Louis agency, 


| has been named to handle advertising 


of the following St. Louis companies: 
Flori Pipe Co., manufacturer and job- 
ber of new and used pipe; Walter F. 
Koken & Co., makers of beauty shop 
equipment, and Riverside Mtg. Co. 
maker of chemical 
cleaners. 


was recently made by an outdoor adver- 


tiser. He. decided fo spend almost fen times more 


money for original art work than he usually did. 


The idea behind this revolutionary siep was an 


excellen: one. He was determined fo get maximum 


effectivences out of his posting campaign. To this 


end he had chosen anew but extremely expensive 


process of color photography. Naturally he was 


anxious that this increased original investment 


should not be invalidated Ly indifferent repro- 


duction. Were his reproductions inferior, his ob. 


jective would be defeated. Te protect himself. 
therefore, he decided the Continental Seal of 


Merit should appear on his posters. This seal is 


frue labographic insurance. 


THE SEAL OF LITHOGRAPHIC MERIT 


CONTINENTAL 
LITHO. 
CORP. 


. 


. 


OGR 


‘onti 


APH C 


products for dry | 


| dise 


|ing of the 
|} tion was told last week by Nelson B. 


| movement in his industry.” 


— to Tell 
~ How Film Stars 


| Magazines in 
| Larvex Corporation, New York. 


a 


COLD BACKGROUND FOR WARM PROMOTION 


indhousé 


t 


Transposing the tropical tests made on Westinghouse refrigerators to sales ma 
terial, this new dealer floor display is titled ‘Hell's Kitchen,"’ the same title used 


in an episode of the company’s 


Urges Private 
Brand Drives 
by Retailers 


New 
state 


York, Feb. 16.—National and 
legislation aiming to regulate 
the retail price of branded merchan- 
must result in a greater de- 
velopment of private brands if re-| 
tailers are to cope with the new con- 
ditions facing them, the annual meet- 
National Notion Associa- | 
Miller, merchandise manager of 
Abraham & Straus, Brooklyn. 
“We are standing today at 
brink of another great 
changes,” Mr. Miller 
rules of the game have 
more difficult than ever. The Robin- 
son-Patman Act imposes a number | 
of new rules that we must take into | 
account. The Feld-Crawford Act. in | 
New York State and similar legisla- | 
tion in other states attempt to regu- 
late the retail price of branded mer- 
chandise. 
“We can 
the greater 


the 
series of | 
said. “The | 
been made 


with 
private 


meet this situation 
development of 
brands. Groups. of may get 
together and advertise their own 
brands on a national scale, in order 
to place their products on a more 
competitive basis with the manufac- 
turers. 

“The forward looking owner of a 
national brand will not attempt to | 
this new legislation to narrow | 
retailers’ profits. Rather, he will 
lean over backwards to give his deal- 
long margin to forestall this 


stores 


use 


ers a 


Protect Gowns 


New York, Feb. 18. Jeautiful film 
stars, said to protect their expen-| 
sive wardrobes from the depreda- 


tions of moths by an annual appli- 


1937 in behalf of the} 

Janet Gaynor was given the 
of honor in the new Larvex 
and will be followed by such celebri- 
ties as Joan Bennett, Marion Talley 
and others of equal rank. 

The magazine campaign, featuring 
the slogan, “One Spraying Guards It 
All Year,” will be supplemented by 
newspaper copy in key markets. 
Elaborate window display material 
in full color will catch feminine at- 
tention at the point of sale. 

The magazine list embraces Ameri- 
can Home, Better Homes and Gar- 
dens, Delineator, Good Housekeeping, 
Household, McCall's, Neu 
Pictorial Review, True Story and 
Woman's Home Companion. The 
agency is McCann-Erieckson, and the 
Larvex advertising manager, W. C. 
House. 


post 


series 


Yorker, 


Hatch with Humphrey 
Winfield S. Hatch has been = ap- 
pointed production manager tor H. B 


Humphrey Co., Boston agency 


trailer movie promotion service. 


Jensen to Agency 
Calvert Distillers Corporation 
nounces that William A. Jensen, 
the past two years national 
promotion manager, has transferred 
his activities to Brown & Tarch 
Calvert's agency, to serve in a con 
tact capacity between the agency 
and the advertiser's marketing d 
sion. 


Hartman Gets Whiskies 


L. H. Hartman Co., Ine., has been 
appointed to handle the advertising 


Sdies 


}of Old Crow and Old Hermitage, rye 


ind bourbon whiskies of National 
Distillers Products Corporation, New 
York. This appointment brings th 
total of National Distillers products 


| advertised through Hartman to eight 


’ . ” 
Now “Dun’s Review 
With the February number, Dun & 


Bradstreet, Inc., changed the name 
of the Dun & Bradstreet Month 
Review to Dun's Review. The new 


publication has changed format, en 
larged editorial scope, and increased 
distribution. 


NEW | 
SUPER- 


IMPOSE 
‘STATS! 


UNHEARD-OF! 
GET A SAMPLE! 


APID Copy announces an- 

other genuine advance in 
photostat technique, the Rapid 
Superimposed ‘Stat. Just send 
along your illustration and letter- 
ing separately, and we'll make 
‘stats with the lettering on the 
picture, in reverse or solid tone. 
Never before attempted! A tre- 
mendous saver of time and ma- 
terials! You can scarcely appre- 
ciate this idea's usefulness until 
a Rapid Contact Man gives you 
the story... Do that! Call up 
for a sample! 


GIANT PRINTS 
PHOT 2% TATS 


RAPID 


COPY SERVICE CO. 
SIX BRANCHES 


NEW YORK 
415 Lexington 444 Madison 


VAnderbilt 3-3680 


* 
CLEVELAND 
Ninth-Chester Bldg. 

Main 9335 


oe 
CHICAGO 
110 So. Dearborn 228 No. La Salle 
360 No. Michigan Ave. 


STAte 5977 


F <a, a3 Sete » 5 Wik =) soot mN 
, Ny ‘ eee 8 ‘ _ . . bse gps, 4 ’ 
tf zi f 
| = eS Febt 
. 2 
a. ale ae) ae or eee: eo (i ee en ee OL ee ee ee eee ee 
, e ; de) 
; ee a zs | ae ee 7 5 
“% - y oN : ag = bd i . ‘ = 7 i 
* | : ss 7 e : . is | po 
, i : . — ; | 
‘ ia . < tt ha Y 
Bo é ' 4 ¥ ’ * * et . " t 1 * | 
at > | rs wal Ont Aelgle ttae are a 
J 4 i “ . AO Pe i, ; . oy fa” 
E : & r rs j z é j { it Fe GA od ga ee P alee a 
Bi + See i ss b, ee. ee hae - 
— aa soa . ‘ | | ' ‘ hy bes iy 7 ps eae — ee 
| . =) ae Pe ae ny « | A me 4 3 ‘d + amar w : ‘ Za 
| ng : re ‘oy er : | i ; Po ‘ ‘ a. = 
- | 7 > ioe ” “ietien | = v . %, ™ . “- 
_ : : Bp. ———EEEEEEEEs ‘ ~ {. 8 | the } 
| bi ‘ a oe s Ra a ge : ‘3 : ; ag a’ we, 
: 7 y f m } rt ' . 
| | . ener | BS Bone 
bn “% : Ck: ; | y vie ae i if : % : 
| 7 to wie F ‘ e le ye | on * os, _ { i i - Pt ; 
| ; wed 3 “ | a ee . | ai E ; Face’ ; ‘ 
toe mm” Ti . ry ‘acon ; 4 
tr : a * | | . 4 % 5 Fi 
pat > ad 4 : | | 3 . “ 
seo es | es 24° ot d A 
2 | ‘ : a aie og a q 
= | | ERE ae 
oe a : ches | eles deakasewenans : a et . ~= = = 
Ot Oy | 
| % ai ee 
Phere 
ee : 
Fo pd 
bate ta Med | 
J eee 
ae 
> oe | | 
.. ae | 
_ 2 | 
es ty | 
“s FA ie f 
, ae hae | 
as 
ry ae 
; a ae x 
P: Li 
= P re . 
‘ #3 
» ai, 
“AES +7 Pe 
ie tk 
x Re ae he fr om 3 e r 
Eres 
ee PS 
1 ie Eales LO / { 
etn. : 
=) + : pas 
y if ee 3 . 
Sig its 
eee | 
oer Cc 
sie ee res 
Ripon. eg j 
+ . 
ales ar ® 
iy a | iss 
sg an | 
sie , 
; ae cy og } 
ite besa | f 
Bs ees: | rc 
st Seen 
ee 3) 
acne hee J O 
SBR A 
Bato 
mae on 
Biles ! 
ie” | de 
i 
ae & Wi 
i | 
| 
POON < 
a : 
“i } . 
: ed ‘ 
eee | D ” 
<a | 
" ; 
my ee Po Zs 
= 1a a | 
—_ Sy | 
: om st: 
an io ih “+ 3 
go aaa - 
Cae’: \ ll 
Meh. : 
rey a = : rie 
o : | | 
‘aie FE ga 
pe Se . oe 
* | 
Yn iret . 
ee Pa me ‘“ p< 
ie i 4 Ye ee . 
a9 a we . 7 
a ics ¢ ; a cation of Larvex ll parade through r 
ae ; Ee l le tl g 
,. — Ce eo ray A creas W 
De ~~ oy — ; : AOS: |. ae 
Yao oil Gf ~~) : é be haat. oe 5c RR ia tr 
AER . or . ; PEST By Ae” a An RAR ‘ 
; atk Eye — 49 Oh ee = a 3 2 SR Me ale 
a aa tie Tos Bee ie eee ree W 
J as i uae DUR Bi a ies 
x eee * a bate . a ee ee Ny ae eee hes OTe 
<tr are ee. opie ace ig RSI 052 eg Be 1D ce Sat SRR dh 
‘Soa tie aXe “pe es ea Pi eo ‘ Sap Ys a” eee fa eae 2h 
i its Yi - a . aE eee et SS a ea aera a = *3 p 
Be i | oe al oo | Saas pea oo). — es Bp Pale ee 
ae eee iy a woe ae bie k 4 pucetvten es cai ea ti i aie ee Gb. ae 
he Be ae = > pe tas. 3 ..% o < geeeet ae : ; 
Dan Pay P , | cy en RE? 5 a m © 3 f care 4 — 
| Tae ee 4 a 3 ee ae 
- 4 a4 ] ~% ia . 4 
sia ; : 
2 le t 
hee sae atl s: 
ae. =. ra ; wi: ; 
Dick Fl ea ee E j . 
ie ants? Tis — Pas ¥ ‘ na m ; 
a ' H ; | 
' Se 4 | f > rd 
Be a a i na eae ia Sr sb aca ts a Wes i : Fit) vx ; = i a hy i: : : ——" ene pai ale 
cai he ee SEEVECAN DD, ONTO oe 
iM * ee >. Sena a i‘ : . f nv ‘ pr Basis 
a ete RC OR ME Sai I . = ; ’ CAT. aR 
ee ae a or ie Ae si oP an =o . - : ye Mirae ic a 
<n ees ee ay in 3 es : ee we : ao a TR ee es ea 
: ee ES St ei * ——_ ie ae a % Sia aah + epi ar . 
pages oo Dare Uf da SO 9) ae vf ; yl = 8 bags ri iy atlas ae 2 Beg 
ns AS eet os * ns ; > Soe TC a oe oS ae 
12 os pass gs , i 2 eee ey + é yet i: Apaten ey ae 
vet e t P : 
eae gE ; ; " ; | : ae : : ae : 2 iy teen re ; ; ' 
‘s wee : i Rs Re eG a Salami: ae a a F 
. % _ 
ee rc 
Sal oe ae : 
sti Ps. ey. 
Li iding oS sie 
F oa wr A Rix 
SR eh Sad ate eR =" Sr ep nae ye Ge ap eMC rh oe wy OE ee | MRD) Pi, cum Ree Rang Of is PES en Vee a Pan Ree ee er eRe gy hg eee ee ee 2 | ee ORT ME Se ee a EO, Le eee 
1 RUNES, See aaa Mak Say oa 8 Seen REIN 2 | aes Be Se Sei st eho Cpl oe iy SN Nee Ra nes Bit aae” oi Mi cog? eee | bs ps ieee aN Ree oe OP CS °F 7 ace! Valen ek Cd RT a Pee ea ke /, EBS see Cn Vey ep poate” Cae ce eee 2 
speneed eae a A Pear oe fe Sone ai a ie pes 4) ve ce Hey 2 oe i Seka : i ol - “Ne 2 i Bags: Sy : ane aes Me Oe a olen NS Fe Bact ay < < PRD sary) ee, =e tos Ek en Rs ON oe ies re ; Vis C Pha sates a8) ae aS i aah ioe ae ee bs aay ; ee ae ie an ey Cgc gest 
oe oye Reet ie es = SUP chan ete te Nae. Na ee ot yao AE ech ate Re WOES Be Pers ee ee an ee Cae s oh ote ge Re lace nea a py Apes eee By fo he Jockin 
i pee ioe ee BRIE SSS PRIS: ee east. Sd 2 er tae Pes Wete ne se ee Rec F sa So eg BRN A Sa oi Ao ta Oe en NO A Ra cae Sy eter cdc 
eee Gite ae ll : BET Pe " Poth at AR? ie fa oer ae ee op an ee ek Spe - a B ae ie gat PO SES da cle Ree <a ec hela Se ceres oath 5 : ; vo Bu it, ae Nex Scie 


30 bal 


February 22, 1937 ADVERTISING AGE 39 


— 


EDITORIAL COURAGE 
Lifts Circulation to all-time high 
for Ladies Home |OURNAL 


Net Paid 
For 


January 


n RTICLES such as these de- 
re scribed in the panel on this 
\ page only suggest the Journal and 
ts its editorial courage. 

They are key articles—and the 
P rest of the magazine, in every 
" issue, maintains the key. 

: Journal editors skim the cream 
, from the ablest fiction of the day. 
Journal articles and departments 
on food, fashions, beauty, home 
decorations... the Subdeb page, 
with its vast following of teen- 
age girls...each of these, within 
its sphere, is courageous, original, 
pacemaking. 

These standards—with the 
ability and resources to live up 
to them—are attracting more 
readers with every issue. These 
| | standards, too, add force to the 
| | vital advertising the Journal car- 
| ries—for vital advertising always 
| | gains force when it is associated 
with a vital editorial policy. 

: very copy of the Journal is 
| | paid for in advance by women 
| who want to read it—women at- 
tracted by editorial courage— 
Women who insist on a pace- 


b 
) ° 
) maker, as they set the pace in 
J 7 . . . 
§ their own communities. 
t «a enottt 2 © 
_ the Journal keeps up the pace ane ei 
you see axe urchasé 3 nstead 
’ sta ¥ mes 
reade he ews a Oo 
IN MARCH an article on infantile IN APROL betine Eieaner Roccevelt's zine 08 * st deliver® d now 
paralysis prevention by Paul de autobiography—“The Truth About of have be interested sales 
Kruif, who has won a key position e Me.” When a First Lady writes her life you Wir nal newse” og with 
in the desperate search fora weapon story from the White House, it is hat Jour ompat 
against the plague—he is Secretary unique—it has never been done before. . January: ear, were 
sd ea tay onan bins egy boo No editorial courage to publish it—the sa yary last ¥ P 21% 
* aralysis search. ‘ i Mend : 
y | panett <f Senden in the Merch courage is all in the writing, for Mrs. 


Roosevelt writes with amazing frank- 
ness. It simply takes acknowledged 
leadership to get it. 


Journal will start a new phase of 
= the work—with profoundly encour- 
aging results in sight. 
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PATMAN WOULD 
BAN CONTESTS 
WITH RETAILERS 


Washington, D. C., Feb. 18.—De- 
signed to prevent manufacturers 
from competing with their retail cus- 
tomers, a bill conferring additional 
power on the Federal Trade 
introduced today by 
Wright Patman. 
drastic than 
merely 


Com- 
mission was 
Congressman Con- 
siderably less 
ised, the 


practices 


prom 
measure outlaws 
which are 
garded as commercial 
any manufacturer who follows them 
to any great extent. 

Congressman Patman, 
serts that the 
curb monopolistic uncov- 
ered during his investigation of the 
American Retail Federation and 
chain stores during the 74th Con- 
gress. 

The text of the new bill follows: 

“Section 1. For the purposes of | 
this Act, the word ‘manufacturer’ 
shall be deemed to include 


generally re- 
suicide for 


however, as- 


practices 


a person, 


BACK TO OLD LOVE 


| 


legislation is needed to | 


H. Crawford, president, Wilson 


| Lindsay 
Brothers, Chicago, resigns March | to 
return to his former industrial manage- 
ment and merchandising counsel work 
as an associate of S. D. Leidesdorf & 
Co., Chicago, business management 
set cise 


| partnership, assoc iation, | or 


| tion engaged in 


corpora- 
the production or 


manufacture of commodities, which 
commodities such person, partner- | 
ship, association or corporation is | 
also engaged in offering for sale and | 


selling, in commerce, aS commerce 
is defined in Section 4 of the Fed- 
eral Trade Commission Act, to-wit: 


‘An Act 
Commission, 


a Federal Trade 
to define its powers and 
and for other purposes,’ ap- 
proved September 26, 1914, to whole- 
jobbers or retail dealers 


to create 
duties, 
salers, 

“Customer” Is Defined 


“Section 2. For the purposes of 
this Act, the words ‘customer of such 
manufacturers’ shall be deemed to 
include only a retail dealer who at 
any time already is established in 
the business of offering for sale and 
selling to consumers commodities 
produced or manufactured by such 
manufacturer’ as hereinabove de- 
fined. 

“Section 3. It shall be deemed to 
be an unfair method of competition 
in commerce, within the intent and 
meaning of Section 5 of said Federal 
Trade Commission Act, for a manu- 
facturer, as defined hereinabove, to 
offer for sale and sell at retail to 
consumers any of the commodities 
produced or manufactured by such 
manufacturer, where the effect of so 
offering for sale and selling such 


The Fourth Dimension 
of Advertising Space 


Articles with plenty of bounce, news as fresh as this morning’s 


milk, pictures with what it takes—let those catch your eye when you 
shop for advertising space. Because THEY MAKE READERS **** But 


every page of magazine space has a quantity as well as a quality 


dimension; and if you don’t know what it is, you may buy space that’s 


as flat and undynamic as the paper on the wall. 


Who? What? Where? 


How Many? It was to answer these questions definitely, clearly, 
beyond cavil that the C. C. A. was organized.** * * The Controlled 


Circulation Audit is an independent organization. Its sole duty is to 


analyze, classify and summarize the facts about controlled circulations 


. to do this periodically, impartially, 


completely and clearly 


* OK kk 


The publisher of each magazine listed below can show you C. C. A. 


data about his magazine. And the C. C. A. insignia on his masthead, 


rate 


known value. 


card, and Standard Rate & Data listing is a dependable guide to 


This Advertisement in Behalf of C.C.A. is Sponsored and Paid for by the following C.C.A. Publications 


AGRICULTURAL LEADERS 


HOSPITAL TOPICS & 


DIGEST BUYER 
AIR CONDITIONING combined with INDUSTRIAL EQUIP. 
OIL HEAT MENT NEWS 
AMERICAN DRY CLEANER INDUSTRIAL POWER 


AUTOMATIC HEAT & AIR 
CONDITIONING 


BAKERS REVIEW 
BETTER ROADS 
COMPRESSED AIR 
DRAPERY PROFITS 
DRUG TOPICS 
EARTH MOVER 
ELECTRIC LIGHT & POWER 
ELECTRICAL DEALER 


ELECTRICAL MANUFACTURING 


EXCAVATING 
FLEET OWNER 
GOLFDOM 
GRAPHIC ARTS MONTHLY 


ENGINEER 


MAGAZINE 


INDUSTRY & WELDING 
JOBBER TOPICS 
LIQUOR STORE & 
DISPENSER 
LUBRICATION & 
MAINTENANCE 
MACHINE DESIGN 
MACRAE’S BLUE BOOK 
MEAT 
MEDICAL ECONOMICS 
METAL CLEANING & 
FINISHING 
MILL & FACTORY 


MODERN MACHINE 
SHOP 


MODERN PLASTICS 
NATIONAL JEWELER 
ORAL HYGIENE 
POWER WAGON 
PRINTING INDUSTRY 
PROGRESSIVE GROCER 


RAND MecNALLY 
BANKERS MONTHLY 


RUG PROFITS 

SHOE STYLE DIGEST 
SODA FOUNTAIN 
SUPER SERVICE STATION 
SYNDICATE STORE 


MERCHANDISER 
TIRES 
WOOD PRODUCTS 


approved September 26, 


— 


~ Legislative Box Score 


No. Title Sponsor 

SS Pure Food and Copeland > 
Drug Bill 

H.R. 300 Pure Food and Chapman 
Drug Bill 

S. 100 Fair Trade Enabl- Tydings © 
ing Act 

H. R.1611 Fair Trade Enabl- Miller 
ing Act 

S. 414 Amending Federal Nye, 


Trade Commis- 


sion Act 
Federal) Lea | 
Commis: 


Amending 
Trade 
sion Act 


Status 
Commerce Committee; on Sen. 
ate calendar 
and Foreign Com. 
merce Committee 
Reported favorably by 
ciary Sub-Committee 


Interstate 
Judi- 
Subcommittee hearings com. 


pleted; reported favorably 
to full Judiciary Committee 


King Interstate Commerce Commit. 


tee 


‘Interstate and Foreign 
merce Committee; 
started Feb. 18 


hearings 


Interstate Commerce Commit. 


tee 


Interstate | 
tee 

Committee 

‘Interstate and Foreign 
merce Committee 


| 
| 


iRules Committee 


S. 1077 Amending Federal Wheeler, 
Trade Commis-| Burkley 
sion Act 

S. 856 Truth in Fabrics Capper _ 
Act 

H. R. 238 ‘Textile Industry  Ellenbogen|Labor 
“Little NRA” 

H. R. 3892. Prohibit Monopo-| Wearin 
listic Control of| 
Broadcasting and 
Publishing 

H. Res. 92 Investigation of Al-\Connery _ 

| leged Monopoly) 
in Broadcasting 
H.R. 1619 |Sales and  Con- Chandler 


tracts in Inter- 
State Commerce 
Regulating Sale of| King 
Goods in D. C. 


S. 936 

H. R. 290 |Regulating Sale of|Celler 
tracts, Advertis- 
ing for Bids 

Controlled Produc- 
tion, Retail Dis- 
counts 

‘Prohibiting Mailing| Fulmer | 
of Unsolicited 
Merchandise 


H. R. 31 


H. R. 1575 


H. R. 13 Prohibiting Adver. Culkin i 
tising of Liquor | 

H. R. 3140 Prohibiting Radio Culkin — 
Advertising of 
Liquor 

H. R. 4214 Regulating Sales in Colmer 
Interstate C om- 
merce 


commodities at 
may 


retail to consumers 
be substantially to lessen com- 
petition between such manufacturer 
and his customers, or tend to create 
‘« monopoly in such line of commerce 
or to injure, destroy, or prevent com- 
petition by, a customer or customers 
of such manufacturer, as 
is hereinabove defined. 
“Section 4. The Federal 
Commission is hereby 


customer 
4 
Trade 


empowered 
a" 


and directed to prevent manufactur- os 


ers, as above hereinabove defined, 
from using such unfair method of 
competition, as hereinabove defined, 


in commerce. 


~ |Judiciary — 


Goldsboro 


‘Interstate 

merce Committee 
\District | 
| tee; passed Senate; 


Committee 


in Hous: 


mittee 


'|Postoffice Committee — 


Interstate and Foreign Com- 
merce Committee 

Interstate and Foreign Com- 

| merce Committee 

Interstate and Foreign Com 
merce Committee 


Constant seorch for new 


better methods 
‘is the watchword of pro-. 
gressive food manufactur-— 
rs. Tell them about the — 
advantages of your prod- 
uct, through FOOD INDUS. 


TRIES -—- a bbe by 


McGraw-Hill 


“Section 5. Whenever the Com- 
mission shall have reason to believe 
that any manufacturer is using such 
unfair method of competition, as 
hereinabove defined, and it shall ap- 
pear to the Commission that a pro- 
ceeding by it in respect thereof 
would be to the interest of the 
public, it shall proceed to prevent 
the same in the same manner and by 
the same procedure as provided by 
Section 5 of An Act of Congress, 
1914, entitled 
Federal Trade 
its powers and 

purposes,’ as 


‘An Act to create a 
Commission, to define 
duties, and for other 
amended. 

“The provisions of said Section 5 
and of Sections 9 and 10 of said Act 


as amended, shall apply, for. pur- 
poses of enforcement of the provi- 
sions of this Section. as fully and 


with the effect in law as 
though said Sections were fully and 
literally herein The 
circuit courts of appeals shall have 
the same jurisdiction to review the 
orders of the 
force the 


sane 


incorporated 


and to en- 
and shall review and 
enforce the same, as provided by 
said Section 5. All courts of the 
United States shall have jurisdiction 
to carry out the provisions of See- 
tions 9 and 10 of said Federal Trade 
Commission Act. 
“Section 6. This Act 
effect immediately 


(‘ommission 


sane 


shall take | 


afte its ap- 


. 


‘CHICAGO. 


: 
UDITORIUM 
HOTEL RATES 


Now from $5 


Must think-you can now 
enjoy the comfort and lux 
ury of the Auditorium Hotel 
for as little as $159 a day 
for a room without private 
bath or from $25° a day with 
private bath. A splendid 
location— every conven: 
ience — in an atmosphere 
of luxury at low cost. 


MICHIGAN AVE. AT CONGRESS 


proval.” 


Com- 


Commerce Commit- 


Com- 


and Foreign Com- 


of Columbia Commit- 


'\Banking and Currency Com- 
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aa, 


| eZ ¥ Wife and Rum Corps?” 


n- se 
” é ce ee Say what you will, when adver- 
it iy tisers boost their patronage over 
three hundred percent in six years, 
t- dead against neighboring trends and 
Title suggested by our kindly editor , ‘ ‘ 
of Laughs, Love and Live Stock to de- the tide ot general adversity, some- 
scribe (with fitting modesty) the spec- r . . ‘ 
: tacular position The News and The Jour- body is making good. General Food 
- nal hold in those “key” classifications of . ; 
national advertising — and Beverage advertisers have done 
FOODS, or the Housewives’ Market ; . ‘ 
Basket Brigade. ; that with The News and The Journal 
BEVERAGES, which of course in- = e | 
clude beers, wines and liquors. in Dallas—making these papers 
m- 


‘ Easily the TOP Media 


mi | 
And that. as the chart tells, is being generously modest—-although 
surely we're allowed a little pride in our curves. 
Krom a terrible second in 1931 to a runaway lead in 1936, the 
= linage curve goes rocketing. In any man’s market youd call it 
m- 


A Terrific Six Year Rec- 
ord of Advertising Gains 


Other “general” classifications follow suit—-as shown below. | | | | 
Of course we didn’t do it. You did it, and you and you and you. 1931 '32 = '33 '34 3536 


It’s not the linage we're proud of—it’s our friends and their good will. , 
Foods and Beverages, 1931-1936 

. Showing how bgt of —_ products in The News and es 
Other 1936 Totals with a Story to Tell: until sg Ral a sar cacondn Ue seein saa of the Aha 


other two papers. 


Financial 
Advertising 


News & Journal. 437,730 lines 65.0° 


Automotive 
Advertising 


ines 57.0‘ « 


| NEWS 


News & Journal.776, 
¥ 


492 ] 
TIMES - HERALD Times Herald. . 426,575 lines 31. A Ti Imes Herald. .154,651 lines 23.0% 
JOURNAL 29.4% Dispatch ...... 159.746 lines 11.7, Dispatch ...... 80,821 lines 12.0% 


National ‘Total 
News & 

Journal ... .3,602,373 lines 56.5 % 
Times Herald. 1.953.167 lines 30.6% 
Dispatch ..... 825,287 lines 12.9% 


: 589% 


DISPATCH 
W.7 Ve 


National Foods 

News & Journal. 538.313 lines 55.0% 
Times Herald. .362,264 lines 37.66 
Dispatch ...... 61,634 lines 6.55 


Beer, Wine and Liquor 
Advertising in Dallas Pa- 


pers in 1936 


on nie THe Dattas Morninc News 
Journal ... ’ lines 
ve 951748, | LHE DALLAS (EVENING) JOURNAL 


Herald. ... 


219, 781:.... , Texas’ Major Market Newspapers 


Dispatch. ... 


FEY IE > PI Ty SE 


John B. Woodward, Inc., Representatives 
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| AIR CONDITIONING SALES SANS BRAND O Simplici |tributors of the magazine. 
vais SEX APPE l IN pen imp icity About a year ago, the Kresge eqj 
. tion was first opened to advertising 
on Fashion Pages and units of % inch were sold. Late, 
APPLIAN FS IS augTow ANIC - the maximum space was increased tp C 
io coxamonn | to Advertising ite Sapindss dopuionng alias ec 
‘ —— j S$ Said ——_ 
none — n swine the number of copies ordered by the 
NEEDED: ALLEN ay, | New York, Feb. 16.—Simplicity chains immediately is showing sy). M 
s is ‘ ‘ges Fashion Forecast, now having a cir-|Stantial gains. Kresge managers ex ms? 
4 culation exceeding 8,00€,000 copies| Plained that the magazine had helpeq EX] 
ee ‘ /monthly, is opening all of its col-|move advertised goods other tha “ 
Tells N, Y, Sales Executives j/umns to advertising, it was an- | PaTIOrRS, and thus general store sales , 
: 2 /nounced today by Simplicity Publica-| Were higher. — = 
No Saturation Point Exists | tions, Inc., New York. | Pattern-making and printing plants 
The Simplicity magazine was orig- | are located at Niles, Mich. ; New Yor! 
; inally issued to help promote the sale | "eadquarters are at 419 Fourth ave : 
aie New York, Feb. 16.—The satura- /of patterns at retail. Stores bought I’red G. Nelson is advertising direc ti 
. tion point for electrical appliances | the magazine to give to customers in- | and Franklin Bruck Advertising C Saal 
is apparently never reached, A. E. . ‘ }asmuch as home sewing requires not | Poration, promotion and advertising mee 
Allen, vice-president in charge of John Pauling, vice-president, Minneapolis-Honeywell Regulator Co., Minneapolis, only patterns but also piece goods | Counsel. ' 
merchandising, Westinghouse Elec- points to one of the series of advertisements to be used in the oe age Se eae and notions, involving considerable ; mes 
tric & Manufacturing Co. told the campaign which will be aise a jy os ag conditioning to the public | dollar volume, nF _ Toronto Agency Named eae 
Sales Executives Club yesterday. | Pattern sales of the Simplicity National Life Assurance Company oe 
He cited the situation in electric] ae |company are currently greater than| 6° Cannan hemes rahe oe ee ne * 
irons, Which have been on the mar-| Who constitute a highly sales con- Triplewear to Newman 48,000,000 per year in the Simplicity, Baxter and Eastman, Ltd., Toronto, Clul 
ket for 30 years, and by 1926]scious group and do a fine job, ac- Triplewear Brake Linings Corpora- Du Barry and Pictorial Review lines.|/¢, direct its advertising. H. R Salt 
reached a 95 per cent saturation| cording to Mr. Allen, is that of find-|tjon, Paterson, N. J., has placed its| The magazine features fashion “fore-| Bain, Toronto mining broker, recent \ 
point. In that year 3 million irons|ing a diversification of products for) advertising account with Newman| casts” especially designed for various|ly acquired control of the company i 
were manufactured, while in 1936,|them to sell the year-round. Associates, New York. Trade papers|/ markets, coming out in six separate —————-- pre 
‘¢ years later, the sales amounted endian ‘Ce Seikinn ion direct mail wine be used, econ po gens l geety each im- Starts U. 4 Campaign ry 
to 3,765,000 irons. , —— seascsna Daas . Masons Remedies, Ltd., Toronto, Fink 
This was ascribed by Mr. Allen Back of all these factors in os MacGlashan Changes Department Stores Distribute maker of tonics, has begun its first Syri 
to the increasing number ot wired|tributing electrical merchandise is/ 7, © MacGlashan, formerly with campaign in the United States with a si 
homes, replacement purchases and|the public utility, which in every|the Charles Daniel Frey Company, Independent department stores, | program over Station WSYR, Syra- \dy 
the desire for newer items. merely | Case takes new devices and pioneers/has joined the Chicago office of and Woolworth, Murphy, Kress and | cuse, N. Y., twice daily, five days a sain’ 
because they are different in ap- their introduction to the public. Be-| Fletcher & Ellis, Inc. Kresge chains are the principal dis- | week. hic 
ae pearance, ginning with the electric iron and . 
as Electrical appliances must have going through the various items, 
+ ite “sex appeal,” he asserted, and there-| they are now most active in promot- 


y i. » “ P j yr > se i “* ves ¢t rater 
fore women must be consulted in|imgs the use of ranges and wate 


advance before manufacturing be- | heaters, he added. _ 

gins. Mr. Allen mentioned that last From the standpoint of the utility, 
week 22 editors of women’s publica- these two devices present ideal load. | 
tions participated in a 2-day confer-| building possibilities, since the an- | 
ence at the company’s Mansfield} "al consumption of current by an 
plant, in an effort to pre-determine electric range would be equivalent | 
the suitability of prospective items, | tO that of six refrigerators. | 


Uses Jobber Distributors 


Discussing problems of electrical U G di g 
appliance merchandising, he stated rges roun in 
that Westinghouse follows the job-|4 Ad ti 1 

ber distributor method of moving 1n ver 1S1ng 
merchandise rather than the direct. : : 

During the past 10 years the busi- for Technicians 
ness of distributors has undergone 
a radical change, inasmuch as mer- 
chandise items such as radio, elec- 
tric refrigerators and other appli- 
ances have bulked increasingly, so 
that today they approximate 40 per 
cent of the average jobber’s volume. 

As factors in distribution of elec- 
trical merchandise Mr. Allen ranked 
the department store first. This 
type of outlet seldom needs educa- 


New York, Feb. 16.--There is prob- 
ably no more important job to be 
done in the field of industrial adver- 
tising than that of converting tech- | 
nical men to an industry of the | 
worth of advertising and sales pro.- | 
motion, H. M. Shackleford, vice 
pesident in charge of sales promo. | 
tion, Johns-Manville Sales Corpora- | 
tion in how to popularize or mer- tion, told members of the Technical | 
chandise appliances, he said, and in| Publicity Association at the Ark 
fact often knows more about how wright Club last night. 
to merchandise them than the men In thinking of the heavy industries, | 
who are selling the articles to them, |™M®". Shackleford said, one must first | 

The furniture store has taken on|t#kKe cognizance of the personnel of | 
an increasing importance in recent|the industry. Because of tempera- | 
years, he continued. Electrical re-| ment and schooling, many of these | 


frigerators, washing machines. and|™men too often look askance at pro | 


more recently ranges are tempting | ™otion, 
more and more furniture merchants “If we were to call a spade a 
into establishing electrical depart-|Spade, we must admit that the dur- 
ments, he declared. able goods industries are too nearly 
devoid of merchandising sense,” he 
said. “This is not a condemnation, | 
The principal problem with re-| but a mere statement of a_ fact | 
spect to electric specialty dealers,| which must be recognized.” 


Must Find Diversification 


What is your dealer distribution 
in CHICAGO?» . 2.2.0.0... 


We'll take any grocery or drug product of 


merit and get you COMPLETE DISTRIBU- 


TION ... sample every home . . . Contact 


and sell your retailers . . . And we'll do it 


so fast that it will sweep the town off its 


feet! This isn’t a claim... it’s a PROMISE 


| 
and need not be confined to Chicago alone. | 
| 


“| see MAXWELL HOUSE has decided to 
BIG 4 ADVERTISING CARRIERS buy THIS WEEK’ and get BOTH’ 


742-44 S. WABASH AVENUE—CHICAGO 


Central Zone Division of 


ADVERTISING DISTRIBUTORS OF AMERICA, Ine. | 
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Oct. 11-15—Direct Mail Advertising | 
Association annual convention, Hotel 


(Coming iss GIGAR LIGHTERS 
| Conventions FOR MOTORISTS 


Select Metropolitan 
T. J. McEvoy, Ridgewood, N. J., 


| 


: ; /book publisher, has appointed Metro- | 

». Mareh 23-26 — American Manage- politan Advertising Co.. New York, | 60 AUTOMATIC 
: Association annual Packaging|to handle its advertising. The | 

. wyposition, at Hotel Pennsylvania,|agency has also been retained by | 

ti New York. Inter-County Mortgage Corporation, | pipes 

' \larch 30-—-Export Managers Club | Jamaica, N. Y., and Budget Homes, 
: New York anniversary meeting,| Forest Hills, N. Y. Casco Announces New Cam- 


iW Pennsylvania, New York. =~ avant 
10-22—-World Two-Way Trade Open Omaha Agency 
Fa Port Authority Bldg... New) The firm of Cole, Benner and Asso- 


paign at Accessories Show 


york City. |ciates, with offices in the Insurance 
-15—Lithographers National | Building ; maha, has been organ- “a * " . 
i) 11 ) gral @ someone | Building at O gage Page st: ae Bi ; Chicago, Feb. 17.—Adapting the 
\ssociation annual convention, White ized to specialize in general adver- prnroncte tient bier ada: ores 
o autehur Springs, W. Va. | tising and sales analyses. Richard Sar NORE principle made famous »V 
 \tay 17-19 — Southern Newspaper | Cole is president and Van Wyck the Toastmaster to automobile dash 
me , = . ' | > 2» wire "Oat ay ‘jgar ig are loan >)» te 
mblishers Association annual con- | Benner vice-president. board cigar lighters, Casco Products 
asian Hotel Arlington Hot ———— Corporation, Bridgeport, Conn., took 
ie ; ; ‘“ ” advantage of the mid-winter show of 
y Springs, Ark, Postpone “Week . sathcinacapeliessjal 
9.47 Panific ah hal the Automobile Accessories Associa 
: eng i fore pices sto Life Insurance Week has been |tion at the Stevens Hotel to announce | 
0, Clubs Association annual convention, | postponed to May 17-22 so that it nce tices 1 — 
R Salt Lake City, Utah. will not coincide with ceremonies | ®* wena aevertions ee 
t \ug. 23-27-— Photographers’ Asso-|attendant on the coronation of King| trough Ferry-Hanly Company, New| 


iation of America annual conven-|George VI. The week had_ been York. . 
nu. Stevens Hotel, Chicago. scheduled for May 11-17. To be advertised as “the cigar | 
Sept. 13-16— Annual convention, | ea lighter that does your thinking for | 
. ° ° , 9 Youn ifiesc > ‘ivor 
Financial Advertisers Association, Magro to Airline you,” the Casco notifies the drive: 
st Svracuse, N. Y. that it is ready for duty by popping 


Psp Rae Pe Gow John L. Magro, formerly assistant 

23-25 — National Industrial | aqyertising manager of the William 

a- \dvertisers Association annual COn-| Jameson Co., has joined American 

Edgewater Beach Hotel,| Airlines, Inc., New York, to handle 
|display material. 


cut of its orifice when it 
certain temperature. 
operation, it is asserted, will make a 
Valuable contribution to safety by 


Ser 
Sept. 


reaches a 


da vention, 


‘*hicago. 


) en be 
Mo go to town 


; A good magazine campaign can chalk up sales for you. 

r Ditto, a good newspaper campaign. But the fastest (and 
thriftiest) way to “go to town” is to buy THIS WEEK, 
/ 


and get BOTH: 
a 


B.A FIRST-CLASS MAGAZINE 


with 
Bx NEWSPAPER SALES PUNCH 


Circulation? Over 4,700,000 families ... but 21 great 
metropolitan newspapers concentrate that in their key 
markets to cover an average of 1 in every 3% efamilies. 
* Color? Less than '4¢ per family buys a rich full color page 
that will rank with any on your schedule... yet, with news- 
paper flexibility, this color ad can change its local copy to 
fit each city. * Contents? THIS WEEK’s first-run magazine 


fiction and articles interest every member of the family... 


yet, as part of the local newspaper, its ads are shopped thru 
more carefully by the reader, accepted more readily by 


the retailer. 


Put THIS WEEK on your schedule, and watch how «two 


can work as cheaply as one”! 


“THIS WEER” MAGAZINE 


This automatic | 


CROWN JEWELS FOR 


CORONATION TIE-UP 


Replicas of the jewels surrounding the forthcoming coronation of King George 
VI are being used by Hickok Mfg. Company in this display to promote its new 
line of coronation jewelry, braces and garters. 


allowing the 
ol his 
road, 


devote all 
hazards of the 


motorist to 
attention to 


Merchandising the Campaign 
Few of the innumerable gadgets | 
displayed at the A. A. A. show are | 
given benefit of national advertising, | 


,and the jobbers displayed keen inter- 


| however, 
| tiser was indicated by the ingenious 


est in proofs of the copy which | 
formed a prominent part of the Casco 
display. They were told that The 
tmerican Weekly, Collier's, Life and 
Saturday Evening Post will carry the 
story to the car owner. 

That the automobile accessory field, | 
should be a heavier adver- | 


instruments displayed by 223 exhibi- 


tors, including some 5,000 items 
which are not included on the car 
as standard equipment, but which 
render veoman aid to the motor- 


ist, particularly in emergencies. R. 
G. Ames, manager of the exposition, 
estimated that more than $2,000,000 
will be spent during the show, this | 


| sum representing but a small frac- | 


tion of the total which motorists | 
will invest during the spring and) 
summer. 


Other Motoring Aids 


Do-Ray Lamp Company, Chicago, is | 
offering a new fog lamp which it 
claims permits safe driving at reason- 
able speed during the thickest 
weather. Amber lights and special 
lenses enable the emergency light to 
penetrate the fog for 10 feet or more 
The new lamp sells for only a few 
dollars, 

Lyons Chain Company displayed a 
new heater, resembling a_ railroad 
lantern, which may be suspended be- 
neath the hood of a car, not only 
insuring quick starting, but prevent- | 


ing battery failure, frozen radiators, 
cil dilution, gas wastage and motor 
wear, 

Central Die Casting Company, orig- 


,}inator of the meter parking device, 


which is proving popular in many 
municipalities, was at the show with 
the latest devices in the way of so)v- 
ing the motorist’s parking problem, 
while aiding the city to swell its 
exchequer, 


Easy on Ears 


Several horn manufacturers turned 


| up with two-toned instruments which 


spare the ears of the city pedestrian 
with a dulcet request for room, while 
roaring a warning out where the 
cows and chickens roam the cross- 
roads. A single button control effects 
the transformation. 

Streamline tag frames, a new chain 
repair link, and handy luggage racks 
ot pressed steel which may be at- 
tached or removed in five minutes 
were other new offerings at the show. 

Needs of trailer travelers caused 
more interest in displays of such 
every-day necessities as flashlights 
dust cloths, canned grease for lubri- 


| cating the hitch, polish, batteries and 
other impedimenta. 


Another similar show, under aus- 
pices of the Automotive Accessories 
Manutacturers’ Association, will be 
held at the Hotel Edison, New York, 
Feb. 28-March 5, for the benefit of 
Eastern dealers. 


Emde Joins A. P. A. 


Charles Emde has been appointed 
advertising director of the American 
Press Association, national  repre- 
sentative for country newspapers. 
He formerly was assistant to the ad- 
vertising director of the Nei York 
Times. 


to them 


National 


Representatives, 
Edward Petry & Co., 


9 a 
wer 
To sell by radio, Mr. Adver- 
tiser, you must take a tip from 
the ski jumper. 


ience a show that keeps them sitting on 
the edges of their chairs. 


power to reach out to them under all 
conditions. 

In short, use the power and clear 
channel coverage of 50,000 watt WSM, 
the station that sells with Showmanship 

. and sells the fastest growing market 
in America. 


Owned and operated by The National Life & Accident Insurance Co., Ine. 


Give your aud- 


And give it 


over a station which has the 
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ee LIGHTING PLAN 
me =—«OF THEATER IN 
OUTDOOR DEBUT 


Thyratron System Employed in 
Bakery Sign 


Sa 
ae Joplin, Mo., Feb. 18.—Exemplify- 
F ing one of the first applications of 
eee the new Thyratron lighting control 
w 


developed by General Electric Com- 
pany, Junge Baking Company has 
erected a novel outdoor sign on a 
space south of its main plant here. | 
The advertisement is strictly of an | 
institutional nature, consisting of a 
landscape scene, in which all of the! 
lighting changes of a full day are re- | 
produced in two minutes. 

The Thyratron control consists of 
a reactor method of dimming, which 
results both in economy and unusual | 
effects by employing mercury vapor | 
and standard rectifier tubes to re- | 
duce current consumption, instead | 
of merely placing resistance enough 
in the circuit to cut down the amount 
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| “FROM NIGHT TO DAY DISPLAYED IN NEW OUTDOOR SIGN 


of light. Thus a dimming of 50 per; 


cent actually reduces cost of current 
to that extent. 


Designed for Theaters 


The Thyratron control has been 
employed widely in theatrical light- 
ing, but is finding its way into out- 
door advertising for the first time.| | 
The Civie Opera building in Chicago] | 
was one of the first theaters to use 
it. The Metropolitan Opera in New 
York and some of the auditoriums in 
Rockefeller Center now employ it. 

The new Junge sign depicts a land- 
with several houses in the 
background, a bakery truck and a 


scape, 


a, 


Be TE 
EER Sa 5k 


Organized less than a year ago, the Post- 
Intelligencer’s Homemakers Club now has. in 
excess of 15,000 registered members. More than 
6,000 of these interested women crowded Seattle’s 
Civic Auditorium to its capacity last month to 
attend one of the frequent ‘‘parties’’ sponsored 
by this newspaper. 


Such crowds, representative of Seattle's 
buying power, are yours through the ever-read- 
able, instructive and entertaining pages of 


Seattle’s morning newspaper, steadily advancing 
in circulation and in advertising linage. 


Represented Nationally by Hearst International Advertising Service 
Rodney E. Boone, General Manager 


Stockholders © 
Approve Sale 
of Delineator 


New York Feb. 16.—Stockholders 
of The Butterick Company, Inc., yes 
|} terday ratified the sale of Delineato, 
Magazine to the Hearst-owned jr. 
torial Review. 
| The two magazines will be merged 
with the May, 1937, issue under the 
title Pictorial Review combined th 
| Delineator with a total circulation of 
more than 3,000,000. The deal was 
arranged last week by executives of 
both publications. 


Lighting changes of a full day are produced in two minutes through the new Thyraton 
lighting control developed by General Electric Co. Junge Baking Co., Joplin, Mo., 
sponsored this inaugural sign. 


sleigh in the foreground. The truck | 
and the name of the company sur- | 
mounting the structure are the only | 
commercial touches. 


7 OF 


The sign utilizes 27 250-watt bulbs. 


To Start Sunday Paper 
John Sullivan, press agent of Goy- 
j}ernor George H. Earle of Pennsy!- 
vania, will start publication of a new 


| fect. 
| ous combinations, cause evening and 
davlight effects. 


Three colors, blue. white and amber | 
when | 


are alternated. The blue, 
dimmed, produces a deep night ef- 
The white and amber, in vari- | 


The light changes | 
are automatic, depicting the cycle of 


Sunday paper in Harrisburg, Feb. 14 


G. LaMar Daniels is business man- 
ager. Harry Peterman and_ Joe 


Snavely will be the advertising rep- 
resentatives, 
Corozone Appoints 
The Corozone Air Conditioning 


light of a full day in two minutes. | 
This feature is adjustable, and the | 
changing colors of Mother Nature | : 
: es" " ih wees ennher yp | CO handle its account. 
ey a spread over a greater Or) manufactures domestic 
lesser period. 


Corporation, Cleveland, has ap 
pointed Bayless-Kerr Co., Cleveland 
The company 
and commer: 


'cial humidifiers, coolers and_ joniz 
Action Adds to Effect ers. 
Both the truck <« the sleigh | ° 
Poi in the cho Pel My — WQXR Raises Rates I 
6 } | WQXR, New York’s only high: 


action, the horse stepping out at a/fqgelity station, operating at 1550 


lively gait while the driver cracks | kjlocyeles, has made its first increas 

his whip. The bakery truck appears in rates. effective Feb. 15. The basi 

in the “morning.” while the sleigh|hour rate for evening time has been 

appears only in the “evening.” The|raised from $150 to $250. 

beauty of the scene is enhanced by | aaaieemaanaenel 

the lights which appear in the houses | Hohl Retained 
Louis V. Hohl, publishers’ 


as twilight falls and by the evening | repre 


star Which makes its appearance! sentative. has been retained as East 
shortly after. ern representative of Western Fw 
Five annual changes of scene are! nifure Retailing, Los Angeles. 


planned by the baking company. The 


park accommodating the sign is 
being landscaped and an_ electric 


fountain will be added. The Thyra- 
tron system of playing vari-colored 
lights on the bubbling waters will be 
employed. Macpherson Outdoor Ad- 
vertising Company handled the in- 
stallation. 


An Asset to the Graphic Arts 
Professions-Nationally Used 

3 Grades - Light-Medium and 
Heavy-}$2% Per Gal Post Paid 
S.S.RUBBER CEMENT G@ 
3438 NO HALSTED ST 
CHICAGO LL 


saci - 5 


ay 


é BONE MEOR Ww NE . , 
A Cl GRUTRIAYCRYE 


—Nrrck forwa rd tn Seattle 
with the Forward Marching 


Seattie Post: Intelligencer 


| 64 grades and sizes of paper, science’'s 
| most nearly ideal lights, special equip- 
| ment, plus intense specialization— 
| these make R. C. S. photo prints the 
most nearly exact duplicates obtainable. 
Why accept less? These cost no more! 
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For the Good of All Advertising 


The Second Annual Advertising Age essay contest for 


| ) students in high schools and colleges is now under way. A total 
te of $1,000 in prizes and two all-expense trips to New York will 
be awarded by Advertising Age to those students who write the 
or best essays of 1,000 words or less on “How Advertising Benefits 


r the Consumer.” 


The contest will be widely publicized among students and 
- educators, and among the general public. Although it is 
~ sponsored and paid for entirely by Advertising Age, it is in a 
very real sense a non-commercial enterprise. No effort of any 
™ kind will be made by Advertising Age to involve the compe- 


as tition in either advertising or circulation promotion. 


Advertising Age 1s sponsoring this Second Annual Compe- 
x tition, just as it sponsored the first competition last year, solely 
- because it believes that public education, and particularly the 
education of students, on the functions and value of advertising 
is one of the vital needs of the advertising world. 


Others in the advertising field, both individuals and organ- 
izations, have done good work in public education. But the 
task is far from finished, and Advertising Age presents its 
student essay competition to the field as its own contribution 
to the good of all advertising. 


On this basis we invite the support and co-operation of all 
factors in the far-flung field of advertising. 


ADVERTISING AGE 


The National Newspaper of Advertising 


New York e Chicago e Los Angeles e SanFrancisco e Atlanta 
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Delicacies of 
World Offered 


Coast Visitors 


Angeles, Feb. 18. 
use of color and bleed pages in a | 
larger list of magazines, many new | 
and striking photographs, and one 
entirely new approach feature the} 
spring campaign of the All-Year Club 
of Southern California, just launched 
through Lord & Thomas. 

While successful appeals of the 
past are retained, the new campaign 
strikes a new note by reciting a long 
list of the native dishes which await 
attention of the gourmet. 

Entitled, “How to have Vaca- | 
tion and eat it one advertise- | 
ment describes the glories of abalone | 
steak, tiny west cheri- 
moya, fresh figs in green al- 
monds, boysen berries, zuccini and 
other indigenous not to men- 
tion many of the foreign delicacies | 
which may be found nowhere 
This list includes Hawaiian pili and 
poi, Spanish tamales and chili con | 
queso, Russian shashlick, Chinese po 
po and kidney flowers and Japanese | 
sukiyaki. 

Southern 
als in 1936 


Los Increased | 


yout 


too,” 


coast oysters, 


cream, 


foods, 


else. | 


arriv- 
cent 


tourist 
19.5 per 


ADVANGE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


California 
showed a 


)and 


Advertising Ideas At 


Grade 


APPETITE APPEAL 


How TO HAVE YOUR VACATION 


AND EAT IT ‘Too! 


SOUTHERN CALIFORNIA 


A new note in the expanded advertising 
efforts of the All-Year Club of Southern 
California is recitation of a long list of 
native dishes, aimed to attract gourmets. 


gain over 1935, the higher figure 
being 1,517,864, sufficient proof of the 
effectiveness of the advertising. 

On the new schedule 
weeklies—Collier’s, Life, 
News-Week, The New Yorker, 
Saturday Evening Post and Time 
14 monthlies—-Atlantic Monthly, 
Cosmopolitan, Esquire, Fortune, 
Teacher, Harpers Magazine, 
Harper's Bazaar, Instructor, National 
Review of Reviews, Scrib- 
Town and Country, Travel, and 


are seven 
Literary Di- 
gest, 


Geographic, 
ner’s, 


Voguc. The Pacific Northwest edi- 
tion of Sunset is also used. 


Take to Child Design 
The “By Children, For Children” | 
fabric design movement inaugurated | 
by True Story last November has | 
earned acceptance in 184 retail out: | 
lets in 125 key cities, which featured | 
specially-designed fabrics in sales in 
the last three months. 


A Premium 


The advertising business will 
always be a competition of 
ideas. The increased volume of 
advertising in all its forms 
puts more of a premium than 
ever on originality. That’s why 
I am always on the lookout for 
talent in any form—a 
writer with a new copy slant, 
an artist with a new technique, 
a radio writer with an original 
program idea, or a premium 
with fresh consumer appeal. 

All of the good advertising 
agencies render routine service 
that is satisfactory to their 
clients. We all have competent 
research men. Most of us have 
had practical merchandising | é 
experience. We know how to 
buy space to the best advan- 
tage for the client. But it’s the 
original thinking that someone 
does on the sidelines that gives 
the client’s advertising the 
greatest consumer interest at 
the lowest cost. That’s true of 
all forms of publication adver- 
tising. It’s true of radio and 
it’s true of premium selling. 

It was not so many vears ago 
that a copy man came to me 
with an advertising idea which 
in a few months’ time devel- 
oped from scratch into an ac- 


count that spent $250,000 a 
vear. This man had what it 
takes. 


Another advertiser came 
along with an idea he wanted 
to test for $1500—all the 
money he had. That became a 
national account in ninety days 
and spent $400,000 in the fol- 
lowing ten months. This man’s 
ideas were so original and yet 
so practical that today he is 


known as one of the highest 
paid copywriters in America— 


and deserves to be. 


\of today? 
copy- | 


Now where is this new gen- 
eration of advertising men? 
Where is the Claude Hopkins 
I believe he is work- 
ing in some. out-of-the-way 
place, in some job where he 
doesn’t have the opportunity to 
show his real ability. He may 
be in some agency, or on the 
staff of some newspaper or— 
radio station; he may be a free 
lance artist, a short story 
writer. 

Every practical agency man 
will agree with me that it is| 


— 


- Getting Personal 


| 
| 
| 
} 


sasier to sell an idea than to/| 


produce one. 
actually have more prospective 
accounts than active accounts. 


That is why I am just as much | 
knowing where | 


interested in 


That is why we! 


this adv ertising genius is avail- | 


able as I am in having men to| 


solicit prospective business. 
The two go hand in 
Check what I have 
any advertiser you 


know, and 


he will tell vou that the idea 


is of first importance. 

I don’t care how unimportant | 
or unfinished your idea may be, 
providing only that it’s an idea. 


one who thinks well enough of | 
it to buy it. So I need, too, | 


men who know how to pr Tie 
an advertising plan to an ad-| 


vertiser. 

A friend of mine has agreed 
to serve our mutual interests. 
If you cannot call on him per- 
sonally, write him at this ad- | 


dress : F. H. Pulfer, Bankers | 
Building, 105 W. Adams st., 
Chicago. (Adv.) 


hand. | 
said with 


| 
| 
| 
The next step is to find some- | 


Roger E. Davis, of the New York Evening Post, was married in 
Yonkers to Marjory Burt Brophy. . . A. B. Schillin, head of the Schil- 
lin Advertising Corporation, New York, accompanied by Hy Levy, of the 
Newark agency off that name and Henry Wolf, president of Wolf cos- 


metic stores, took off last week for Havana and Panama... 
The Marne] Restaurant is doing a booming business since it dis- 
covered a new drink, introduced therein by Otis Kenyon, treasurer, 


Kenyon & Eckhart. He calls it the Mighty Oak, 
one of his many startling discoveries in Cuba. 
is an essential ingredient... 


and says it was only 
Strangely, Rum Siboney 


high-salaried 
Graham, who is 
Columbia 


Publication of 
E. (Crackers) 
Plain Dealer, 


men’s hames always includes Sterling 
advertising director of the Cleveland 


also a University alumnus. 


Louis G. Dutton, in the Conventional Black, was married Feb. 20 to 


LADIES WIN FOR WURLITZER 


L 


During an informal moment at the recent Rudolph Wurlitzer Co. annual banquet 
at DeKalb, Ill., the candid cameraman catches Ruth Mathews, (left) Wurlitzer 
advertising department; Helen Wing, Needham, Louis & Brorby, Inc., Chicago, 
and Margie McLeod, Chicago representative, Musical Trades and Musical 
America. 

Elizabeth Archibald, daughter of Drew Archibald, who is in charge of 
Seagram's southern territory. Lou is with Young & Rubicam, in the 
merchandising and research department. . . 


Visitors to the McGraw-Hill hobby show are 
around. Some of the exhibits are photographs by L. V. Burton, Food 
Industries; water colors by Mr. Burton, also Paul Montgomery, 
Business Week; an impressive collection by J. A. Lucas, of the art de- 
partment, including pen-and-ink drawings, color and stereo photography 
and X-ray photography. Phil Swain, Power, has made a 5x7 view 
camera and a boring post and tool for lathe, all with his own hands. 
D. J. McGrath made the steamship models, and the model boat and en- 
gine are by George Wells of the illustration department. Alec Baird, 
of B.P.LC., contributed a number of oils and water colors, among them 
the interesting “Portrait in Oil of a Nun.” Keith Henney, of 
Electronics, did a group of ‘“‘Low Key" portraits, and K. H. Condit, 
American Machinist, is represented by a collection of his pastels. 

M. M. Swartz, of Prentice-Hall, Inc., and Henry Sell, of the Blaker 
Advertising Agency, addressed the class in advertising sponsored by the 
Advertising Women of New York Feb. 2. .. 


coming from miles 


Larchmont wedding Feb. 6 were Nan 
who is with Ruthrauff & Ryan, 


Principal performers in a 
Chase Goldsmith and John Gordon, 3d, 


eG. ss 
E. R. Chapman, g. m. of the Journal, Flint, Mich., was jubilant at 
the Inland Daily gathering in Chicago last week. His paper’s circula- 


tion reached an all-time peak, 57,000, during the G-M strike. Settle- 
ment of the controversy has brought his advertising back to “normal,” 


he said. 


Melvin N. Taylor, a. m., Daily Herald, Merrill, Wis., is the author 
of the article, “Ten Million Dollar Fox Tale,” 
which appeared recently in The Saturday Evening 
Post. 

Philadelphia Club of Advertising Women has 
named Elsie Weaver, of Thomas M. Royal & Co., 
to take charge of Gypsy Czardas, the club’s annual 
dinner dance to take place March 5. 


Among those appointed trustees of the Great 
Lakes Exposition this year in Cleveland are Allen 
L. Billingsley, president, Fuller & Smith & Ross, 
Inc.; Chas. F. McCahill, v.p. and g. m., Cleveland | 
News: John §S. McCarrens, v.p., Cleveland Plain | 
Dealer Publishing Co.; John T. Melink, g2g.b.m., 
Scripps-Howard Newspapers of Ohio; Herman 
Stein, Stein Advertising Agency; John A. Zimmer, 


Elsie Weaver 


v.p., and treasurer, Packer Advertising Corporation; H. K. Carpenter, 
v.p. and g.m., WHIX; J. F. Patt, v._p. and g.m.. WGAR;: John A. Penton, 
chairman, and Charles J. Stark, president, Penton Publishing Co.: 


M. F. Rubin, president. WJAY, and V. H. Pribble, manager WTAM.. . 
Governor Wilbur L. Cross, of Connecticut, was made an honorary 
life member of the New Haven Advertising Club Feb. 15... 
Henry T. Stanton, vice-president in charge of the Chicago office 
of J. Walter Thompson Company, has sailed for Hawaii to see 
ft all of the things they say about it are true. Mrs. Stanton went along 


as chaperone. .. A couple of young Chicago advertising folks have de- 
cided they can’t get along without each other. The girl: Janet Fargo, 
who had a brief career as receptionist for Needham, Louis & Brorby; 
the boy: Buckingham Willcox Gunn, of the radio department of J. Wal- 
ter Thompson Company. The date has not been set... 


E. R. Shaw, publisher of Plant Engineering, 
long treasurer of the Audit Bureau of Circulations, 


Power Chicago, and 


is back on the job 


after a bitter battle with the flu. . .H. J. Gilhofer, Western manager for 
the National Outdoor Advertising Bureau, hasn't yet returned to his 
office, but has exchanged the hospital for home in his lone siege of 
illness. 


| through 


| 


|has appointed J. M. 
‘handle advertising and 


| past 


More Accuracy 7 
in Advertising 
Noted by B.B.B. 


New York, Feb. 16.—Acceleratioy 
of the trend “toward more accurat: 
confidence-building advertising, faj, 
not only to consumers but also to 
competitors,” was noted during the 
year, according to the an 
report of the Merchandise Section 
of the Better Business Bureau 
New York City, Inc., released toda 

“The factors making for this 
trend have gathering streneth 
many vears,” the report 
stated, “under the inspiration of 
leaders in business and in govern 
ment. The urge for a deeper and 
broader appreciation of sound prin. 
ciples in advertising and selling jis 
the cumulative’ result of sound 
thinking and planning for the col. 
lective customer interest by for 
ward-looking men and women in 
business.” 

Among the activities 
by the Bureau were disposition of 
13.141 complaints and inquiries re- 
ceived from consumers, retailers, 
wholesalers and publishers; co-op- 
eration with the Federal Trade Com- 
mission in the form of facts sub- 
mitted from the Bureau's files and 
facts filed with the Commission for 
investigation and action; and pre- 


been 


enumerated 


| sentation of facts to the district at- 


torney’s office which resulted in a 
number of convictions for false ad- 


| vertising. 


. 

Appoints J. M. Mathes 
The United States Finishing Co. 
Mathes, Inc., to 
merchandis- 
The Vitalized process, a crease- 
resistant finish, will be merchandised 
to the consumer by means of an 
identifying seal and hang tag. Trade 
papers and general magazines will 
be used, 


ing. 


7 COLLEGE 
MEN SPEND 
$2,713,000 
for Overcoats! 


—and advertisers who use the 23 
Major College Newspapers sell 
most of the coats in this CONCEN- 
TRATED college market! These 
progressive publications present a 
scientific analysis of Major College 
buying power in a survey, ‘7 Keys 


' to An 80-Million-Dollar Market.” 
| Write for your copy- 
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8,162,15SO womn? & 


—THE BIGGEST CIRCULATION IN AMERICA! 


7 @ HOW MANY? 8,162,150 women—every month! 


@ WHO? .... Women...women...women! Women with personal and 
household money to spend. Women who are BUYING 
when they get their magazine (distribution is AT POINT 
OF SALE). 


What have you got to sell these 8 million potential cus- 


@ WHERE?.... In every leading trading center in America. 
) 

) tomers? Here’s your market! 

! 

3 


1 | 817, of our circulation is in the 995 “key” cities 
where over 70%, of the retail sales are made. 


: 


SIMPLICITY PUBLICATIONS 


e 419 FOURTH AVE., NEW YORK CITY 


-—~SIMPLICITY FASHION FORECAST Distributed through ... 


DEPARTMENT STORES and DRY 


DU BARRY FASHION FORECAST GOODS STORES and F. W. WOOL- 
WORTH CO. S. S. KRESGE €O. 


PICTORIAL FASHION FORECAST S. H. KRESS & CO. G. C. MURPHY CO. 


“CUARANTEED monthly circulation. Figures from Price, Waterhouse & Co., C.P.A. 


ec 


i) 
7 ; 
1 || 
') 
s 
n re 
iT « 
y ’ 
oS is 
Pe a 
d _— = 
ae 
— 
l- , Es peed 3 
Ss Soe _ Gan: a, . Tae aD. oS eae ae eS i eraeg eee eae Ps Bere ee a . ag by a i a, - " - iby ere, ed 7 a eras =38 1 Wee pea 4 
d a a ee ag BP Tl iad A ee weer 4 pre ees eee me ry sa - , aos Re p Se i A ea “a al . ieee 7 elie ea + 
"A a a : ae tone ™ . ee 7 a ws weaeees -'F ys 2 ; ] ‘ % * le A. al sf : a 4 as bry " 4 g 
rst x Bie Se. = . oe ee a a Pa ee 7. . a af lhe Se Fis Wea, Va ene le: ee aware . ee ts re ei = . : nae ‘“ ee ue - aa 
f Ae eat’? i os it *. <) Jat ee oy ee . ea) § a8 ce. kaa ‘a ‘ ae ie Ay ie ; 5 ee. 4 Res ey 
] q a  geieg ga 4 re <i ig SE , - Pe ly Les MS ve Seer es Fe aa, oes eee e fae Gal y oS Ba, aie) a tee >a a 
’ SE a at Vee 3) -_ > <a , , ot ce Q ad 3 Pee tina’, ti eget: ee ae ee ee, it - $55 oe ae 
. , ? Z ia, | ee ea : a oe ca em a ae 5p calla : ? —- Beek Peo aaa = ae 4 
| » wage i. a pase) a x Sree ee Reece gee. " s ie ae ol ns ere im oe 4 
aes P ie en a i 6 ? oe fe) * Pes; 4 Sea» Pe oe eee Sain s ee , =? - = a es oat a 7 - . >. Le er 4a 
n Sere 3.5 tee tee ig 4 *" bret eee : eo. yam " gees p —— _ 2 = i +. ~ : a a "7 
. > ee: rs wail Pig . pet ei ae ss x r F . sa Se Lae 4 ree oe rene + os ia 2 \ iS ? : a ‘i = a “: ii 7 “i ee gion 
: Nea be Pag "? ot: a “ Sin a. 4 ee 5k ane pues =. > St 3 ee. * i ie 3 ee ab" : 
4 « ca To ee - t ‘ia 4 ae 2 € —* mm % hess Ree te “Seas . ~ ae a ‘ Pr a nee Ke ’ Peto > a Cee rae ahs 
, 5 t + SC we ie aed SX, J “4 ' Saw _ ne ee. Aree % wt — " By cag © - " x heeetes - oak i ue SS ¥ ee “ en ’ 
d Pre, giz vr ’ “oes . 3 ~ . 7 i eo & | & om Sony bt ge a7 ve" ae ye 4 ms i we 3 gi 3 He. z ine wi, Se ‘ 
<i th i 2 ‘ot 7 a * bor q J x —— _* e a 4 Pome ‘= sat dD ow Oe d 
: i evens oe ea a “ie Bins, ’ ; a 3 ais: ay ie #& , Ses o E ch, Re — eee ye 
if —-. : Sats Se e AES a. — om, 7 : 9 ahaa %, % 4 a ai 2 Zz 2 rs * ‘ Bue 
? met a at eee : ae e ‘ sitiaiea © é — ny . ‘ 7 _ ae ae a , , , 4 avi 
2 get RF Saale : ‘ : . : 1% - ; , Z ca § "eg : : we t ats Ae R ; ~ = 
* a aad ee, eae 7 Ee. wi : . Soe ae x ~ ? e : BAS 4 be 3. tags - . s > « Pita a ae ae ee REN . ~*~ Se 
. “ * $n, . a _ 1° <g e HOE dian” eine Se haa hs, a. ay x ies, in Sie eT Uae 4 Be an y : Pater; ne, cs : Ay ai a 
zt p ae a; Oe ack % 4 eet Oe es, : r, 4 \ ae ; y ha - % 5 * ¥ 
: 4 , oy Sa re «Res oi eae Eee , oxi ’ . a ae Rez) F Pr ty * ‘ j ‘ i 
>, aii aio = Sa We a t Me Ee. i. rie La - 3, ‘ hee . v “ os _ . oy . = , eee = we - i x aa 
ye ee es pear tae eno ‘ cane y . ee, 3 . E in’ z 2 a beat i ms , ail 7 9 A S eye so os Et 2 ~ ‘ 
ag ie | ae gat  o pti, te Sie pret . ee a. ¢ a - J z ees. >: ere ak 4) ‘ Sa Pra: , sd 2 aa A SS a ad a 6 _ ee 2% pn ee > 
hs ae ie Ae os a. es * BEE 5 cea eo _ . Ps cae + PN ERS _ . oe i ‘ "Sed r f ree as § ay le : oy ‘gilt pone 
a srt pe fas 5 ie, er bese & a i ho SR * ae ee Sele Pn ae, YY » id] a - oF my r 3 & 
‘ ES ee er sc: eT ie 7a ioe Bs . é/ hes eS. Bra Ce : : a « & ; <i pee. ena: 
)- ge ‘ eee, Si oe . Sea ee” i * 4 7 ee - ' re Un is 3 NOL a LT - 1 ea A a ot eles 
re aay OF a : faeoe ». jeg ec cts oa Cam eS Mey 4j ‘si mm Ue , Te eae x, ES Pe Siw Ne vt <a % : % aac = 
a § As i i eae ra ee At i eh en el ae ot ae Ne , it Sint ee 
> ae eet eee 9 nee i eee A Stale aes  aalliant ESS ie Be Ab eee ine 4a cis | ‘ na aaa , F me i. aie - " a a a ore! 
Pe pte ae i es Ne an i: es eee Seay ie," ie © me hae ese tS “f , “i ‘ P ag Ree 4 My gs % as + " a a * 
2. a het 3 Se oe Pe see ae i — . ~~” Ry . ro 
iy a as Bs es Yee Ba ee a ! b j Sa ia , ' 1 - Sree i ¥ ie al rie re 
t- ie k Cee eomeerrsy. me _ i a j Sr cae . eS —— pet ae cal ne _ = 
a pe a hy , "ae as x ae 2, * ai , es oy ch a ee Loe : i yee eas A “ , yee = UP pay ‘ be Vo tf. Stig r Sa es : f 
‘ oy ye eee ae ti 3 ae ma 2 — Dot) 2 a ae Sea: eS OT EP er | “* f ea ae ' ‘ ‘ 
a aa ee eae ‘  & . SL a a P ee ee 4 eee eS ee Hos. i ‘ Ag eee phe: ‘ 
\- a” aes oe); uF P&S Paz Por ee ge ee ete OS. Se A ee ee le a Sh. gp aa 
a ae a cose, 2 Aa wt oo ee ees | See! Sm tran = Se a _— ef: fy eee ay, aes “acai is a ¥ ace 2. Bake : .. 3 
Re ee Eg Ry ee Seen ee Lae ae MR me ot ; sa BS ys Bes aad IP 2 1, Sa, as 7 m3 
a ie A ae eee ; «hh re Te ae cs SS ete Tate Lm eee i Se a in Sete ucaeee : a 
ba % < 7 ee 7: Sr aa bx B5) rag a e# ae Pea ee 7 ry: = ¥ BPs ms oe i and i 1 iy 2 yy alae eos eae 3 i oe ar ~s Bs 7 is ae He os: "4 . - ier a TN fe . Ts ipsa OTA, = ite ey ny 7 * vv : 
3 Vee: gee Nay MBL am alee Es ee a, ) oa e a "ge as ge me ae . Joie 7 7 i * ae etc 2 cee’ how? aaron bts vin A ee. aa ae oe Se, a ee 3S Sec! a. iy a ons 
a SRM a a ih I lo RS RS Lg ok eee Bee, ts sy occas! aioe Se. eee “ae ee yi sc 34-9 PSs a i ‘ Fae 
ae ie . , : ane ; : ; 2 : 3 : * Bal 
; 7 Smet i a 
() 7 a 
0 \ 
; be 
S- . 
a 
e- —— 
“d St i cial : 
in F 
le . et | 
1] Nie: | a 
a 
+. * Fi . 
ee : 
. z 
Me era 
B F 4 
Veer 
eee: | 
a 
co le 
oe a 
i. at 
i oe 
6 ; 
waa re 
_*% 
fo ae 
. ? ~ 
i = hs , 
2 ay icra oneal 
oe a 
i 
oe ee 
ene 
et) 
ae 
ee F t 
ba 
ae < 
She 
ide x? 
Bi. 
Os 
ss 
a a 
Bed . 
a 
oa 
ty Pe a 
ee Nh ay ; 
’ ~ a 
‘ ans a 4 
‘ a . 
a 
ey ‘ ; 
aa 
9 ee wae 
a ' any 
i — 
¢€ eee: 9 
ae on 
a = * 
a ciek 
5 ae 
~ ee 
; & 
: — 
Pied a 
"Abe 
eo 
‘ PO 7 
eH: 
“ieee 
: - ae 
. as 
ae vad 
a E 
2 "a 
a 5 
4 ; 
g 4 
7 ; 
hi . 
Bs, 
i seats £ : 
te hs 
8 ed 
‘ eee 
ee 
: 4 OP 
Be me 
ur, tae 
: le Ae a a: 
ee eRe | hs 
pan 4 & ; . s ge: ‘ i es eee: 
. es ae : y } 4 ‘ t io ah ty +) . Me Pee: > 
Cay ates : cee : 4 f : e.3 ers ‘ WS et oa : aeyre Y ; Tae 4)" > “ te aap SS eres dle is ae SE, = iia’ eS ere hy ie ae Me. Te ay 
nh GE Ap tee ined emis eal wie oot Cy NS Aeon ay 2S Sate ie Siam We “ aie rat hae Elid Sr aes hy oe ike eh aa oo Be i say es an aca ip Mec: Ri geome Cas ic Soma Perse it Cr MS yc! ey aS. <i ices ee Sameer. 2) in 
‘ airng Sheet , eee ae Me ye tad See Mywihas, | ye Oe Eee ee Far Ce We eee eee RE a ee a SL og yok ae ERR Le a geeng ty dts pS NEO Ryne LMS ol, ERY SR RADE ing ak OL Put as fe or ee ce ae | RM SN les me eee pee Sigs 
ed é ei ait vs pet ils eet Lg Ss ep as she ages ee 4 ay us xt ee a Ta ee See es spatial ee Ret eee CE cts ie, Hie 29-59 hie uA is 1 ners Gah MEME sea ies pea eae Ss Sane spe’! age aeeee a ee 
SS etdee gah poe tat eda OY ACRE Emcee Gy «a amie 9 Te Tae AB as CIS buch 0S SR een oN CG = Eee a 7. on A a Aan i cS cle TE es Re ry a oa REPO SY SOE RA is ERT oT ee ea ree ate ay (|S 
Mivie epee CO arto tage em Te SS aN hes Maia ah Se MORO RRA di age ARP aD SORE Mama SRE aa Ea eR pr ea RC ak! te" 5 alee mabe Ed Spee 
peginege SSR ed SE ae LP Fes es Sa yee ET Se ae a a at gant eg ed eh neg RR eo) bina F pais “ayaa aN OD ES ah PR Bhd a As." hee ete We temee eye 8S, ae en ge Fic ius 2 AE TSE ee 1S EN eg ot aaa aes ae ae Reid os os 
1) ee i eae ae Sane @ a A EINE BO ie 04 Se i toca ay ‘ De heer s pete oe fe sae 58 Aer “ght pea eae einits al ee iter es rag Ae 3 a Le es Se» ees oe sy ai 8 REE VS so OS eee po Ai Poe 
it 48 s ges eS URE sees Bb Keep ed a ‘a “agrees ee oe ee “a ie Wa SD 5 Ba Rb aes aaa ee 3 esis ics bite Bea. ae dats Hope Be te! Sima tk fk Ea iri aay ey § Eee Sa ~ Bo Ne a os ae eS: a 
Bee aay 2S eRaeae| ean caste we rt Sates a 20h ; a ‘e aes See ys eS oie eer NS =a he inh i, \fapten ieee rgk tach see ao ‘ bi str Soe ane ORE i ER tec? Sek a Eagan 


Net oy eames 


oe ee 
eGo Tee 
‘ * 
tig 


48 


ADVERTISING AGE 


February 22, 1937 


Earnings of 
Advertisers 


General Tire and Rubber Company 
shows net profit of $1,291,011 for the 
fiscal year ended Nov. 30, 1936. Sales 
amounted to $17,909,886, a gain of 
15.5 per cent over $15,501,999. 


v v v 
P. Lorillard Company in 1936 en- 
joyed its largest earnings since 1932. 
Net income for the year totaled 
$3,517,849, against $3,053,709 in 1935 
and $4,556,052 in 1982. 


> = 

Profits of Household Finance Cor- 
poration and subsidiaries, totaling 
$5,268,285, reached an all-time peak 
in 1936. This sum compares with 
$4,203,926 in 1935. The company’s 
loan account expanded about 25 per 
cent in 1936. 


The report of Deere & Co. and sub- 
sidiaries, for the year ended Oct. 31, 
shows net income of $11,601,306, 
against $6,105,452 in 1935. 


, FF ¥ 
United Fruit Company and _ sub- 
sidiaries, for the year ended Jan. 2, 
1937, show net income of $14,176,995, 
compared with $10,359,222 in the 
year ended Jan. 4, 1936. 


ee 
The report of Jewel Tea Com- 
pany, Inc., for the year ended Jan. 2, 


shows consolidated net income of 
$1,794,101, for the year ended Dec. 
28, 1935, net income amounted to 


$1,536,186. Net sales were $20,762,- 
707, against $18,804,498 in the pre- 
vious year. 


.s 2 

The preliminary report of Radio 
Corporation of America and subsidi- 
aries for the year ended Dec. 31, 
1936, reveals estimated net profit of 
$6,100,000. In 1935 actual net profit 
was $5,126,000. Gross income from 
all sources was $101,850,000, against 
$89,228,900. 


? £9 

Net income of Hygrade Sylvania 
Corporation in 1936 was $1,034,736, 
an increase of $257,886, or 33 per 
cent over 1935. Sales volume _ in- 
creased 29 per cent, from $7,915,989 
in 1935, to $10,234,322 in 1936. 


7+ 2? FF 
United States Tobacco Company 
in 1936 established an all-time high 
for earnings. Net income amounted 
to $4,235,863, a gain of 17.8 per cent 
over 1935. The gain was more than 
three times as great as the increase 
in snuff consumption, and 10 times 
as large as the gain in use of manu- 
factured tobacco. In 1936 snuff pro- 
duction rose 5.6 per cent, while 
manufactured tobacco output in- 

creased 1.7 per cent. 


vvweey 
Net operating profit of Canada 
Dry Ginger Ale, Inc. (Delaware) and 
subsidiary companies in the quarter 
ended Dec. 31, 1936, amounted to 
$128,779, contrasting with a loss of 
$51,564 for the like period of 1935. 


+ 


v 
The preliminary report of the Illi- 


nois Central System for the vear 
ended Dec. 31, 1936. shows net in- 
come of $764,743. the largest since 


1930, and comparing with net loss of 
$9,932,399 in 1935. 


CENTRAL 
LOCATION 


COMFORT 
SERVICE 


MODERATE 
COST 


This fine hotel features every 
advantage at exceptionally low 
cost. Entirely fireproof, with 
steam heat for chilly nights, 
El Comodoro offers a comtort- 
economy combination thet = 
truly rere 


250 ROOMS mat fea WITH BATH 


€L COMODORO 


JOSEPH H ADAMS Mowe 
QGORNER Sw. 2na & FIRS’ St 5m 


Astrology Magazine 
International Astrology Magazine, 
New York, two months old, will ac- 
cept advertising and has issued a 
rate card. 
D. Minard Shaw is advertising 
director. Offices are at 122 EF. 42nd st. 


Kies in New Post 
John H. Kies has joined the Chi- 
cago office of Campbell-Ewald Co. He 
was formerly assistant art director 
of Lord & Thomas, Chicago. 


Tate with Don Lee 
Marshall P. Tate has joined the 
sales department of Don Lee Broad- 
casting System, Los Angeles. He was 
fomnerly in the advertising depart- 
ment of the Los Angeles Times and 
Eraminer. 


| 
| 
| 
| 


2 NEW MANAGERS 


James G. Allio (left), city circulation man- 
ager of the Indianapolis Times, has been 
named circulation manager. J. Wayne 
Eldredge (right), has been named Salt 
Lake City office manager of Bryant Griffith 
& Brunson, Inc., newspaper representative. 


Now a Rotary 
Printing Press 


for Only $9.95 


18.—A small 


Chicago, Feb. 
printing sold $9.95 
has been perfected by the Chicago 
Print-O-Press Company, which  as- 
serts that the new device is a preci 
sion-built reproducer of all business 
forms. 

The press prints from post- 
| card size up to full letter size, and 
according to the manufacturer, 
| makes possible typeless reproduction 
of letters, illustrations, charts, price 


rotary 


press to be for 


hew 


centers. 


—~-and that is the 


| 


ee 
lists, 
forms. 

Patents have been applied for on 
the construction principle, said by 
the company to be revolutionary j), 
many respects. The new presg jg 
portable, weighing 10 to 12 pounds. 
Even the office boy can operate the 


maps or any other business 


| press, the sponsors say. 


IN LOS ANGELES 


—-definitely the second largest auto- 
mobile manufacturing area in America, 
approximately 200,000 motor cars and 
trucks will be produced this year. 


The workers who make these cars will be 
paid close to $7,000,000 in wages,—not 
including unknown thousands more to 
affiliated industries here. 


Each year sees Los Angeles stride forward 
as one of the Nation's great industrial 


The newspaper advertiser who must reach 
economically the greatest part of this 
fertile and ‘able-to-buy” market invariably 
selects the West's Largest Daily as his 
Number One paper in this area. 


LOS ANGELES EVENING 


HERALD~éxpress 


NATIONAL REPRESENTATIVES 


PAUL BLOCK AND ASSOCIATES 


Two Seem B &S§ 


Old Medford Rum Distillery, Ine. 
Wakefield, Mass., has named Bey. 
nett & Snow, Inc., Boston, to hand| 


a hewspaper and trade paper cam 
paign. Lustre Life Products (» 
Somerville, Mass., maker of Lustre 


Life polishes for automotive anq 
aeronautical trade also has nameq 
Bennett & Snow for a magazine anq 


direct mail campaign 


Feb! 
en 
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GAN COMPANIES 
REPORTS SHOW 
R-P ACT EFFECT 


»itinued from Page 6) 
peen based on a broad view of offer- 
ing its produets on an equal basis to 
=: ving sizes of customers, so far 
as is compatible with the Robinson- 
atman Act. 
Company Officials realized that 
the new policy would result in 
mailer earnings than could have 


var 


been assured through firm adher- 
ence to previous prices, though the 
record-breaking volume of business 
in 1936 served as an offset to this 
effect. 

The threat of potential or actual 
competition, through the entrance 
of Owens-Illinois Glass and Crown 
Cork & Seal Company into the can 
producing field, may have been a 
factor in the decision of the two 
leading companies to initiate the 
new policies. The newcomers are 
expected to concern’ themselves 
principally with the beer can mar- 
ket. 


Buys Wyoming Daily 
Alfred Hill has purchased the 
Tribune, Cheyenne, Wyo., from Wil- 
liam E. Deming. 


NEW ALL-TIME 
PEAK SEEN FOR 
BUYING POWER 


(Continued from Page 1) 

high minimum wage is the best pos- 
sible insurance against labor trouble 
and that American industry seems 
to be bent on taking out policies of 
this nature. 

“For 22 years a high minimum 
wage has been a guiding principle 
with me in dealing with employes,” 


Mr. Ford continued. “I established 
a $5 daily minimum back in 1914. 
“Today the minimum is $6, which 
I understand the rest of the auto- 
mobile industry is approaching.” 


Ford Sales Respond 


Far from disheartened by his tem- 
porary eclipse by two of his chief 
rivals, Mr. Ford told I. N. 8S. that 
he is getting his share of the busi- 
ness—in other words, the rising 
wage tide is helping him, as well as 
every other manufacturer who has 
a worthy product to offer. 

Buick advertising will also be re- 
sumed immediately, with copy ap- 
pearing Sunday, Feb. 21 in a long 
list of newspapers through Arthur 
Kudner, Inc. Magazine advertising 


Well, how do 
1 look ? 
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That merciless mirror, Media Records, re- 
flects THE CALL-BULLETIN thusly: TOILET 
REQUISITE ADVERTISING ... more than 
twice the volume carried by any other San 
Francisco daily newspaper! We'll be glad |~ 
to introduce you to a lot of women you 
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CALL n sellit—in volume! 


ape 


o™ 
Just as you should — 
like one of the 
“beauty-ad" women in 


THE CALL-BULLETIN 
\ - 


Ce 
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hy 


RCULATION IN NORTHERN CALIFORNIA 


Frank Coutant, American Marketing As- 
sociation president and research director, 
Pedler & Ryan, New York, joins Brown 
& Tarcher, Inc., New York, March 1}, as 
vice-president and marketing counsel. 


will be placed as rapidly as closing 
dates can be met. 

Kudner will also resume placement 
of copy for the Fisher body division 
of General Motors at once. 

R. H. Grant, vice-president of Gen- 
eral Motors, told ADVERTISING AGE to- 
day that the company regarded im- 
mediate resumption of newspaper ad- 
vertising as of paramount impor- 
tance and that each division has been 
instructed to concentrate on this fea- 
ture. 

“During the strike many of our 
dealers did not run entirely out of 
cars,” he said. “However, nearly all 
ran out of certain models and some 
dealers ran out of all. 

“Our first production will be 
needed to restock our dealers and 
the next will be required to fill un- 
filled orders. Consequently it is im- 
portant that our advertising be so 
timed that it will indicate to the pub- 
lic that we have cars for sale.” 

Innumerable individual examples 
of the new partnership between 
capital and labor were reported this 
week. Murray Corporation of Amer- 
ica, Detroit body builder, announced 
an increase of 15 cents an hour in 
minimum pay to 75 cents an hour 
for men and 65 cents for women. 
This step followed a_ substantial 
raise in pay announced by Chrysler 
Corporation. 


Briggs Joins Parade 


Briggs Manufacturing Company, 
also of Detroit, fell into line with a 
wage boost of undisclosed amount, 
with 27,000 workers the  benefi- 
ciaries. The tire field joined the 
parade when both Goodyear and 
Firestone added $300,000 and $200,- 
000, respectively, to annual wages 
of workers in Los Angeles plants. 

At East St. Louis, the Aluminum 
Ore Company, which raised wages 
last fall, decided it could do better 
and added 55 cents a day to the re- 
muneration of 1,500 men, for an an- 
nual increase of $250,000. 


Member Station 
Columbia Broadcasting System 


NASHVILLE 


WLAC 


5,000 WATTS | 
ih. BRO. 


Paul H. Raymer Co., 
National Representatives 
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Student Copy 
Test Is Staged 
by Pall Mall 


(Continued from Page 1) 
carry the copy in some 25 cities, 
covering larger markets on the Atlan- 
tic seaboard from Boston to Miami, 
and extending westward to Chicago 
and Duluth. 

The Princeton University offer was 
contained in a 500-line advertisement, 
part of a six-insertion schedule to be 
run during the three weeks until 
March 6, the closing date for student- 
prepared copy. 

Originality, sincerity, truthfulness 
and advertising value are given as 
the guiding points in making the 
awards for undergraduate copy-writ- 
ing. Booklets on Pall Mall cigarettes 
to aid the amateur writers are made 
available at the offices of the news- 
paper and at tobacco shops in Prince- 
ton. 


How Would They Do It? 


Pall Mall’s purpose in making the 
offer, Louis H. Lee, advertising man- 
ager, said today, is to see how college 
men advertise cigarettes to them- 
selves. Princeton was selected be- 
cause it is in a small town where 
results can be checked, and also for 
its proximity to New York, permit- 
ting close contact with the progress 
of the promotion, he explained. 

Compton Advertising, Inc., is the 
agency. 


costs . .  imereases profits. 
Specific examples of how this 
applies to the food business 
appear regularly in FOOD IN- 
DUSTRIES. published by Mc: 


RETAIL LINEAGE 
GAIN FOR YEAR 
HITS NEW HIGH 


Chicago, Feb. 19.—Despite unsea- 
sonably mild weather in some sections 
of the country, retail display adver- 
tising in newspapers for this year 
through Feb. 13, is 5.6 per cent ahead 
of the corresponding period of last 
year, according to the ADVERTISING 
AGE Index of Retail Activity. 

This Index, which tabulates retail 
display advertising in all newspapers 
in 74 major cities, shows a total of 
108,139,140 lines of retail display for 
the year through Feb. 13, against 
102,446,810 lines for the correspond- 
ing period of last year, a gain of 
5,692,330 lines. 

For the seven days ended Feb. 13, 
newspapers in these cities carried 
17,632,400 lines of retail display, 
against 16,497,850 lines in the corres: 
ponding week of 1936, making a gain 
of 1,134,550 lines or 6.9 per cent. 

At this time last year the country 
had experienced several weeks of 
severe cold weather and snow which 
stimulated retail purchasing of neces- 
sity items. Considering that point 
along with reductions incident to 
floods and strikes, retail trade is 
showing decided strength this year 
Gains have been made in each of the 
past six weeks, as the following table 
of gain or loss for each weekly 
period shows: 


gemmaty 8 once —5.8 
January 9 +8.5 
January 16 +4.0 
SMMURTY BS wi ciss vimanas + 4.2 
January 30 .. + 5.8 
February 6 5 hog nteveus ae See 8% + 8.5 
| ga! re. eae + 6.9 


Individual tabulations for each of 
the 74 major cities used as the basis 
for this Index, appear elsewhere on 
this page. 


Name Huber & Creeden 


Advertising of Coughlin & Co., Bos- 
ton, liquor wholesalers, has been 
placed with Huber & Creeden, Boston. 
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Index of Retail Activity in 74 Important 


Markets 


Based on total retail advertising volume in all newspapers in each city. 
f Ci ‘opyright, 1937, by hanes Publications, Inc.) 


% Gain > Gain 
7-Week 7-Week 7-Week or Loss or Loss 
Period Period Period 1937 1937 Week Week % Gai; 
Ended Ended Ended over ove! Ended Ended or 
City Fe b. 16,1935 Feb. 15, 1936 Feb. 13, 1937 1935 1936 Feb. 15,1936 Feb. 13, 1937 Logs 
Akron, O. .. 1,829,265 1,783,712 1,877,564 + 2.6 5.3 310,779 332,192 +65 
Altoona, Pa. 732,704 703,822 772,359 + 5.4 +9.7 106,659 125,916 T 18.) 
Atlanta, Ge. .isss>s 1,469,090 1,642,018 1,686,584 +14.8 +2.7 290,080 306,856 +55 
Baltimore, Md. 2,329,796 2,338,678 2,524,667 +8.4 +7.9 313,867 363,293 + 15.7 
Birmingham, Ala. 1,106,042 1,138,382 1,442,896 +30.5 + 26.7 178,668 239,778 +349 
Boston, Mass. ..... 2,645,338 2,367,493 2,497,016 —5.6 +5.5 347,486 352,815 +13 
Bridgeport, Conn. 868,062 899,304 894,852 +3.1 —0.5 137,788 140,532 +2 
Bugaic, NN. Zscavss 1,703,604 1,610,526 1,875,286 +10.1 +416.4 274,092 324,646 +184 
Camden, N. J....... 425,887 464,537 505,610 +18.7 +8.8 77,875 70,905 —8,4 
Cedar Rapids, Ia....... 493,892 459,270 535,444 +8.4 +16.6 49,490 76,818 +55) 
Chattanooga, Tenn. ~ 853,008 766,563 744,041 —12.8 —2.9 116,200 102,929 = 
Chicago, Ill. ......... 3,284,237 3,309,971 3,696,524 +12.6 +11.7 538,28 621,698 +15.5 
Cincinnati, O. ........ 1,884,524 1,843,130 1,8: —1.6 +0.7 281,369 368,930 +31) 
Cleveland, O. 2,130,699 2,227,307 2, +11.6 + 6.8 324,679 355,310 +94 
PA Oe cs ekicce  ceebee . Weekes i . =eeeueg tr es 237,330 240,513 +13 
Dallas, Tex. 2,090,115 2,496,796 2,399,852 +14.8 2.0 357,213 370,606 
2 a : ear 1,651,288 1,525,678 1 631,966 —1.2 +6.9 213,234 259,070 
Eee VOr, COI. 660265 oe 1,235,200 1,199,133 1,202,405 —2.7 +2.7 170,205 177,720 
Des Moines, Ia........ 768,169 736,627 771,728 +0.5 + 4.8 116,772 149,879 
Detroit, Mich. ........ 2,324,714 2,406, = 2,566,554 +10.4 + 6.6 346,243 387,780 
7 a.) rae ~ 791,994 767,242 956,346 +20.8 + 24.6 121,184 163,646 
Evansville, Ind. 1,407,784 1,489°373 1,119,860 —20.5 —23.8 273,616 171,038 
Fall River, Mass.. 388,914 409,080 406,955 +4.6 —0.5 66,558 68,934 
Pint, Michi cscecacss; 990,878 1,069,922 934,010 —5.7 —12.7 146,902 123,788 
og A ee 583,870 607,389 819,167 + 40.3 +34.9 89,613 143,894 
Grand Rapids, Mich.... 975,546 988,848 1,215,298 + 24.6 + 22.9 138,488 192,738 
Greenville, B. C........ 636,944 563,898 750,415 +17.8 +33.1 114,786 106,462 
Houston, Tex. ....... 1,542,912 1,563,114 1,809,598 +17.3 + 15.8 238,336 283,010 
Jersey City, N. J...... 267,685 273,746 270,539 +1.1 —1.2 38,877 36,513 
Kansas City, Kans..... 246,918 254,723 311,864 + 26.3 22.4 36,561 45,101 
Knoxville, Tenn. ..... 937,045 1,071,812 1,066,002 +13.8 —0.6 174,524 160,664 —1! 
Little Rock, Ark...... 1,037,722 1,043,980 1,055,386 +1.7 +1.1 161,462 150,654 —6,7 
Los Angeles, Calif..... © ssesss 2,968,992 3,056,508 és 2.9 509,867 523,398 +2.7 
Bo: 0 1,210,370 1,176,952 1,118,782 —7.6 —4.9 161,112 162,526 +09 
Manchester, N. H...... 392,336 394,602 386,442 —1.5 —2.1 64,392 56,124 —12.9 
Memphis, Tenn. ...... 1,269,058 1,318,580 1,245,736 —i,8 —6,.5 208,376 168,602 —1i9. 
Milwaukee, Wis. ...... 1,387,580 1,379,793 2,039,118 + 46.9 + 47.8 269,341 337,203 + 25.2 
Minneapolis, Minn. 1,751,727 1,831,591 1,927,807 +10.1 +5.3 226,903 242,929 +7165 
Nashville, Tenn. ...... 845,040 785,330 784,252 —7.2 —0.1 128,436 111,678 —13.1 
New Bedford, Mass.... 360,164 414,862 415,674 +15.4 +0.2 63,462 64,946 my 
New Haven, Conn......  ...... 1,285,254 1,257,063 pre —2.2 174,818 159,642 —8.7 
New Orleans, La....... 2,127,701 2,438,789 2,429,224 + 14.2 —0.4 418,128 253,797 -39.3 
meow tork, MN. Yi....-. 7,010,744 7,580,736 8,042,062 +14.7 + 6.1 1,182,634 1,322,530 +118 
Brooklyn, N. Y........ 837,005 807,459 899,584 + 7.5 +11.4 118,999 135,917 +14,2 
pS a a 1,105,048 1,085,770 1,162,518 + 5.2 +7.1 172, 984 161,588 —6.6 
ea a re 862,120 848,773 834,199 —3.2 —1.7 7 144,823 +1, 
Oklahoma City, Okla... 1,209,446 1,250,046 1,302,994 +7.7 + 4.2 199,178 +17 
oy) a) a ee 1,264,844 1,151,335 1,255,992 —0.7 +9.1 ss56a4 194,866 +8 
Philadelphia, Pa, ..... 3,454,008 3,415,077 3,653,944 +5.8 +7.0 §27,122 576,623 -4 
PROOniE: AVIB, 266 cess 953,354 931,350 915,558 —3.9 —1.7 159,362 177,660 +115 
Pittsburgh, Pa. ....... ~ 2,760,648 2,725,140 2,846,802 — +31 +45 387,520 451,262 +164 
Portiand, OFe@. ....... 1,233,372 1,333,864 1,424,765 +15.5 +6.8 166,292 240,128 44.4 
Providence, | a eee 1,467,814 1,520,013 1,549,365 + 5.6 +1.9 206,730 221,493 + 7,1 
seneing. FR. <s crass 1,082,046 968,198 1,140,958 + 5.4 +17.8 139,034 171,934 + 23.7 
Ric hmond, Va et ts 1,349,740 1,387,162 1,402,338 +3.9 +1.1 192,038 217,098 +13. 
Rochester, — Se Se 2,027,692 2,050,354 2,195,091 +83  +7.1 £344,039 359,061 +44 
Rock Island-Moline 931,686 997,612 1,062,418 + 14.0 +6.5 115,304 135,422 +17.4 
Sacramento, Calif. 1,039,301 1,032,630 1,030,946 —0.8 —0.2 147,259 142,884 -2.9 
San Antonio, Tex...... 607,460 795,795 781,165 + 28.6 —1.8 136,920 113,967 —16.8 
San Diego, Calif....... 1,518,708 . 1,789,914 1,904,182 + 25.4 + 6.4 251,202 243,460 —3.1 
San Francisco, Calif.. 1,756,181 1,837,441 1,830,955 + 4.3 —0.4 270,353 279,080 +3. 
Seattle, Wash. = 1,191,610 1,239,220 1,214,178 +1.9 2.0 182,154 215,628 +418.4 
South Bend, Ind..... 943,624 898,856 1,123,442 +19.1 + 24.9 114,517 159,687 +394 
Spokane, Wash. $F iners 769,881 893,057 913,934 +18.7 + 2.3 112,007 136,990 +22 
St. Louis, Mo...... 2,009,275 1,909,780 2,220,695 $10.5 +16.3 302,375 350,890 +16 
St. Paul, Minn..... 1,437,144 1,439,245 1,443,760 +0.5 +0.3 227,101 238,147 +4.9 
Syracuse, N. Y..... 1,206,054 1,208,033 1,281,758 +6.3 +6.1 200, 116 228,235 +14.1 
Tacoma, Wash. 611,156 691,726 780,354 27.7 +12.8 100,688 117, =. +16 
eg) | 785,148 682,312 719,782 —8.3 +5.5 99,344 4 5,210 +5.9 
Toronto, Ont., Can.. 2,876,935 2,657,294 2,572,903 —o0.6 —3.2 372,064 59,634 —3.4 
Tales. OIG, <ciicnass 1,057,770 1,073,016 1,086,554 +37 +1.3 177,842 ° erode —13.4 
Washington, D. C.. 3,692,287 4,069,095 4,328,288 +17.2 +6.4 593,139 601,298 +14 
Worcester, Mass. 1,340,850 1,283,676 1,279,836 —4.6 —0.3 209,370 213,901 +2.2 
Youngstown, O. 1,057,226 1,149,568 1,016,342 —$.6 —tL21.6 182,564 167,237 ey 
MOE MRD 92.5, Dis ara taik youn okie 100,427,999 102,446,810 108,139,140 +7.7 +5.6 16, 497, 8 50 17,632,400 +6.9 
Due allowances should be made for unusual lineage changes in flood area cities. a - 
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Affiliation Committee 
H. G. Jones, president, Advertising 
Art Studios, Erie, Pa., has been 
named chairman of the exhibits com- 
mittee for the 1937 Advertising Af- 
filiation convention to be held May 
14-15 in Erie. 
L. Jerrel, Keystone Electric Co., 
rie, has been appointed head of the 
out-of-town registration committee. 


Changes Format 
Yachting News, Detroit, 
changed its cover and format. In- 
stead of printed matter, the cover fea- 
tures a Ben Day lake chart back- 
ground, with solid color used for 
shadows behind letters cut out of the 
Ben Day. An open panel allows the 

use of a new halftone each month. 


has 


Hees vm Olson 

Samuel Olson Mfg. Co., Ine., Chi- 
cago, maker of subveyors, automatic 
dish handling equipment, and indus- 
trial conveyors, has named Industrial 
Advertising Associates, Chicago, to 
handle its advertising. Business 
papers will be used. 


Completes Sens Survey 


Fisher Display Service, Inc., Chi- 
cago, has made a compilation which 
shows 26 points of merchandising 
information on each of 10,000 retail 
outlets in the Chicago market area. 
The records include liquor outlets 
and drug, tobacco and confectionery 
stores. 


Camp Picks cites 

Frank H. Kaufman, formerly with 
Lawrence Fertig & Co., has been 
named advertising director of S. H. 
Camp & Co., Jackson, Mich., maker of 
physiological supports and sponsor of 
“The Camp Transparent Woman.” 
His office will be at 330 Fifth ave., 
New York. 


RADIO EVENTS, INC. 
AN INDEPENDENT RADIO PRODUCING GROUP SERVING ADvENTiSiNG — ts 
335 Fifth Avenue 

New York, N.Y. 
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| just recently created by ATLAS. 


of ordinary photostats. 
to pure whites and stands out in 
photographs. 


but a few pennies more than photostats. 
parative samples that prove you, too, want ATLASTATS. 


ONLY ATLAS MAKES ATLASTATS 


ATLAS PHOTO COPY CO., General Office, 225 No. Michigan Ave. 
4 Chicage Locations @ All Phones: FRAnkiin 3470 


AD MEN! 


New and Better kind of Photostats 


| @ It's been a winner from the word “go''—this new kind of photostat 


There's nothing like it and any Art 


Director who hasn't seen the ATLASTAT is missing a bet! 


The ATLASTAT reproduces more tones and more snap than the best 
Records ALL tone values from extreme blacks 


your comprehensive layouts like real 


Made on either MATTE or GLOSSY paper and costs 


Call ATLAS today for com- 
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DEAN HEILMAN, 
"9 NEW DEALER, 
DIES SUDDENLY 


Head of Northwestern Com- 
merce School Passes 


Chicago, Feb. 18.—With leaders of 
Chicago business turning out to pay 
their last respects, funeral services 
were held in Evanston today for 
Ralph E. Heilman, dean of the school 
of commerce, Northwestern Univer- 
sity. Dean Heilman, noted for the 
close liaison he maintained with 
pusiness and for the respect he com- 
manded among its heads, died Tues- 
day at the age of 50. 

Devoting his entire business career 
to education, the teacher became 
dean of the Chicago business school 
in 1919. A specialist in economics, 
he scorned the cloistered existence 
of some of his peers, not only ming- 
ling with business men at every op- 
portunity and discussing their prob- 


PRINTING 


This Advertisement 


is dedicated to the man who 
feels that there must be a 
better way...somewhere...to 
handle the production require- 
ments of his advertising matter. 
Faithorn 3-in-1 Service enables 
advertisers and advertising 
agencies to obtain the finest 
ad-setting, engraving and print- 
ing—all under ONE roof. Why 
send cuts to ONE concern, type- 
setting to another, many blocks 
apart—and then give your print- 
ing toa firm even farther away? 
The close relationship of these 
three important elements cer- 
tainly makes it imperative that 
the responsibility be placed in 
one direction, like Faithorn. 
You will then get the BEST—at 
the lowest possible production 
cost. Let us demonstrate this 
to you on your next job. Write, 
or telephone Wabash 7820. 
Exceptionally well fitted to submit ideas, 


make layouts, prepare sketches and draw- 
ings—through every step of production. 


PEACOCK 


Gift and Art Galleries 


r many years 
Silver ‘Plated Teaette 


>. D. Peacock has 
used FAITHORN 
s-in-1 complete 
». You, too, 
now enjoy its 
edvantages, 


Cc. D. PEACOCK 
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FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one or all— just as you wish, 
but all are here, ready to serve you... 
Peed—economy—satisfaction assured. 


FAITHORN 


CORPORATION 
Telephone Wabash 7820 
504 SHERMAN STREET 
CHICAGO 


DAY AND NIGHT SERVICE 


PRODUCT AND PIONEER CELEBRATE BIRTHDAY 


Mrs. Marietta Miller, whose birthday coincides with the 85th birthday of Stude- 

baker Corporation, was honored guest at the special celebration in South Bend, 

Feb. 15. H. L. Sharlock, Bendix Corporation (left), Alfred Reeves, A. M. A. 
manager, and John Lloyd, toastmaster, flank Mrs. Miller. 


lems with them, but encouraging his 
subordinates to do likewise. 

It was with his cordial permission 
that two of the advertising teachers 
at Northwestern branched out into 
other fields, L. O. Brown devoting 
part of his time to directing research 
for Lord & Thomas, Chicago agency, 
and Lloyd Herrold aiding advertisers 
in the operation of contests, relieving 
them of the mechanics of tabulations. 
Both retained their portfolios at the 
school of commerce. 

Both as head of the Northwestern 
University business school and as an 
active member and one-time presi- 
dent of the American Association of 
Collegiate Schools of Business, Dean 
Heilman wielded tremendous influ- 
ence on the policies of such institu- 
tions, and therefore on the thou- 
sands of youths they trained for 
business posts. Though the full 
scope of his work may not become 
manifest for several more years, as- 
sociates credited him with the devel- 
opment of a new type of business 
man and with fostering much of the 
new sentiment which exists among 
modern business leaders as to their 
relations with society. 


Emphasis on Ethics 


Dean Heilman’s convictions that a 
new era was dawning and that busi- 
ness men should take the lead in its 
development rather than wait to be 
given their orders were so strong that 
in 1929, at the peak of the ill-fated 
boom, he inaugurated a series of 
lectures on “The Ethical Problems of 
Modern Finance,” in which outstand- 
ing Chicago bankers participated. 
Delivering the introduction to this 
course, Dean Heilman pointed out 
that the swift tempo of business in 
recent times has also tended to 
obscure its ethical problems. 

Speaking of the trend toward 
adoption of codes under auspices of 
the Federal Trade Commission, he 
asserted that such agreements help 
to inculcate in business men a 
stronger recognition of the obliga- 
tions of business to society, and real- 
ization that permanent business suc- 
cess is generally based upon com- 
petency in detecting human wants 
and needs, and skill in supplying 
them effectively and economically. 

Though the dean was a prolific 
writer, he was at his best in his 
human contracts where his broad cal- 
iber and jovial smile made him a 
favorite among all classes. This 
adaptability led him into some un- 
usual channels, one assignment in 
1921 being as chairman of the board 
of arbitration of the Chicago print- 
ing trades. — 

During the war he was district 
representative of the United States 
Emergency Fleet Corporation and 
examiner of the Shipbuilding Labor 
Adjustment Board, Northern Atlantic 
district. 


Publisher Passes 


Freeport, Ill., Feb. 16—Ernest 
Seitz, 81, founder of the first daily 
newspaper in this county, died today. 
He launched the Freeport Daily Her- 
ald, which lost its identity in merg- 
ers, shortly after the Civil War. His 
wife preceded him in death Jan. 28 


S. S. Cramer, Drain 
Pit Originator, Dead 


Milwaukee, Feb. 17. — Stephen 
Spencer Cramer, 77, former president 
and chairman of the board of the 
Wadham’s Oil Co., died Sunday at 


his home here. He had retired in 
1930 from active participation in the 
company’s affairs because of ill 
health. 

During his 41 years with the oil 
company, he was credited with origi- 
nating and building the first drain 
pit for filling stations and the first 
copper tank for the transportation of 
gasoline on trucks. 

For many years he was treasurer 
of the Wisconsin Catholic Publishing 
Co. He is survived by his wife. 


SECOND STUDENT 
ESSAY CONTEST 
GETS UNDER WAY 


(Continued from Page 1) 
sity in the United States, every high 
school in communities of 2,500 or 
more, every university and high 
school publication, and all chapters 
of college social fraternities, will be 
advised of the contest. 

In addition, advertising clubs and 
organizations, newspapers and maga- 
zines, members of educational socie- 
ties and groups, teachers of journal- 
ism, ete., will be informed of the 
objectives of the competition, and 
urged to assist in giving it wide- 
spread promotion. 


Contest Is Independent 


The entire cost of the project, in- 
cluding the prizes and the promo- 
tional expense, will be absorbed by 
ADVERTISING AGE, but the competition 
will be conducted independently of 
all business operations. No effort 
will be made to secure either circu- 


lation or advertising revenue in con- 
nection with, or as a result of, the 
contest. 


To Educate Consumers 


Numerous praiseworthy attempts 
have been made in recent years to 
educate consumers to the real place 
which advertising holds as a tool of 
distribution, and to its value to con- 
sumers and society in general, as 
well as to advertisers. The ADVER- 
TISING AGE essay contest is another 
attempt—perhaps the most ambitious 
yet made—to aid in this worthy and 
essential task which will redound to 
the benefit of all advertising inter- 
ests. 


Special population groups respond 


best to special selling. An out- 
standing example of this sales 
psychology was the analysis of 
the urban Negro market which 
appeared recently in FOOD IN- 
DUSTRIES, published by McGraw- 


In February, 1936, The Atlantic published 
this advertisement listing 72 new adver- 


tisers gained during the year 1935. Of these, 
60 continued to use the Atlantic in 1936. 


fei 


> My 


The following concerns (not Atlantic advertisers in 1935) 
used advertising space in The Atlantic during 1936. 


Preston Springs Hotel 


B. F. Elbert 
General Foods Corporation 
Wheary Trunk 


Standard Accident Insurance Co. 
Eleven European Hotels 
Furness Bermuda Line 


graph Radio-Record Library 
Ritz-Carlton Hotel 
Windsor Hotel 
Belmont Manor & Golf Club 
General Elec. Waste Disposal 
Manthorne & Burack 
John Tiranti & Co. 
Bethlehem Steel 
Longs Peak Inn 
Morehouse Publishing Co. 
Stephen Daye Press 
American Book Co. 
Chapman & Grimes 
Roosevelt Hotel 
Fleming H. Revell 


Campaign 
The Covered Wagon Co. 
Hawaiian Sugar Planters’ Assn. 
Media Research Bureau 
Stackpole Sons 
Daniel Ryerson 
The Antioch Shoe Project 
Assn. of American Railroads 
New Mexico State Tourist Bureau 
Sheed & Ward 
Goodspeed’s Book Shop 
Henry Harrison 
Cadillac Motor 
Saratoga Springs Authority 
Italian Line 


Chicago, Burlington & Quincy R.R. 
Virginia State Com. on Conservation & Development 


Cunard White Star (China Navigation Co.) 
Wm. Cooper & Nephews, Inc. (Pulvex) 


R.C.A. Mfg. Co., Inc.—R.C.A. Victor Div. Phono- 


N. E. Governors’ Joint N. E. Recreational Adv. 


Hotel Cleveland 

Lucis Publishing Co. 

Southern N. E. Telephone Co. 
Western Electric (Audiphone Adv.) 
Trustees of the Iungerich Publication Fund — 


Swedenborg (J. B. Lippincott) 


Grand Hotel Panhans 
Chicago, Milwaukee, St. Paul & Pacific Railroad Co. 
Richard Blank Publishing Co. 

American Mail Line 

Vermont Publicity Service 

National Life Insurance Co. 

Buick Motor 

Random House 

Brookings Institution 

Associated American Artists 

Babson’s Reports, Inc. 

Nassau Development Board 

Governor's All Florida Adv. Com. 
Richard Burton Schools, Inc. 

Lucky Strikes (Am. Tobacco Co.) 

The Sherwin-Williams Co. 

Univ. of Pennsylvania Press 

United Air Lines 

Clarkson Publishing Co. 

United States Lines 

Pinehurst, Inc. 

Funk & Wagnalls 

El Paso County Dev. Board 

Schenley Products (Gonzalez & Byass) 
University Press, Cambridge, Mass. 

St. Petersburg, Fla. Chamber of Commerce 


CIRCULATION OVER 100,000 
PAGE RATE s1Acz anv wuts $470 
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HEALTH PRODUCTS 
RENEWS AMATEUR 
PROGRAM FEB. 21 


New York, Feb. 18.—Health Prod 
ucts Corporation, Newark, N. J., will 
renew its “National Amateur Night” 
for Feenamint and Aspergum, Feb. 
21. The program is heard Sundays 
at 6-6:30 p. m., EST, on WOR and 
the Mutual network. The agency is 
William Esty & Co., New York. 

A new quarter-hour musical pro- 
gram called “Time to Relax” is being 
recorded by World Broadcasting Sys- 
tem for E. P. Reed & Co., makers of 
Matrix Shoes. The series will run 
once a week for 13 weeks on 25 sta- 


tions, starting Fev. 21. Geyer, Cor- 
nell & Newell, Inc., New York, is the 
agency. 


Five Years for Carter 


The Lady Esther Company, which 
has sponsored Wayne King and his 
orchestra over the Columbia network 
since October, 1933, has renewed its 
contract for another year, effective 
Feb. 22. It will continue to broad- 
cast the program over a coast-to-coast 


Atlanta 
‘. = 


SS a waits nl 
- Too Pp nite 


Repts: 
E, KATZ SPECIAL ADVERTISING AGENCY 


THERE'S NO RUB 


Egmont Arens designed this effective 


package for Wilbert Products, Inc. The 
package is said to have contributed 
markedly to sales success of the year-old 


product. 
hookup every Monday at 10-10:30 
p. m., EST. Stack-Goble is the 
agency. 
Boake Carter starts his fifth con- 


secutive year as CBS news commen- 
tator under the sponsorship of the 
Phileo Radio & Television Corpora- 
tion Feb. 22. He is heard Mondays 


through Fridays at 7:45-8 p. m., EST, 
through Hutchins Advertising Co., 
Inc., Rochester, N. Y. 


On Feb. 22, “David Harum,”’ five-a- 
week dramatic serial sponsored by B. 
T. Babbitt Co., will be renewed over 
21 stations of the NBC-Red network. 
The time is 11:00-11:15 a. m., EST, 
the product, Bab-O, the agency, 
Blackett-Sample-Hummert, Inc., New 
York. 


Mueller Cavalcade Starts 


C. F. Mueller Company, Jersey City 
macaroni and spaghetti manufac- 
turer, will go on the air with a 15- 
minute broadcast entitled “Kitchen 
Cavalcade,” Feb. 22 at 10:45 a. m., 
to be heard five times weekly over 


abel lee 


TALK, TALK, TALK— 
there—in club lounges, drawing rooms, 
parlor cars, at the bar on the new stream- 


Lees ele thes Leb 


STEVENS 


Groups here, groups 


liners. Excuse it please, we listened in. 


The buzz was all about the new joy of living 
that has invaded The Stevens; new services 
stepping up the comfort for travel-wearies; the 
after-dark entertainment adventures beckon- 
ing those who like a flare to their living. 


It's grand to know that people like the things 
you do to make life more pleasant for them 
—to hear so many of our friends marveling 
that so much Jiving can be had for so little 
paying. This kind of gossip is a good thing. 
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ROOM with BATH $2.50 UP 


“Help Wanted” 
charge $1. 


and 


; 4 to 6 in., per in., $4.50; 


$4.00; 13 to 15 in., per in., 


per Ya 
per 


The rates for this department are as follows: 


“Situations Wanted,” 
All other classifications (single insertion rates): % 


$3.75. 
oe ee Be ads and discounts on term insertions. 


30 cents a line, minimum 
in., $2.75; 1 to 3 in,, 
7 to 9 in., per in., $4.25; 10 to 12 in., 
Write for descriptive folder of 


HELP WANTED 


POSITIONS WANTED 


WANTED — ADVERTISING SOLICI- 
TOR. By one of the larger metropoli- 
tan merchant-owned Shopping News. 
We seek a man who is seasoned, but 
not too old; who can himself sell con- 
sistently and cleanly and, in addition, 
is capable, after he has demonstrated 
his own stuff, of taking charge of the 
selling staff if need be and inspiring 
the rest to keep his pace. The deg 
weekly we are willing to pay ori 

nally is only a scratch at the possibi a 
ties for the right man; likewise the 
advertising managership is in no 
sense the end of the promotion road. 
We admit that we lean toward the 
man with newspaper advertising sales 
experience, particularly one who has 
made for himself in a smaller city, a 
record of constructive work with de- 
partment store or other retail ac- 
counts. However, the man now in 
any other selling line that is at least 
remotely kindred isn't at all barred 
from consideration. We will want to 
know all about you in your first letter 


and the inclusion of a late photo- 
graph would not be amiss. Write 
Box 1018, ADVERTISING AGE, Chgo 


Wanted—Man capable of taking 
charge of advertising and publicity for 
industrial concern, pre sferably with 
house organ experience; should be able 
to correlate engineering and chemical 
material, translating in terms of the 
power field. Consumer experience de- 
sirable. Write experience, references, 
salary expected in first letter. 

Box 1007, ADVE RTISING AGE, _Chgo. 
Wanted _ Copywriter with some 
agency experience for a rapidly grow- 
ing agency. Must write selling copy 
and have the ability to carry out 
merchandising plans. Moderate start- 
ing salary te excellent opportunity. 
Reply in det 

Box 1017, ADVERTISING AGE, Chgo. 
Assistant Advertising Manager for 
company manufacturing machinery. 
Knowledge of type, copywriting, en- 
gravings, ete., necessary. Experience 
in industrial advertising required. 
State age and betare. Only Chicago 


applicants app 
AGE , Chgo. 


Box 1009, ADV ERTISING 


Wanted—Salesman to sell Industrial 


Design Services to Manufacturers. 
Write to K. W. Olson, 540 No. Micht- 
gan Ave., Chicago. 


POSITIONS WANTED 


YOUNG UNIVERSITY GRADUATE 
wants chance to demonstrate his abil- 
ity in research or copy dept. of adver- 
tising agency or department. Several 
years experience as free-lance in sales 
correspondence, preparation of sales 
literature, promotions. Salary not im- 


portant. 
5, ADVERTISING AGE, Chgo. 


Box 1015 

ADV ERTISING MAN AGER—engineer- 
ing and industrial experience. Thir- 
teen years departmental manager. 
Four years agency copywriter. Broad 
experience in advertising and sales 
promotion. Excellent references. 
Available now. Go anywhere. No 
objection to small community. 

Box 1016, ADVERTISING AGE, Chgo. 


Copy and Layout Man 

With intimate and thorough knowl- 
edge of radio merchandising. Young 
(31). Fresh ideas. Writes sound copy 
based on first-hand knowledge of 
radio users. Address: A. M. Apt. 603-2. 
7464 Greenview Ave., Chicago, Il. 
Phone, Rogers Park 9617. 


Artist, Art Director 
18 years of broad experience in 
visuals, comprehensive layouts 
and finishes for retail or national 
advertising. Also direct mail and 


display. Seeks opportunity with 
a reliable firm. 
Box 1012, ADVE RTISING AGE, i ao 7 


& Sales prom. man with dir. 
mail and mail order exp. desires 
to make change to agency or adv. 


Adv. 


dep’t in Chicago. Has proven 
sales ability. Coll. Grad. A 1 
reference 

Box 1011, ADVERTISING AGE, Chgo. 


Available—Commercial Artist with 
advertising and sales experience; 26; 
married; will travel. Good references. 
Box 1010, ADV E RTISING AGE, Chgo. 


_REPRESENTATIVES AVAILABLE | 


Trade paper publishers seeking ex- 
perienced and responsible Middle West 
representation are invited to address 
Box 991, ADVERTISING AGE, Chicago 


Salesman—Boston office covering the 
New England States wants to repre- 
sent additional Trade Papers in this 
territory. Correspondent and sales. 
Box 1008, _ADVERTISING AGE, N. ; - 


_ ADVERTISING FANS | 
ADVERTISING FANS 


Blank or Imprinted 
R. E, MALTZ, TOWANDA, PA. 
— » 


: _ HOUSE ORGANS 


500 COPIES HOUSE ORGAN $10. 1M 
$15, 2 colors. A Real Sales Builder, is- 
sued monthly. Your ad on front cover. 
Keeps your name before trade. Effec- 
tive adv. at lowest cost. Get sample. 
Crier Adv., I 1840 E. 87th ‘St. Cleveland 


LABELS 


Manufacturers of Single and 
Multi-Color, die cut, Varnished 
and Metallic labels of every de- 
scription for packaging, Ship- 
ping and Advertising purposes. 
Special Advertising Agency 
Discounts. Samples cheerfully 
submitted. ‘ 


THE ARTCRAFT LABEL COMPANY 
Dept. A., Asheville, North Carolina 


__ MAILING LISTS 


ATTENTION!! 
MAIL ORDER DEALERS: 
Why not use our GUARANTEED 


CLASSIFIED MAILING LISTS to sell 
your goods. Send 25c for 100 trial 
names. 


ROSA LEE ADVERTISING SERVICE 
606 N. East Ave., Oak Park, Illinois 


PHOTOGR APHERS _ a 


PHOTOGRAPHIC ILLU STRATIONS 
Fred G. Korth 160 Illinois St., 
Chicago P hone | SUPerior 8838 
= — = i 


SPECIAL SERVICES _ 


CUT YOUR PRINTING BILLS!!! 
Anything printed, illustrated, typed 
or drawn can be reproduced. Pic- 
tures, drawings and diagrams clipped 
from newspapers, magazines, books, 
etc., can be pasted in your layout and 
renrodueed without expensive type- 
setting and cuts. 

All sizes can be supplied. 

500 copies (8%x11") $2.63 
Additional hundred copies 22c 
Write for actual samples. 
LAUREL PROCESS, 480 D Canal St. N.Y. 


_ MISCELLANEOUS 
PHOTO POST CARDS 


The kind that build good-will and 
bring you business. Don't fail to in- 
vestigate this new form of Successful 
Selling announcement and follow-up. 
Write for Samples and Prices. 
Graphic Arts Photo Service 
3rd & Market Sts., Hamilton, O. 


The Advertising Market Place 

is the only classified advertis- 
ing department of an advertis- 
ing journal of large circulation 
which is built to develop com- 
plete service for the reader and 
maximum results for the adver- 


tiser. Write for folder of speci- 
men ads and special discounts 
for repeat insertions. 


The Advertising Market Place 
AAT Age, Chicago 


a WJZ-NBC network. The agency is 
Kenyon & Eckharat, Inc., New York. 

Effective Feb. 26, the Duff-Norton 
Manufacturing Co., Pittsburgh, maker 
of lifting jacks, begins a program en- 
titled “The House That Jacks Built” 
over three NBC stations, WEAF, 
WMAQ and KDA. The program will 
be heard at 7:45-8 p. m., EST on 
Friday. Walker & Downing, Pitts- 
burgh, is the agency. 


New Television School 


Television Institute of America 
has been incorporated in Kansas City, 
to operate a television and radio 
school. G. L. Taylor, formerly vice- 
president and head of the Training 
division of First National Television, 


Boyle rw pena 
J. Howard Boyle, Jr., formerly 
engaged in free-lance commercial art 
work, has joined the art department 
of B. W. Stelle, Inc., Philadelphia. 


Toepfert Resigns 


Benjamin F. Perkins, president of 


American Tissue Mills, Holyoke, 
Mass., has become general manager 
succeeding Henry J. Toepfert, re- 


signed. 


‘‘Dealer’’ Is Originator 


The Sporting Goods Dealer, St. 
Louis, Mo., was the originator of 
National Tennis Week, after week 


referred to in a story in ADVERTISING 


Start Clean-up _ 
of Whisky Copy 


with J. Kessler 


Washington, D. C., Feb. 18.—Pres. 
aging action against other distiller 
alleged to have violated advertising 
regulations, Federal Alcohol Admin. 
istrator Alexander has called on the 
Julius Kessler Distilling Company, 
to show 


Lawrenceburg, Ind., cause 
why its license should not be sug. 
pended. 


Mr. Alexander alleges that Kessler 
fractured Section 64a of Regulation 
5 by making its whisky the leading 
character in success stories. He 
quoted the following alleged excerpts 
from Kessler newspaper copy: 


Copy Is Quoted 


“These true stories of success 
prove it pays to have a bright keen 
mind every minute”; “Here are true 
stories of men who have stepped 
ahead by keen thinking’; “I blend 
my whisky especially for men like 
you, who drink sensibly and want to 
step ahead faster’; “Julius Kessler 
has made and sold more whisky than 
any other living man; he has started 
thousands on the road to business 
success.” 

Other advertising, Mr. Alexander 
charges, used testimonials, with ini- 
tials and addresses of real or ficti- 
tious persons who were quoted as 
saying they had improved their posi- 
tions in life because of their use of 
Kessler’s whisky. 

Mr. Alexander added that whisky 
advertising has tended recently to 
assert that products of competitors 
are harmful to he user, while the 
specific brand being advertised is 
without these injurious qualities. 


bhe ADVERTISER'S DIGEST 


New pocket-fitting publication offers condensed cream 
of current advertising, sales and marketing magazines. 
Articles selected, shortened, edited specifically for busy 
men; cover wide range of interests centering in advertis- 
ing, sales and enendiblan Saves hours; helpful in 
cases of falling inspiration, flat sales curves, dealer dis- 
tress, advertising stagnancy. 

Special introductory subscription offer during February, 
$2.00; regular rate, $3.00. Address Erving, Buskirk & 
Ericksen, Publishers, Russ Building, San Francisco. 


ud 
IN THE CAPITAL 


Absolutely at the top! 
Smart Washington makes 
its headquarters at the 
modern Hotel Raleigh. And 
no wonder — for where can 
you match its bright, mod- 
ern guest rooms; its gay 
restaurants; its gracious 
service; or its solid values? 
The Raleigh welcomes you 
— single rooms from $3.50. 


¥ ¢ 


: SOTSt 3 
RALEIGH 

PENNSYLVANIA Ave.at 12th St.NW 
WASHINGTON, D. C. 


Inc., is president. 


AGE of Feb. 15. 


C.-C, Schiffeler, General Manage! 
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FTC REFUSES 
DISMISSAL OF 
WARD ACTION 


Denial, Signalizes Attempt to 
Get Speedy Court Ruling 


Washington, D. C., Feb. 18.—With 
denial of the Montgomery Ward & 
Co-Bird & Son motion to dismiss 
the Federal Trade Commission com- 
plaint of violation of the Robinson- 
Patman Act, the FTC moved this 
week to procure court adjudication 
of controversial phases of the law as 
speedily as possible. 

Both the government and the 
Kraft-Phenix Cheese Corporation 
have now completed offering of testi- 
mony, following the decision of the 
FTC attorney this week against 
taking additional testimony to rebut 
that offered in Chicago last week by 
Kraft-Phenix. 

Hearing of the Kraft-Phenix motion 
to dismiss the FTC complaint is not 
expected for several months, At that 
time, the FTC will consider the com- 
pany’s claims that determination of 
the cost of delivery of cheese prod- 
ucts is impossible, owing to the na- 
ture of its store-door delivery service, 
and that the discount allowed is actu- 
ally a promotional discount rather 
than a quantity discount. 

On those two points will hinge the 
Commission’s determination whether 
or not to proceed. Some concern is 
noticeable at the Commission, be 
cause the discount and the minimum 
purchase required are small, and the 
wish is expressed that one of the 
discounts is involved had been 25 
per cent instead of five per cent. 

Issuance of the recent complaint 
against Christmas Club, New York, 


THOUSANDS 
SAY IT GIVES THEM 
BIGGEST VALUE... 


It's a bargain whatever 
way you look at it. A bar- 
gain in its room rates, 801 
splendid, modern rooms 
with every comfort and 
convenience, radio and 
private bath, from $3.50 
up. A bargain in its four 
fine restaurants serving 
delicious meals —none 
better in New York—at 
most modest prices, 


Lexington Features 
Every room with radio and bath. 
3 blocks from Grand Central. 
Near Radio City and smart 
shops. Garage in connection. 
Famous orchestras play nightly 
in the gay Silver Grill. 


HOTEL 


LEXINGTON 


‘8th STREET at LEXINGTON AVENUE, N. Y. 
Charles E. Rochester, Manager 
National Hotel Management 
Company, Inc. 


a Ralph Hitz, President 


GIANT SPECTACULAR TOPS BLATZ PENTHOUSE 


Said to be the largest square spectacular outside of New York, this arresting 
new display graces the Blatz Brewery penthouse in Milwaukee. 


savings system organization, brings 
the total Robinson-Patman Act pro- 
ceedings to 16, although the com- 
plaints involving Kraft - Phenix 
Cheese Corporation, and Montgomery 
Ward & Co. and Bird & Son, are the 
only ones which have been argued. 
On March 1 hearing of the complaint 
against Standard Brands, Inc., alleg- 
ing discrimination in the sale of 
Fleischmann’s yeast, will be 
launched. The complaint involving 
Hollywood Hats was scheduled for 
argument but this has been post- 
poned., 


Calls Law Boomerang 


Congressman Emanuel Celler, of 
the House judiciary committee, who 
has just completed a resume of the 
effects of operation of eight months 
of the Robinson-Patman Act, empha- 
sizes his belief that the law has 
proved a boomerang in many re- 
spects. 

In a minority report by his com- 
mittee, just before passage of the 
legislation, Congressman Celler 
warned of dangers in the legislation. 


Five Judes to 
Pick Winner of 
Jo Snapp Award 


Philadelphia, Feb. 18.—Edith Ells- 
worth, vice-president in charge of 
women’s activities of the Advertising 
Federation of America, today an- 
nounced the names of judges for the 
1937 Josephine Snapp Award for out- 
standing service to advertising. 

The award, sponsored by the 
Women’s Advertising Club of Chicago 
as a memorial to Josephine Snapp, 
consists of a silver trophy. It will be 
given for the next ten years to the 
woman who during the previous year 
is considered to have performed the 
outstanding job in advertising. 

Judges will be Helen Holby, direc- 
tor of club contact, Advertising Fed- 
eration of America; Mrs. Anna Steese 
Richardson, Woman's Home Com- 
panion; Senator Arthur Capper, for 
whose organization Miss Snapp 
worked; John Benson, president, 
American Association of Advertising 
Agencies; and Chester H. Lang, Gen- 
eral Electric Company, chairman of 
the board of the A. F. A. 

The closing date for entries in the 
current competition is April 5. Com- 
plete details may be secured from 
the Women’s Advertising Club of 
Chicago, 307 N. Michigan Ave. 


Opens Branch Office 


The Nachman-Rhodes Advertising 
Agency, Augusta, Ga., has opened a 
branch office in Charlotte, N. C., in 
the Commercial Bank bldg. H. A. 
Deadwyler is in ‘charge. 


Campbell in New Post 

Thomas B. Campbell, formerly with 
New York Woman, has joined the 
New York office of Mitchell & Rud- 
dell, Inc., publishers’ representative. 


To Market New Hot 
Water Regulator 


Delaware, Lackawanna & Western 
Coal Co., New York, producer of 
“Blue Coal,” will soon introduce the 
“Blue Coal” hot water regulator, 
which automatically controls the tem- 
perature of hot water in the storage 
tank at all times. 

March issues of coal and plumbing 
trade publications will be used. 


Mehaffey Resigns 
R. P. Mehaffey has resigned his 
position in the advertising depart- 
ment of the News-Sentinel, Knoxville 
Tenn., to enter the furniture busi- 
ness. 


‘FARM JOURNAL’ 
MARKS SIXTIETH 
ANNIVERSARY 


Philadelphia, Feb. 16.—Marking the 
60th anniversary of the Farm Jour- 
nal, the 92-page March issue gives 
signal emphasis to growth of the 
publication on the foundation laid 
by Wilmer Atkinson, father of the 
Journal, 

The March, 1877, issue was deliv- 
ered to 25,000 persons in and around 


Philadelphia. The current issue 
reaches more than 1,300,000 farm 


families in every state in the Union. 

A review of the Farm Journal for 
March, 1877, discloses it was handset, 
with woodcuts for illustrations. The 
masthead announced that the paper 
was “devoted to the farm, orchard, 
garden and rural economy.” 


Pioneered Guarantee 


Mr. Atkinson determined from the 
start to have reliable advertising 
columns. He declared in the first 
issue that “no lottery swindles, cheap 
jewelry announcements, quack medi- 
cal advertisements, nor Wall Street 
speculators’ cards, can find admit- 
tance at any price.” 

Carrying this policy a step further, 
in 1880 Mr. Atkinson made his fa- 
mous “Fair Play” announcement, the 
first money-back guarantee of adver- 
tising made by any periodical. For 
57 years every issue has featured the 
“Fair Play” statement. 

Fifty-five of the advertisers in the 
60th anniversary issue have adver- 
tised to Farm Journal readers for 20 
years or more. W. Atlee Burpee Com- 
pany, Philadelphia seed house, tops 


SIXTY YEARS AGO 
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WTERED aot SNETVED 
Two Taos or oven Two scmes 
enn fener 

CHOICEST DRY GOODS. 
- swe Sao Sara 
BRILLIANT OPENING! 


TUPPER EEE LEELEEEE ELLE LEE 


: PENING, 
a SRE 
JOM WARAMAKER. 


(P yanyets 


John Wanamaker opened his Philadel- 
phia “depot” the same time the Farm 
Journal was launched 60 years ago and 
took the occasion for this effective an- 
nouncement in the new publication. 


the list, having advertised in Farm 
Journal several times a year, usually 
with several advertisements in the 
same issue, for all 60 years of the 
magazine's life. 


There is now a counterpart to 
the "57 varieties’ Already 
one company produces 52 
different, quick frozen 


foods. For spot news on 


this amazing develop- 
ment, watch FOOD IN- 
DUSTRIES — oa Mc- 
Graw-Hill publication. 


EDITORIAL EXCELLENCE IS THE FOUNDATION OF A GOOD ADVERTISING MEDIUM 


The 


This scene is typical in the Buffalo area where the News 
is the favorite family newspaper. From first page to last, 
it is edited for the pleasure and enlightenment of the 
whole family. Each night it goes into 190,000 homes as 
an old and trusted friend. This, in a word, is what makes 
the News an outstanding advertising medium. 


BuFFALO EveninGe NEws 


EDWARD H. BUTLER, Editor and Publisher 


Western New York’s Greatest Newspaper 


Is Buffalo's 
Favorite 
Family 
Newspaper 


NEWS 


National Representatives, KELLY - SMITH CO. 
NEW YORK — CHICAGO — BOSTON — PHILADELPHIA — ATLANTA — DETROIT 
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Cincinnati is First in Ohio. . .* 


(among cities of more than 150,000 population) 


in income tax returns per thousand families** 
in total retail sales per family 
in per capita food sales 
in apparel sales per family 
81.6% native white population 


February 22, 


Back on a BETTER THAN NORMAL BASIS! 


What they say... 


“Vhe reason why Cincinnati has snapped 
back to normal business conditions—or bet- 
ter—so quickly after the flood is simply that 
the same qualities and resources which 
made Cincinnati virtually depression- proof 
again are coming aggressively into play.”’ 
Morris Edwards, Secy., 

Cincinnati Chamber of Commerce 


*Cincinnati’s retail business is back with 

renewed energy. We are pleased to report 

that it is steady, better than normal buying 

activity without any indication of merely 
a temporary ‘boom’.”’ 

Lynn Revenaugh, 

Secy., Retail Merchants Assoc, 


The Cincinnati Post 


A SCRIPPS* HOWARD NEWSPAPER 


MEMBER OF THE UNITED 

PRESS....OF THE AUDIT 

BUREAU OF CIRCULATIONS 
and of 


MEDIA RECORDS, INC. 


QO", Man River is no longer 
the terrifying ogre of Janu- 
ary 24, Black Sunday in Cincinnati, 
when fire added to the havoc al- 
ready wrought by the flood waters. 
February 5 marked the return of 
the Ohio to its natural banks. 
Cincinnati is back on schedule, 
business running as smoothly as 
ever. Crowds of buyers, for ten 
days restricted to the purchases 
of absolute necessities, are mak- 
ing things hum in the retail area. 
Stores report unusual buying 
activity. A $25,000,000 rehabilita- 


A 


tion job is under way, creating 
new jobs, new money in Cincin- 
nati. Cincinnati is busy...working 
... buying. Business leaders pre- 
dict the best year since 1929. 

National advertisers and their 
agencies will quickly recognize 
the sales opportunities offered by 
new earning power in Cincinnati. 
The 163,849 daily circulation of 
The Cincinnati Post carries your 
advertising into 60.2% of all the 
homes in Cincinnati. . . 54.9% of 
all A homes; 59.1% of all B homes; 
64.1% of all C homes.*** 


* Authority: 1935 Census of Business. 
** U.S. Bureau of Internal Revenue. 
*** Cincinnati Post-PTA Survey of Buying Habits. 


NATIONAL ADVERTISING DEPARTMENT OF SCRIPPS-HOWARD NEWSPAPERS ...230 PARK AVE,, N. Y. €. 


CHICAGO «© SAN FRANCISCO ¢ LOS ANGELES DALLAS ¢ DETROIT ¢ PHILADELPHIA e 
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STIMULATES EDISON HEATER SALES 
ne arc ee 


PHOTOGRAPHIC REVIEW 
OF THE WEEK 


FLOOR ELEVATED TO DISPLAY PROMINENCE MOTION MOTIVATES 


- : [| wae ee 


., —lr—VK—— 


y 


This scene is from the new Hotpoint sound-slide film, The Magic Faucet,” pro- 
duced by Edison General Electric Appliance Co., Chicago, to promote automatic 
electric water heating. 


DEALER SHOWROOM COMES TO DOOR 


‘a e 
\\\ oe 


Ri nae New counter salesman for Bauer & Black, P EMERSON ABC 
With display space at a premium, Bauer & Black, Chicago, have developed this Chicago, permits the public to play RADIOS WASHERS 
new floor exhibit for Wet-Pruf tape. Advertising executives of the company with the rockable general and pay— & IRONERS 
pointed out that the floor models are being increasingly found the answer to since each display holds a dozen boxes 

the display space problem. of dressings. 


| aecec KELVINATOR rencexacn 


CHEVROLET SPEAKS $1,000 SENATORIAL TESTIMONIALS BOW 


oe | U.S. Senator Gerald PR Nye says: 


THANK YOU — 
fORYOUR as “I enjoy the comfort a light smoke Heyer Mono Ste! bates Ml and: ska presets revaing ale menage 
ec eek pay op i with outside display. 
| Otay eee gives my throat” 
ILLING = 
PATIENCE Palas bapten aber he Be sake PHOTO BEAMS BRIGHTLY DESPITE STORMS 


11 years ago, and I have always en- 
joyed their taste and the feeling of 


in waiting for delivery of your 


73 


‘- new Chevrolet cars and trucks comfort and safety a light smoke ere 
J = € - ‘ 
i _ = gives my throat. I have done a great 
; yaks deal of public speaking, on the floor }4 / ~~ : > 
én eae of the Senate, over the radio and at A ips f ) / dein fo the (duality lar 
|| C : conferences. Necessarily this results - fleet ( € nm the 
oe | oO in a strain on the voice. So naturally, tWO ENGINE SIZES Lou>price Field. : 
‘a | HEVR LET in smoking, I have two think of my ’ f F ‘ sae 
“hy j™e ONLY COMPLETE CAR—PR Low throat—and I have found that a f 3 : 
eal ag ararmoinnees light smoke is suitable wo my trout.” | FORD V-8 Sad , 1 Q 3 7 
This insertion for Chevrolet, via Cam bola | ; . 
; p- +0 0.6.6.0 60 6 0 6 0 00.6 0 & Khe Oe 
bell-Ewald Co., in newspapers through- anata Pgh 5-4 tahoe a AALS AA AAAS 
out the country last week marked the 


first consumer copy since the Flint strike 
nalted production nearly two months ago. 


Three coats of varnish were the only dressing given this giant, actual photograph 


Buick advertising was to be resumed Feb. First of the U. S. Senators to testify for Lucky Strikes, Gerald P. Nye, North bolted to a painted bulletin at Oakland, Calif., as it sailed through 30 days of 
2! through Arthur Kudner, Inc., it was Dakota, gave this endorsement in large display space last week in newspapers unusually rigorous weather undimmed. McCann-Erickson, Inc., created the 
announced, (Story on Page |.) throughout the country. (Story on Page 8.) bulletin. 


ee 


CUBE-RELEASE FEATURES FRIGIDAIRE DRIVE ALL INDUSTRY GETS A NEW BOOST 


ERO Se 


eg 


- * 
ae. 


‘WORLD'S HIGHEST WAGES 


1 is ae 


ae 


New Point of 
preture of the 
Our Other 


sale display gives pictorial emphasis to the instant cube release : ee ae 

© '37 promotion. The cube release angle is being supplemented by ‘ai 
highlight sales points in Frigidaire's expanded efforts scheduled this Second of the poster series throughout the country sponsored by the National Association of Manufacturers, this creation was z J 
year. handled by Campbell-Ewald Co. Lithography was by Strobridge, Cincinnati. 3 
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Thousands of headlines daily spotlight 
the news for a hurrying world. They 
command attention because they 
catch the eye. 


TiME commands attention because it 
catches the mind. Eliminating the dull, 
the unimportant, Time's editors weekly 
distill the news of the world. What re- 
mains is curt, clear, complete—the vital 
news edited for intelligent people. 


To Time's readers every word is, in ef- 
fect, a headline, commands attention. 


National advertisers know that 
Time's kind of attention catching 
makes Time a dependable selling 
medium. Last year they bought 
more pages and advertised 
more products and services in 
Time than in any other magazine. 


TIME 


The Weekly Newsmagazine 
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